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Cash from Kitchens 


N THE days of the open fireplace the home 

kitchen was a mighty poor prospect for sales 

of hardware. The good wife of those days was 
as short of culinary equipment as Mother Eve was 
of underwear. She possessed an iron crane or two, 
forged in some local blacksmith shop, a few copper 
kettles that came over in the Mayflower, a hand- 
made butcher knife and some iron forks and spoons. 
That was about the extent of her kitchen utensil 
outfit. The hardware dealer who had to depend 
on her trade for his profit could never pay an in- 
come tax. He could make more real money selling 
coffin nails than he could on all the kitchen trade 
that came his way. How the cooks of those days 
ever produced mince pie and the other goodies of 
colonial days is a mystery of the past that grows 
greater as time rolls on. 

That kitchen handicap simply couldn’t last. There 
is an appeal to the home food factory that will pry 
the coin from the tightest of pocket books. The 
man who throws a fit at the mere mention of a new 
parlor rug will loosen up like a Ford car over the 
suggestion that a new kitchen range will put a 
better flavor on his favorite dish. And so, when 
enterprising manufacturers finally tumbled to the 
possibilities of the kitchen, they opened up a hard- 
ware mint. that only closes for Sundays’ and holi 
days. Today the kitchen forms a background for 
a big bulk of the hardware sales in the homes, and 
the dealer who uses man’s appetite as a bait is sure 
of a string of silver fish. 

However, there are still a few of us who insist 
on living in the cob-webbed past. We take ou 


meals at the restaurant and pass up the kitch” 

We work our heads off in an effort to sell barb wire 
or nails, and fail to see the velvet that might come 
from sales of kitchen helps. 


The Cook In the Hardware Store 


OFTEN wonder what some good hardware man 

of forty years ago would say if he could wan- 
der into a certain big Wisconsin store and find a 
cook demonstrating his art in the kitchenware sec- 
tion. No, I don’t mean a special demonstrator hired 
to pull off some one culinary stunt and then go to 
some other store for another show. I mean a real, 
honest-to-goodness combination of cook and sales- 
man, whose job is to popularize all sorts of kitchen 
helps by teaching the Wisconsin housewives how 
and why to use them. He is not working any one 
night stands. He is a fixture—a regular employee 
of a hardware store—on the job every day, with 
regular working hours. He wears the apron and 
cap of a regular chef, and presides over a booth that 
is fully equipped as a modern kitchen. He has a 
gas stove in operation, and his display cases are 
filled with an assortment of breads, pies, cakes and 
pastries that are the envy of all the professional 
bakers in the city. Before your very eyes he stirs 
up a cake fit for a king, bakes it to a nice golden 
brown, and slips you a sample that makes you 
yearn for more. At the same time he makes you 
realize that the utensils have had their share in 
the success of his product, and carefully paves the 
way for a bunch of profitable sales. He lends a 
touch of human interest to the kitchenware section 
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Permanent display booth for electric washing machines, ironing machines, clothes drying equipment and 


fas vacuum cleaners in the store of the Phillip Gross Hardware & Supply Co., Milwaukee 


and spreads a glamor over the pots and pans of his 
department. At the same time he.is making the 
store one of the big points of interest in his city. 
He is getting the crowds, and that means more sales 
in both kitchen and general hardware lines. It is 
an idea replete with possibilities. 


An Expert in Food Conservation 


To motive of the big loyal firm employing this 
man is not entirely a selfish one. Primarily it 
is an effort on their part to teach the people of 
that city how to back up the Council of Defense in 
the conservation of wheat products. This firm 
would have employed the same tactics if there was 
not a single cent to be made on the venture, because 
its members are heart and soul for anything that 
means the winning of the war. The man who wears 
the chef’s apron was for years an expert cake baker 
in the city of Milwaukee, and in recent years a 
baker for Gimber Brothers. He has made a study 


of the food conservation problem, and his delicious 
foods and pastries are all prepared with the great- 
est possible saving of the scarce food products. He 
uses two eggs where the average housewife takes 
four—rye, rice, barley or oat flour in place of wheat 
—and cuts the valuable oils and greases to a mini- 
mum. Not only that, but he actually teaches the 
Wisconsin women to arrive at the same results. His 
department is operated in close conjunction with the 
Council of Defense, and he conducts regular lec- 
tures on various subjects of food conservation to 
classes of women from his city. To those women 
whose home conditions make it impossible for them 
to attend these regular lectures, he gives individual 
explanations at their convenience. His talks and 
demonstrations not only include formulas for the 
use of substitute foodstuffs, but practical sugges- 
tions for the most efficient and economical use of the 
utensils and apparatus found in the ordinary private 
kitchen. There is no use in denying the fact that 
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Display of “Mirro” aluminum ware in a Western store on tables on which rest removable shelves and 


racks. 


Once the women have been brought into the store, a shining array like this will do the rest 
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“Efficiency kitchen” demonstrated by Alexander Grant’s Sons, Syracuse, N. Y. 
Kieffer Bros., 


fireless cooker, cleaner, and bread maker. 








Included are a refrigerator, 


also of Syracuse, co-operated in this display, con- 


tributing a gas range and kitchen cabinet 


the use of wheat substitutes has increased the use 
of many kitchen utensils, and this increased use is 
creating a large volume of new sales. The store 
with the cook is naturally getting these sales, while 
in many other towns the new business is going to 
department stores and similar places. 


Demonstration Booth in Center of House Furnishings 


HE baker’s booth referred to is situated in the 

heart of the house furnishings department, 
which in this progressive store is located on a com- 
modious balcony. All around the booth proper are 
neat, special display tables, loaded with the best 
and latest additions to the kitchenware line. Every 
utensil the chef and his assistant uses is on display 
in close proximity to the booth, and there is a 
bright-faced salesman on hand to see that any pros- 
pective customer receives prompt attention. There 
are occasional special sales of certain articles used 
at a lecture or demonstration, and at all times there 
is an abundance of stock on hand to meet the new 
demand: The sales in the newly created kitchen- 
wares department are fully 100 per cent higher than 
before the innovation, and they bid fair to grow to 
a much larger volume. At the same time there is 
a very noticeable increase in the trade in other de- 
partments, due to the new people who are induced 
to come to the store for food conservation helps. 
It is a clean, legitimate business venture that is 
doing its bit for both the merchant and the country. 
No man will kick at a few dollars spent for kitchen 
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This display window sold several hundred dollars’ worth of kitchen ware to the Gary, Ind., 
daily pass the People’s Hardware Co. Note the free use of advertising matter furnished by the manufacturers 
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utensils which will make his wheat substitutes taste 
even better than the wheat itself. Thus everybody 
is satisfied, and business goes on. 


Cakes at Cost Advertise Conservation Movement 


AM the good things baked in the food conserva- 
tion booth of this Wisconsin store are not handed 
out as free samples. There is naturally a surplus, 
and this surplus is purposely increased at times to 
provide foodstuffs for a special sale of bakery prod- 
ucts. In the body of one of the firm’s regular ad- 
vertisements will appear the following: 





Van Holten’s Delicious Cakes, 26c 


Just for one 











Mr. Van 
day—a cake Holton, 
made of sub- Expert 
stitutes un- Baker and 
der the Chef. 
Hoover rul- Free Advice 

and Recipes 


ing with re- 
cipe. Sun- 
shine, gold 
and Angel] 
Food, at— 


26c 


Naturally this attracts many people into the store 
who would not ordinarily come, and as each pur- 
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; chaser receives a bunch of free recipes and an in- 
. vitation to attend a free demonstration, it helps to 
‘ popularize the wheat substitutes and increase sales 
of kitchen wares. These sales have been an unqual- 
, ified success, and the prices received for the cakes 
have paid for the ingredients used. Altogether, this 
‘ big Milwaukee hardware store has greatly improved 
its kitchenwares and housefurnishings business 
through putting itself in the role of the housewife 
and giving first aid to her latest problems. Per- 
haps there is a hint in theiz method that can be 
applied to vour business with equal success. 
Hints Without Kicks 
E have traveled some since the days of the 
open fireplace, and the kitchen has more than 
kept pace with the procession. Today the furniture 
of an up-to-date kitchen and pantry is fully on a 
par with that of the parlor or guest room. New 
foods and new methods have called for new utensils 
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and other equipment, and there hasn’t been a single 
kick against the things that make good food pos- 
sible. Dealers who have gone after the kitchen busi- 
ness in the right manner have found it pleasant and 
profitable, and at the same time they have put roll- 
ers under their other lines. Every new article in 
the family bakeshop calls for something else from 
the hardware store, and so the stream of cash from 
the kitchens has been accompanied by legal tender 
from other parts of the house. If you haven’t played 
the kitchen game as you should, study up on the 
new rules and give it another trial. Put your imag- 
ination to work. Remember you have the greatest 
allies in the world to aid your efforts—woman’s 
pride and man’s appetite. Your work is to back 
them up with good merchandise, new ideas and 
plenty of “pep.” We leave the rest to you. 


Yours for the kitchen cash, 
THE MAN BEHIND THE COUNTER. 


Whooping Up Washing Machines 


By MABEL HENNESSY 


ELECTRIC | 
WASHER. 
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This is the last window put in by “Jimmy” Owings before he left the Bunting Hardware Co, to join the 
National Army 


goes out after the business. The successful 

hardware merchant is he who goes out after 
the business of the women, establishing himself in 
his community as headquarters for small daily 
needs and making his store recognized as the only 
place always to obtain the best in refrigerators, 
stoves fireless cookers, electrical devices, vacuum 
cleaners and power washing machines. 

At a recent lecture given on “Efficient Cooking,” 
held in this city by a widely known domestic sci- 
ence expert, the following remark was made to the 
housewives: “If you want to buy a hat, you do not 
go to a harness shop. When you want to buy 
kitchen hardware do not go to a millinery estab- 
lishment, but go to the best established firm for 
that line of goods.” 

Hardware dealers should not force the house- 
wives in their city—by never having what they 
want—to go to basement hardware departments of 


A te most successful merchant is the man who 





the department stores. They should try to get all 
of this trade and hold it. 

Make it pleasant for the women. Have things 
clean and attractively arranged. Have the approach 
to the various departments the best thing in the 
department. Shining, bright aluminum ware and 
nickel-plated ware conspicuously placed will hold 
the eye of any housewifely person. You know the 
first impression is the one that remains. Have 
these articles polished, and do not be afraid of the 
use of the duster. A woman dislikes to trade where 
her gloves will be ruined. Make things comfortable 
for her. Have a few chairs conveniently placed 
before such merchandise as will require ten min- 
utes or longer to decide before purchasing. She 
can then listen to your remarks without thinking 
of personal discomforts. 


(THESE are all preliminary remarks. I shall now 
tell what I had started to write about. 
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Folder whose big appeal is the list of well-known 
purchasers inside 


The washing machine, especially the ‘power” 
washer, will offer the biggest opportunities the 
coming year. Women who never had a thought 
other than to engage a regular laundress or select 

satisfactory laundry are now looking for ways 
and means to help their nation to eliminate waste 
and extravagance, thus releasing man-power for 
more urgent duties. The electric washing machine 
is pointing the way to women in every walk of life. 

The woman who has never had sufficient strength 
to work in her own laundry can now do her own 
washing, without exhaustion, with the aid of the 
electric washer and electric wringer. With this 
electric washer, bought on the installment plan, a 
woman can save many hours of her day that can be 
devoted to other profitable duties; the woman in 
only fairly good circumstances finds that with in- 
creased laundress’ salaries, increased laundry bills, 
that with the money saved with the use of an elec- 
tric washer, she can buy her own Liberty Bonds 
with money taken from the household budget. The 
women can serve by saving. 

Any hardware dealer, with the proper publicity, 
will find that all housewives will be “prospects” for 
a good electric washing machine. The Bunting 
Hardware Co. has been profitably aware of this for 
some months past in watching the sales of engine 
and electric power washing machines. 

As advertising manager of the Bunting Hard- 
ware Co. I have investigated and tried out several 
campaigns to bring to the attention of the public 
the merits of our line—the “One Minute” electric 
washing machine. The following efforts have been 
the means of establishing us as headquarters for 
the washing machine business in Kansas City. | 
feel safe in stating that we sell three out of four 
of every electric washer sold in this city. 


Constant, Consistent Advertising 


WE HAVE been able to do this solely because of 

constant, consistent advertising of what our 
particular washer will do for the people, laying 
stress on the fact that the possession of one will 
save health, strength and money. Such copy pro- 
vides a strong and convincing argument to the 
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woman, also to the man, as he will easily realize 
what such an investment will mean to his house- 
hold. 

Tell the women the importance of saving their 
time and money. Emphasize that all labor and help 
problems will be eliminated with the purchase of an 
electric washing machine. Attention can be com- 
manded at the start if you play up-the guarantee, 
and if the least trouble comes up, stand back of this 
guarantee without parley. Such articles of mer- 
chandise sell others in the same community. The 
old adage that covers all fields of publicity or com- 
munication — “Telephone, Telegraph or Tell a 
Woman”—is still very much the truth. The reli- 
ability and efficiency of a washing machine is soon 
well known up and down the neighboring streets. 
Moral: Start with a dependable washer and em- 
phasize the fact that purchasers run no risk be- 
cause of a guarantee. 

We set aside a certain percentage of our adver- 
tising appropriation to be devoted to electric wash- 
ing machines. For instance, if an electric washer 
costs $49, we set aside, say, $2.50 for each machine. 
For 75 machines (a good number for a fair-sized 
city to sell in six months) the advertising would 
cost about $188. We do not expect the first good- 
sized ads to pay for themselves, but the accumulative 
value more than pays in the end. We are not pay- 
ing as much this year per machine for advertising 
as we did last; we do not have to. 

Merely paying the advertising bills will not be 
profitable. Care should be given the copy in these 
different ads. If your business can afford it select 
two of the best days in the week and insert mod- 
erate-sized ads, not too small. 

The first six months that we advertised the One 
Minute machine we featured only the cash price. 
The next few months we announced at the bottom 
of the ad, in italics, “Terms if Desired.” This in- 
creased our sales about 20 per cent. The past two 
and a half months we have featured the fact that 
with a $15 cash payment we will install in the home 
a One Minute Electric Washer, complete with elec- 
trically operated adjustable wringer. This has re- 
sulted in sales exceeding the total number made in 
the previous seven months. When we sell on “time” 


ae WALNUT ST. 


HARDWARE, PAINTS GAS AND mip APPLIANCES 
LIGHTING PIRTURES. SPORTING 60008. sunwemnes 
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You were in our store and saw demonstrated the 
“One Minute"® Electric Washing Machine, You were no 
doubt impressed with its superior features, 


We wish to call to your attention that there are 
more than a million users in this country alone of this 
remarkable washer, Just think of it - a million women 
| freed from this back-breaking drudgery of wash day! Thie 
fact alone should convince you that you cannot afford to be 
without this absolutely guaranteed electric washer any 
longer. 


The next time you are down town we ask that you stop 
| in and get one of the valuable booklets issued by the "One 
| Minute® manufacturers, "Clothes Washing and the Secrets of 
| Dry Cleaning". This free booklet also contains instructions 
concerning the removing of all kinds of stains. Every house- 
wife should have one in her laundry. 


Trusting that we may have the privilege of installing 
one of these high grade machines in your home, we are 


Yours very truly, 


Bunting Hardware Co. 


Salesmen 





| 





One of the letters that follow up a demonstration 
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we add 10 per cent to the cash price and ask one- 
sixth as cash payment, the balance to be paid in 
five equal payments. 

Our washer now sells for $71; the 10 per cent. 
makes it sell for $78. We ask either $13 or $15 as 
the first payment. This added percentage never 
loses a sale for us; people do not object to the extra 
$7 when they cannot afford to pay out in 30 days. It 
offsets all additional expenses incurred by such 
methods of selling. 

The real secret of our success, aside from the bulk 
of advertising, is indicated by the responses we re- 
ceived from 75 per cent of the customers to the 





$15 Cash Payment 


Will Place This Guaranteed 


“One Minute” Electric Washer 
in Your Home. Balance to Be Paid in $13.00 Monthly 
Payments 


This Electric Washer will pay for itself within six months. Your 
washing can be done without work with the ‘‘One Minute.’’ 


Priced Complete With Electrically Operated 
Adjustable Wringer 


Following Sale Prices in Effect Today and Tomorrow 


Electric Iron 


6Ib. Electric Iron complete | 
with stand, cord and plog: 
4.5 


$3.98 





Baby Washboard 


Excellent for washing Hand- 


Stepladders * 


ee ee 98c | kerchiefs and 
Sleeve sige 5 $1 19 ribbons. Price...... 10c 
Flounce or — Iron—T- zl eee ee eeree $1.39 
foch ; ickel Diate ; a) Sr ee) 
boe vale tor scnscos 39c G-tt 
i Grn | 
Clothes Line 







Cotton braided, 50-ft. 29 
length; 35¢ value for c 


Clothes Props 


O’Cedar Mops 
The well known Mop. 69c 
Good quality, serviceable, | 75¢ value for.,...-. 
with metal loop, 5 25¢ bottle O'Cedar 19 
eovcccccces Cc Polish...--+eecesses Cc 


% 
Clothes Baskets 


size willow Basket, 
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How washers are advertised 


following letter. The other 25 per cent did not 
reply: 

Dear Madam: We are anxious to make 
up a list of satisfied users of the One Min- 
ute Electric Washer. 

Would you have any objection to our 
mentioning your name in a circular which 
we will mail to our prospects? We wish 
others to know what our guarantee means 
and would appreciate it if you would ex- 
press your opinion as to the merits of this 
electric washing machine. 

Trusting that we may have the pleasure 
of serving you again in the near future, 
we are, yours very truly, 

BUNTING HARDWARE CO. 
By M. HENNESSY, 
Advertising Manager. 


Hardware Age 


We were actually surprised at the results re- 
ceived from this short letter. Typical replies fol- 
low: 

I will say that I am more than pleased with my “One 
Minute” washer. It is simple, thorough, and that tells 
it all. Respectfully, 

Mrs. G. W. MaAppox, 
4424 Tracy Ave. 

I am delighted with the “One Minute” machine. It 
does beautiful work. I have noticed my light bill has 
not increased. Sincerely, 

(Mrs.) M. MclI. HAcKETT, 
1009 East 43rd St. 

I will gladly say that the washer is a perfect success 
and I would not part with it for any money if another 
could not be obtained. 

Mrs. H. N. Phillips, 2107 East 35th St., asked me 
about mine yesterday. You might see her, for I think 
she will purchase one. Sincerely, 

(Mrs.) Mary H. FARBAR, 
7422 Summitt St. 

You may use my name as a satisfied user of the “One 
Minute” washer. I find it a saving in time and use 
only half the soap I used before. The life of the cloth- 
ing will be doubled with a small expense for electric 
power. It is all that the company claim. I would not 
take double what I paid and wash the old way. 

Respectfully, 
Mrs. CLARA BRUCE, 
2509 Spitlog. 

You bet your life you can. We think there is nothing 
finer and we owe you our recommendation for selling 
it to us. It is a time and back saver and efficient as 
it can be. 

H. C. HARDIN, 
3335 Gillham Road. 

The “One Minute” Electric I bought from you about 
one year ago certainly has proved perfectly satisfactory 
in every way and so much so that I am coming down 
to buy another for a daughter that needs it. Yours 
truly, 


G. R. CHAMBERS, Chambers Building. 


(Four different members of this family have 
since installed washers.) 

The above six letters are representative of the 
hosts received. Can you imagine the value they 
are to us? Our original intention was merely to 
obtain about a dozen good testimonials and have 
them printed in a circular. .We are having this 
done, a good-looking circular in two colors. 

We pasted all of these testimonials in a large 
book and placed it in the Laundry Equipment Sec- 
tion. The woman who cannot make up her mind 
fully as to the advisability of placing her order is 
fully convinced when she reads the great number 
of women who are so delighted with their machines. 
The circular will never have the pulling force that 
these letters have over the signatures of the One 
Minute users. It is the most convincing sale-clos- 
ing argument that we have ever used in the sale 
of any line of merchandise. 

A few prospects call up saying they cannot get 
down and wish to know of someone they can tele- 
phone asking about our washer. 

We turn to this book and pick out the best testi- 
monial—preferably in the neighborhood. Some- 
times the salesman calls on her, armed only with a 
few circulars and this valuable book. He usually 
closes the sale. We sell our machines by this 
method over the heads of our competitors, who will 
install electric washers for 30 days, wash a couple 
of weeks’ laundry and.do various other things. We 
do none of these things. We tell them that if the 
machine is not satisfactory we will refund the 
money. We have never had to refund to date. 


Ready for Demonstration 


8 ye washing machines are displayed in a prom- 
inent place in our kitchen furnishings depart- 
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ment, electric, hand, water and engine power. The 


‘electric is always attached to the current, so that 


any interested person can turn it on and see it oper- 
ate. We have on hand an assortment of literature. 
The manufacturer always supplies us with this, 
with our name imprinted in a conspicuous place. 

About twice a year we arrange for a demonstra- 
tion in our windows inviting people to step in and 
ask questions and procure circulars. One concern 
in the city selling washing machines has one placed 
out in front of the store near the door. This washer 
is the cylinder type and is filled with soapy water. 
The constantly revolving cylinder attracts much at- 
tention. 

A few mistakes that we made can be eliminated. 
With the first few washers we sold we merely gave 
instruction cards and advised the buyers how to 
operate. We found that two of them did not place 
water in as instructed, consequently the tubs were 
warped. This was wholly the customers’ fault. We 
did not hesitate to make adjustment. These people 
would never be convinced that they should have 
paid for the tubs to be replaced. The manufac- 
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turer protected us by making the transaction good 
without cost to us. At the present time we send 
out a man thoroughly acquainted with this machine. 
He explains just how to attach it, how to use it, 
and how to take care of it. The expense is nothing 
when compared to the great amount of grief we are 
saved. 

Some women will call up at odd times in the day 
excitedly telling us that the washer has stopped and 
to send out a man immediately. We refer them to 
their fuse plug. They find that it is burned out. 
Other complaints can be adjusted without a visit 
from our repair man by merely asking them to see 
if the belt has not slipped or if the washer ha 
not been overloaded. These are about the onl) 
complaints we have ever received with reference 
to our washer, and they are easily remed 

The dealer who goes out after the washing ma- 
chine business as we have done will be amply re 
warded. He will find that he will also be selling 
all sorts of electrical appliances, together with in 
creased business in laundry and wash-day helps, 
tubs, wringers, clothesline, etc. 


A House for Service 


How the C. B. Coburn Co., Lowell, Mass., Has Maintained Itself as a 
Community Institution Despite Setbacks and Handicaps 
By C. P. RUSSELL 
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Main store, with mezzanine floor which provides additional shelving and display facilities 


roomy and well lighted floors; neatly ar- 

ranged stock; an atmosphere of cheerful- 
ness and good humor; and a general appearance 
of efficiency and alertness. That is a summary of 
the impressions a visitor to the establishment of 
C. B. Coburn Co., Lowell, Mass., carries away. 


A FOUR-STORY and basement building; large, 


This firm dates back to 1837, one year after the 
incorporation of the city of Lowell, and it has a 
record behind it of more than three-quarters of a 
century of well-nigh unbroken success, despite 
the fact that the business was conducted for some 
time by a man deprived of his eyesight. 

C. B. Coburn Co. began business as a purveyor 
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Paint department (below), the counters having glass-topped bins in which small specialties are kept. 
Above—the color corner, with light trom the front windows falling directly on it 


of manufacturers’ supplies, and has since added 
paints, oils, glass, artists’ materials and various 
other hardware lines. 

Paint and its allied lines is now one of, if not 
the foremost, of its departments. The firm has 


earned more than a local reputation for its ability: 


to push paint. When anyone in Lowell or vicinity 
thinks of paints, oils, finishes or varnishes they 
think of Coburn’s, too. If a Lowell man wants to 
paint a boat or a barn, he goes to Coburn’s. If a 
Lowell woman wants to decorate a chair or stain 
a floor, she goes to Coburn’s. 


Paint Department Is Extensive 


of the store’s main floor. There is a paint, 
finish or varnish for every surface. Cans to the 
number of 10,936 cover the shelves, which are of 
steel. There is a surplus stock on the third floor. 
Here and there affixed to the face of the shelves 
are small cards which direct the salesman to the 
shelf bearing the variety of paint which he may 
be seeking. This saves the time both of clerk and 
customer. 


je Coburn paint department covers one side 


It was not necessary to ask any employee of the 
firm for reasons as to Coburn’s success with paint, 
or with any other line. I saw the reasons all about 
me. One was a large card posted on a pillar 
facing the store entrance. This what it said: 





Seventy-five per cent of poor 
results with ready-mixed paints 
are due to the paint being in the 
wrong place—on a surface for 
which it is not adapted. Please 
tell us the use you are to put the of 
paint to and we can serve you ‘ 
better. 











That sign indicated to me that Coburn’s was a 
store founded on service. I found that I was not 
deceived. The C. B. Coburn Co. is not only in ibe 
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Any one who is deferring paint- 
ing with the idea of waiting for 
lower prices is making a big mis 
take. Never has paint been so 
cheap, comparatively, as at the 
present time. While the retail 
price has increased over that of a 
year ago; compared with lumber 
and all other staple commodities 4 CK PAINT, for floors, reg. 
it is still relatively cheap. Actual- gictesrie: 8 pMONOL AG. 8 natural 
ly, paint, far from being high, is U SPAR VARNIGH, for o 
a real bargain at te present time. | AN tox IDE, prevents the “tormationg 
How long its present low price w. ' or wagon Wy)" 
will continue no one knows, but iy Qn; ‘e 
there is every reason to believe it ARY PLAT 
L Bl 4 
is at the lowest level it will be for FLOWKOTE ENAMEL, for outd; 
Free Color Cards. 


C. B. Cobu 
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N ELASTIC Py, 
INTERIOR PRESERVATIVE 
MEL, a rich, high gloss finish, 4 





























* The part of wisdom, far from 
deferring paint purchases, is 
therefore to anticipate one’s 
needs, and this is exactly what the 
wise property owner is doing at 
the present time. 














Lowell to serve; they do serve. Coburn’s 
permits no man or girl to enter a department 
as a salesman until he or she is thoroughly 
grounded in the goods to be handled. The 
men back of the paint counter not only know 
the difference between wagon paint and deck 
paint, but they can tell you what the different 
constituents of each paint are. And if you 
are an amateur with the paint brush, the 
Coburn boys will see to it that you don’t go 
out and try to paint a wet or flaky surface 
without knowing what you’re up against. 

It is the same in other departments. The 
Coburn store handles supplies for some of the 
biggest mills in Lowell and vicinity, but it does not 
scorn the small order. With its delivery cars it 
can quickly speed a can of oil or a length of rope 
to any part of the city, and telephone and mail 
orders are encouraged. 

Facing the paint department near both entrances 
to the store, where the light will fall directly on 
it, is the “Color Chart Corner.” Directly beneath 
the rows of color slabs and racks full of informa- 
tive printed matter, is a mission table with chair. 
Here the customer can seat himself comfortably, 





Some of the artistic and attention-compelling borders and frames prepared by the C. 
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SCREEN PAINT, doesn’t clog the openings, pt. . 
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Porch Chair 
Enamel 


An unsurpassed finish for pore 

chairs, settees, or in fact, any a 
face where a fine, glossy enamel 
effect is desired. Produces a dur 
able enamel! coat in one operation. 
It is easily applied, flows out well, 
dries promptly, and will be found 
in every way satisfactory and 
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PAINT a year will make a porch 
floor and steps last ten years 
longer. Paint that is walked on, 
scrubbed and cleaned must be 
good paint 

me Regular Shades, qt. ..... $1.05 
COBURN'S OUTSIDE SPAR 
VARNISH is intended for front 
doors and vestibules and work 
exposed to the weather. This var- 
nish has beemin practical use for a 
great many years It gives a fin- 
ish which is especially beantiful 
and durable _@t ere $1.25 


tees 


















g Paint Up” Around 


Look those barns a 
carefully and see if 
don't need a thorou 
this season. 


To re-build any of the Free City Motor Delivery 
good deal more now t 


arnt pcttnge’ se". B. COBURN CO. 


ave gone “over the 63 MARKET STREET 


these days. 
So better not let them r 
of a little paint. 
T. & C. Red Roof Paint, gal. . .2.30 
Antoxide, prevents rust, gal. . .2.60 
Old Colony Paint, regular shades, 
oS CRETE Sere 2.95 
Town & Country Paint, =e 
| SRP: 3.75 
Pree City Motor Delivery. 
Cc. B. COBURN CoO. 


63 MARKET STREET. 
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from the Coburn series of paint ads. Note 
the appeal of economy and the 
Prices 
are boldly stated. These ads are tremendous business 
builders for Coburn’s 


Samples 
the use of illustration, 
careful description of what each paint is for. 


study the shades and read descriptive booklets and 
circulars to his (or her) heart’s content: If he 
wishes suggestions or information there is always 
a salesman nearby to come forward to give the 
desired help. 

Adjoining the paint department is the brush de- 






Plenty of Beautiful 
2? Popular Colors. 
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Another of the advertising 
designs from Mr. Flynn’s 
pen. The value of these bor- 
ders is not destroyed because 
they have been used one 
time. They can be kept and 
used over and over again, 
though not necessarily in 
close sequence 
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partment where everything from a camel’s hair 
to a floor mop is carried. A large upright show 
case in the middle of the floor carries the conspic- 
uous sign “Household Brushes,” and it’s a rare 
housewife who can pass that case without being 
reminded that she needs a new brush for the 
kitchen or the bathroom. 

Coburn’s does not force Lowell’s artists, archi- 
tects and school children to send to Boston or New 
York for their colors, crayons and other supplies. 
It has an art department all by itself, and it’s pre- 
sided over by a young woman who knows all about 
the goods in her charge. This department is not 
restricted to the usual tubes, brushes, paper, 
board, etc. When a Lowell girl wants some fancy- 
colored twine or a passe partout outfit, she does 
not think of a drug of department store necessar- 
ily—she knows she can get it at Coburn’s. 

In line with its policy of furnishing service to 
all classes of the population, the Coburn store 
lays great emphasis on its ability to meet farm 
and household needs. Its household chemicals 
and necessities are grouped in a department on 
the left side of the main store, near the entrance. 
Here are such staples as ammonia, carbolic acid, 
alcohol, benzine, turpentine, olive oil, etc., with a 
wide variety of such specialties as starch, lime, 
arnica, insectides, etc. 

It is not necessary to describe such departments 
as mechanical packing, oils, cordage, glass and 
glazing, galvanized ware, stove, house and cooper 
shop—they are all busy and successful. 





Publicity a Big Factor 


HERE are various factors involved in the Co- 
burn success. Not the least of them is pub- 
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licity—constant, timely, unceasing, well-planned 
and variegated publicity. 

The C. B. Coburn Company has a young adver- 
tising manager who devotes all his time to public- 
ity, and he certainly knows how to get it. His 
name is Walter S. Flynn,and he is a crackerjack. 
He has a more than local reputation and it’s de- 
served. 

Mr. Flynn not only plans the firm’s advertising, 
but writes the copy, draws his own designs, 
chooses the type, and in the case of newspapers 
he often selects the position for his ads. He also 
buys all the house’s stationery and printing. 

The Coburn advertising copy is changed not 
once a week, or twice a month, but every day. 
No Coburn ad ever gets stale. It doesn’t stay in 
one place long enough. It is always fresh, ever 
seasonable, and constantly abreast of the times. 

Mr. Flynn is a former newspaper man. He has 
the newspaper man’s instinct for timeliness, the 
journalist’s quick grasp of a situation that can 
be utilized. Is there a fire in town? The Coburn 
advertising the next day makes known the fact 
that the store has an abundant stock of fire ex- 
tinguishers for the prevention of such disasters. 
In addition, it is pointed out that the free use of 
the proper paint keeps down the possibility of 
fire; but since fire has occurred, Coburn’s has 
plenty of glass for restoring wrecked windows. 

Holidays don’t dawn on Mr. Flynn unexpected- 
ly. He watches for them, and a day or two before- 
hand he inserts a little ad. A holiday is a good 
time to attend to that neglected painting job, he 


reminds. Going to paint a porch, enamel the bath 
tub, decorate a room? Coburn’s has all the needed 
material. 


The Coburn advertising is not confined to the 
newspapers. Seldom does a package go out of the 
store that does not carry circulars, folders or 
booklets telling of something very special or time- 
ly. Prices are given when possible, for Coburn 
recognizes that the first question framed in the 
human mind after “What’s it for?” is “What does 
it cost?” 

It is true that not every store can have an ad- 
vertising Poo-Bah like Mr. Flynn, but there are 
few stores that cannot emulate his policy of con- 
stant, timely and resourceful publicity. 





The “safety first” gasoline station is evidence of 
Coburn carefulness and cleanliness 
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SHORT paint STORIES 
COBURN’S ELASTIC FLOOR FINISH. Housekeepers’ de- 


light. Gives good, lasting lustre to hard or soft wood floors. 
Fine for linoleums. Qt. 94¢c. 


COBURN’S INTERIOR PRESERVATIVE. Best remedy for 
dull interiors. Works easily. Gives the woodwork an agree~ 
able brilliance. Try it yourself. Qt. 97c.. 


STOVE ENAMEL. -Glossy black. Renews gas stoves, coal 
stoves, document boxes, coal hods, dust pans, mail boxes, 
bread and cake boxes and ever so many metal things. Pt. 30c. 


MONOLAC. Clear and in Colors. Makes light work of re- 
storing old pieces of furniture and interior woodwork. Espec- 
ially appropriate for bathrooms. The transformation will sur- 
prise you. Qt. $1.10. 


A coat of our AUTOMOBILE and CARRIAGE PAINT will 
give you a new car so far as appearance goes. Dries promptly. 
Has a beautiful gloss and great durability. Plenty of good 
colors. Regular shades, Qt. 90c. 


OLD COLONY PAINT for outside and inside use. The very. 
highest possible quality for the price at which it is sold. Every 
can is full measure and shows the complete analysis. All regu- 


lar shades, Gallon, $2.95. 


U. S. N. DECK PAIN’ for interior, piazza and porch floors. 
Secures a hard enamel surface that gives no lodgment for dirt 
and dust—no place for microbes to roost. Soap and water 
will keep it bright. All regular shades, Qt. $1.15. 


Free City Motor Delivery 


C. B. COBURN CO. 63 manner sr. 


“Coburn’s Survives Because it Satisfies.”’ 











One of the Coburn pullers. People sometimes bring to 
the store one of these ads clipped from a paper months 
before and ask for a certain item, showing that they 
had kept it for reference. Note that prices are always 
emphasized. The Coburn store does not permit this to 
be a source of embarrassment. If a change in prices 
has taken place, the fact is frankly explained to the cus- 
tomer. Usually he pays the advance without protest. 


Stimulated by Handicap 


NOTHER remarkable fact about this remark- 

able business is that it was conducted for 
several years by a blind man. This was Mr. Fred- 
eric W. Coburn, whose death occurred at his home 
in Lowell last March. Several years ago his health 
began to fail. Finally his eyesight was affected. 
Despite this handicap, Mr. Coburn seemed to be 
stimulated rather than disheartened by it. As 
president, treasurer and general manager of the 
firm, he relaxed nothing of his grip on his busi- 
ness, but continued to push it actively up to a 
short time before his death in his forty-fifth year. 
Driven by his chauffeur, he even made regular 
calls on the mills and took orders for supplies 
in as businesslike a way as if he were in posses- 
sion of his full faculties. 

The Coburn business has sustained more than 
one setback. In March, 1912, fire was discovered 
in its building one morning. It gutted,three floors. 
Before it was under control the company had 
rented another building and by noon was taking 
orders over two telephone lines. 

After the death of Mr. Coburn he was suc- 
ceeded as president and treasurer by Mrs. Co- 
burn, with Mr. Charles E. Foss, long a member of 
the firm, as general manager. 
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The Coburn prosperity is an example to all busi- 
ness men prone to pessimism in the face of ad- 
versity. 





Seal of the Coburn store 


Death of F. Laurent Godinez 


LAURENT GODINEZ, one of the foremost 

* lighting experts in the country, and long a 
valued contributor to HARDWARE AGE, died sud- 
denly last Mon- 
day, July 1, af- 
ter a sudden, 
sharp illness 
that lasted only 
four days. His 
death came as a 
great shock to 
his numerous 
friends, who 
had seen him 
only a few days 
previous appar- 
ently in the best 
of health. The 
immediate cause 
of his death was 
ulcer of the 
stomach. 

Mr. Godinez 
was in his thir- 
ty-eighth year. 
He was born in 
Poughkeepsie, 
N. Y., in 1880. 
He was edu- 
cated at Riverview Military Academy. Later he 
took a course in the Brooklyn Polytechnic Institute. 
specializing in subjects relating to lighting. He 
soon became well known in his field and rapidly 
built up for himself a reputation which extended 
over several states. In the course of time he 
branched out into writing and lecturing on improved 
methods of lighting. His articles and lectures were 
in great demand by technical journals and associa- 
tions of professional men. 

Mr. Godinez leaves a young wife and one child, 
a little girl of three. His parents, Mr. and Mrs. 
J. M. Godinez, are still living. He was their only 
child. His father was of Cuban birth. He was a 
devoted husband, father and son. 

Mr. Godinez was a man of highly attractive per- 
sonality and varied gifts. He made friends wher- 
ever he went. He could have succeeded at almost 
anything. He was a mixture of scientist and artist, 
and the profession he adopted, in which he was an 
enthusiast, gave him ample scope for the develop- 
ment of the two sides of his nature. 

His articles have been a feature of HARDWARE 
AGE for several months. At the time of his death 
he was busy preparing the answers to quantities of 
auestions which had come to him from readers of 
this magazine. HARDWARE AGE deeply regrets his 
loss. 





F. Laurent Godinez 
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A War Savings Stamps Ball. 


UNIQUE idea for advertising the War Sav- 

ing Stamp campaign was originated by the W. 
E. Lamneck Co., Columbus, Ohio, sheet metal 
workers. 

A ball 6 ft. in diameter was made of thirty-two 
segments of No. 20 gage galvanized steel. The 
segments were alternately painted red, white and 
blue, and on several of the white spaces there were 
painted patriotic references as to the value and 
effectiveness of Thrift Stamps, and also to the fact 
that the Government will pay the holders good 
interest. 

The ball has a revolving axle placed through the 
hub to be employed in pushing it, and also to pro- 
vide a means of attaching ropes in pulling it up 
many hills that it will encounter through its visit 
through the State of Ohio. Its first public appear- 
ance was in a patriotic parade held at Columbus, 
June 9, in which 40,000 people participated. The 
ball was easily rolled by a number of Boy Scouts. 
On the following day it was rolled to the town- 
ship boundary and was there delivered to a relay 
from the next township. 

The material for the device was donated by the 
W. E. Lamneck Co., and Superintendent Charles J. 
Holub and Assistant Superintendent Carl Kromer 
donated their services in constructing it after work- 
ing after hours. 
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Coming Conventions 


TENNESSEE RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Nashville, Aug. 6, 7, 8, 
1918, Walter Harlan, secretary-treasurer, 44 Boule- 
vard Circle, Atlanta, Ga. 


MICHIGAN RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Kalamazoo, Feb. 11, 12, 
13, 14, 1919. Arthur J. Scott, secretary, Marine 
City. J. Charles Ross, manager of exhibits, Kala- 
mazoo., 


MINNESOTA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Paul Auditorium, St. Paul, Feb. 18, 19, 
20, 21, 1919. H. O. Roberts, secretary, 1032 Metro- 
politan Life Building, Minneapolis. 


MISSOURI RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, St. Joseph, Feb. 4, 5, 6, 
1919. F. X. Becherer, secretary, 5136 North Broad- 
way, St. Louis. 


WISCONSIN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Milwaukee, Feb. 5, 6, 7, 1919. P. J. 
Jacobs, secretary, Stevens Point. 


NorRTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Feb. 12, 13, 14, 1919. Place to be de- 
cided on later. C. H. Barnes, secretary, Grand 
Forks. 


Movies for Employees 


HE recent innovation of the Goodyear Tire & Rub- 
ber Company, Akron, Ohio, in showing free out- 
door moving pictures to employees has proven one of 
the most popular recreation features ever established 
by that company. The pictures are shown twice a week 
at the company’s athletic field, near the factory. They 
include popular comics, war films, good dramas and a 
weekly pictorial review of general Goodyear activities. 


Warlike Window Made Up of Housefurnishing Goods 





























‘ window, which was a big attraction and a good business puller, was designed by John J. Bell, decorator 


T 


and publicity manager for Geo. L. Starks & Co., Saranac Lake, N. Y. The submarine was made from the 
‘ following articles: ash can, two garbage pails, two funnels, sifter top of an ash can, two towel bars, small brass 
chain, six flour scoops for the propeller, arm from hand pump and funnel attached at the mouth of the periscope, 
two Uncle Sam statues and American flags. The torpedoes were made from one length of stove pipe, small cake 
pan, funnel and three teaspoons bent for propeller. The wax model draped with the American flags, torch in 


hand, made a very attractive background. The big show card read “U-8 Submarine.” 


Two small show 


cards read “All the way to Br-rr Linn.” The Starks store is planning a series of displays exhibiting war 


contrivances, all to be made from stock goods 
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Cunningham Heads Butler Brothers 


—— S. CUNNINGHAM has been elected presi- 
dent of Butler Brothers, to fill the vacancy caused 
by the death of Homer A. Stillwell. The action was 
taken at a special meeting of the board of directors on 
June 28th. 

In the election of Mr. Cunningham, Butler Brothers 
is following its customary program of awarding promo- 
tion where it is most merited. Mr. Cunningham has 


. been actively connected with the company for thirty-two 


years and has filled many positions of trust and respon- 
sibility. Since 1914 he has been a vice-president of the 
concern and has been in direct charge of the sales. 

Butler Brothers sell their goods to merchants by 
means of a monthly catalogue. The development of 
this catalogue has been Mr. Cunningham’s work for 
many years. “Our Drummer,” as the catalogue is 
called, is looked upon as being a very remarkable piece 
of selling literature. 

Mr. Cunningham’s early business experience was 
gained through working in his father’s drug store at 
Goshen, Ind. While working ‘in the drug store Mr. 
Cunningham managed to get through high school and 
also to take a course in shorthand and typewriting. 
In August, 1886, he answered an advertisement in a 
Chicago newspaper for a stenographer and got a job 
with Butler Brothers. He was the first stenographer 
Butler Brothers ever had. In January, 1902, he was 
elected a director and later acquired the title of direc- 
tor of sales and advertising. 

Mr. Stillwell’s unexpired term as director was filled 
by the election of Louis C. Burr, manager of Butler 
Brothers’ house at Minneapolis. 

As now constituted the directorate of Butler Brothers 
is made up as follows: 

Chairman of the board, Edward B. Butler; president, 
Frank S. Cunningham; vice-president, Walter Scott, 
manager of the New York house; vice-president, Homer 
P. Knapp, manager of the St. Louis house; Jacob H. 
Schoonmaker, New York; Louis C. Burr, Minneapolis; 
John R. Schofield, secretary and treasurer. 


Columbus Tractor Co. Adds to 


Personnel 


HE Columbus Tractor Company, capitalized at 

$1,000,000, recently organized by a group of aggres- 
sive business men of Columbus to take over the Mc- 
Intyre Manufacturing Co., manufacturers of the 
Farmer Boy Tractor, announces the appointment of 
E. B. Moon as director of sales and advertising. 

Mr. Moon is known as an authority on these subjects, 
having been sales and advertising counsellor for many 
manufacturers of national reputation, lecturer on the 
same subject at the University of [Illinois and Uni- 
versity of Minnesota, and only recently advertising and 
sales counsellor of a large number of farm papers. 

The company also announces the appointment of 
Gebhard Jaeger as production manager and general 
superintendent. Frank H. Nagle has been appointed 
assistant secretary and treasurer, in charge of account- 
ing and purchasing. He was formerly general manager 
of the Toledo Stove & Range Company. 

Under the direction of Mr. Moon the company is 
starting an intensive sales and advertising campaign 
on the sale of the Farmer Boy tractors. It is planned 
that 2000 Farmer Boy tractors will be manufactured 
during the remainder of 1918, 7500 in 1919 and 15,000 
in 1920. 

The company is already planning new additions to its 
present well-equipped factory building. 


Western Hardware & Metal Co. 
Absorbed 


O* July 1 the business conducted by the Western 
Hardware & Metal Company at Seattle, Wash., 
and that by A. M. Castle & Co., in the Pacific North- 
west, was taken over by “A. M. Castle & Co., of Wash- 
ington.” 
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The entire organization and warehouse facilities of 
the Western Hardware & Metal Company will be taken 
over by the new company, which is organized with a 
capitalization of $1,500,000. 

A. M. Castle & Company was founded in 1890 with 
headquarters in Chicago, The Western Hardware & 
Metal Company was established twelve years ago by 
George Boole, who will be active in the new company 
and will be the chairman of this board. 

The new company will specialize on tank, flange and 
marine plates; black, galvanized and blue annealed 
sheets; iron and steel bars, shapes and structural ma- 
terial; hoops, bands, pipe, tubes, etc., besides will carry 
a complete line of all supplies, bolts, nuts, rivets, brass 
valves and fittings, blowers and forges, wheelbarrows, 
waste, etc. Their stock will be the largest of its kind 
on the Pacific Coast. They will represent the various 
mills which the A. M. Castle & Co. now care for and 
also the ones heretofore represented by the Western 
Hardware & Metal Co. The principal offices will be 
located at 1201 First Avenue South, corner Connecti- 
cut Street, Seattle, Washington. 

The officers are: George Boole, Seattle, chairman of 
the board of directors; W. B. Simpson, Chicago, presi- 
dent; L. M. Henoch, Chicago, secretary; H. Erskine 
Campbell, Seattle, treasurer; George Warren Boole, 
Seattle, vice-president; Frank J. Speckert, Seattle, vice- 
president; Roy L. Sanford, San Francisco, vice-presi- 
dent. 


Seeks Accounts in Bolivia 


ROM Oficina de Negocios, La Paz, Bolivia, South 
America, comes the following letter: 

“Knowing that you are interested in the commercial 
development of your clients, we avail ourselves of this 
opportunity to ask you to put us in touch with some 
of the leading dealers of your country, recommending 
us to them, so that we may act as their selling repre- 
sentatives throughout this republic. We are in position 
to make sales, as we maintain a force of traveling 
agents who will submit the samples to the consideration 
of the clients, every business being done under a basis 
of commission. In order to facilitate the payments of 
our future orders, we have made arrangements with 
some banks so as to pay the amount of the orders 
against receipt of the bill of lading. This is very ad- 
vantageous for the Americans doing business with the 
countries of Latin America. Yours very truly, 

“OFICINA DE NEGOCIOS, 
“A. Prucencio G., Manager.” 


57 Varieties Enough ? 


‘6 REPRESENTATIVE of a leading wholesale 

hardware company called on us last Friday and 
showed us a dazzling array of pocket knives,” writes 
L. C. Oyster of Hedges & Oyster Co., Lumberport, 
W. Va. . 

“He informed us that the company listed over 1200 
varieties of pocket knives. Is there any real need in 
the United States for that many varieties of pocket 
knives? Wouldn’t fifty-seven be enough? 

“Now while we are eliminating left-hand plows and 
upside-down monkey wrenches, why not eliminate some 
of 1200 pocket knives? Are they all essential? 

“Perhaps this war will eliminate a lot of things be- 
sides Germans, and out of it all will emerge good. 

“Respectfully suggested.” 


Sales Convention Held 


HE Champion Spark Plug Company, Toledo, Ohio, 
held its semi-annual sales convention July 1 to 
July 3, more than sixty salesmen being present from 
all parts of the United States and Canada. 
F. B. Caswell, sales manager, had charge of the 
convention and mapped out a program that kept things 
moving. 





E. & J. Bass, 610 Broadway, New York, manufactur- 
ers of silver-plated novelties, have acquired property, 
30 x 125 ft., at 114 Commerce Street, Newark, N. J., 
and are planning a three-story plant. 
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Interior view, headquarters of Hardware Manufactur- 
ers’ Organization for War Service, 1218 New York 
Avenue, Washington, D. C. 


Hardware Men Working with Government—Efforts to Stretch Steel 
Supply—Framing New Revenue Measure 
By W. L. CROUNSE 


WASHINGTON, July 8, 1918. 

HAT busy little hive of industry, the headquarters 

of the Hardware Manufacturers’ Organization for 
War Service, at 1218 New York Avenue, is fairly hum- 
ming with activity these July days. Executive Man- 
ager Robinson, in sizing up the accomplishments of 
the first quarter of the organization’s career, is deeply 
impressed with the possibilities of the service and with 
the superb spirit of patriotism and self-sacrifice with 
which the entire trade is responding to the Govern- 
ment’s policy. 

“When the hardware manufacturers organized for 
war service,” said he, in the course of a heart-to-heart 
chat to-day, “they certainly builded better than they 
knew. Our activities have developed along somewhat 
different lines from those foreshadowed in our original 
prospectus, but the need of the service and the ability 
of the trade to render it have been emphasized with 
every day that has passed. 


Connecting Link Between Government and 
Manufacturers 


“As the connecting link between the Government 
and the manufacturers, our organization is kept busy 
from morning until night, and it would be hard to say 
whether more time is devoted to advising Government 
buyers where they can fill their requisitions to the 
best advantage or in responding to requests from hard- 
ware manufacturers for information as to Government 
needs, methods of obtaining priority orders, fuel, raw 
material, etc., etc. We find our bulletins are appreci- 
ated by our own members, and we hope they will be 
useful to the entire trade.” 

Mr. Robinson is a very modest man, and it’s very 
difficult to get him to talk about himself. It will inter- 
est the trade, however, to know that he is on the job 
early and late, and keeps one of the cleanest desks in 
Washington. He has a very competent corps of sten- 
ographers, and with their aid his correspondence is 
always up to date, and it must be a source of satisfac- 
tion to manufacturers to know there is at least one 
man in the Capital City to whom you can write a letter 
and be sure you will get an answer by return mail. 
The habit of Washington officialdom is to surround 
correspondence with so much red tape that if you ad- 
dress a letter to a Government officer you will have 
forgotten all about it before you get his reply. 

Mr. Robinson is giving considerable attention these 
days to the big problem of cutting down styles and 
sizes of hardware. 


Everybody Must Conform to Government Standards 


“These plans are being put through with great 
vigor,” said he. “When the War Industries Board 
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talks about a cut they are not satisfied with a 25 per 
cent decrease, but they use the knife to the hilt, and 
in some cases the curtail is all of 75 per cent. The 
manufacturers are responding with alacrity, and mean 
to do everything in their power to help win the war. 

“I doubt if any trade is devoting itself more exclu- 
sively to the requirements of the Government than the 
hardw:.e manufacturers. As a matter of fact, their 
production programs are based almost exclusively on 
Government requirements, and it will not be long be- 
fore consumers everywhere will have to content them- 
selves with such things as the Government is buying. 
Just as soon as manufacturers, dealers and consumers 
accept this situation the problem of our war service 
will be solved.” 


Working to Stretch the Steel Supply 


The specter of an acute shortage in the supply of 
steel before the end of the current calendar year is keep- 
ing the members of the War Industries Board awake 
nights devising schemes to “stretch” the current sup- 
ply by every available economy in consumption. Direc- 
tor of Steel Supply Replogle, the human dynamo of the 
board, is doing everything in his power to increase 
production, and it is reasonable to hope that the results 
of the two movements will be to provide a reasonable 
quantity of steel for commercial purposes. 

Of course, the needs of Uncle Sam must come first. 
Winning the war is the primary job of every American, 
whether he is drawing a Government salary or running 
a retail hardware store, and we must all take a philo- 
sophical view of the situation and get along as best 
we can until the Kaiser and his murderous crew have 
been finally brought to book. 

Reports received by the War Industries Board from 
the Fuel Administration indicate that the coke situa- 
tion is steadily improving, and as this has long been 
the “neck of the bottle” in iron and steel production, 
the news is regarded as decidedly encouraging. The 
transportation situation also is improving, and before 
cold weather the Railroad Administration counts upon 
some big deliveries in its rolling-stock program, which 
includes 1500 locomotives and 150,000 freight cars. 


Will Break Production Records 


Even with these additions, and with the greatest 
possible display of energy on the part of the coke pro- 
ducers, it is hardly to be hoped that the dream of some 
of the steel men of a 50,000,000-ton ingot production 
during the year will be realized. Of course, every pos- 
sible effort will be made, and the present outlook indi- 
cates that all previous records will be broken, even if 
production should fall below the desired maximum. 

The work of the Conservation Division of the War 








Sr 
eos 





‘ Pe oe Bg 


rm 


iia nea aan 2 


eT 








Sa 


fe 





Baa cs Io Se 








3 


En 


aS: 
Pe 


Bos: oh) pe 


‘ 
o 








July 11, 1918 


- Industries Board in saving iron and steel has already 
begun to tell. The standardizing of plows and other 
agricultural implements already guarantees a substan- 
tial reduction in the demand for steel for this indus- 
try. A reduction in the number of types and sizes 
will have a surprising effect in reducing stocks to be 
carried by jobbers and retailers, and, of course, this 
reform will release manufacturing facilities for con- 
centration on essential types and sizes, thus aiding 
materially in food production and in keeping down the 
cost of farming implements. 

The tentative program recently adopted for manu- 
facturers of furnaces, outlined in this correspondence 
last week, will probably go through without a change. 
It appears to have been very well considered before 
it was finally formulated, and the Conservation Divi- 
sion is in receipt of letters of approval from leading 
manufacturers. 


Cutting Down Varieties of Trace Chains 


The latest task undertaken by the Conservation Di- 
vision is the standardization of trace chains, with a 
view to eliminatingg all unnecessary varieties and sizes. 
In handling this problem the War Industries Board 
will be glad to hear from retailers whose experience 
has taught them what the farmers and other users 
really want. The attention of the trade is therefore 
called to the following questionnaire covering trace 
chains which has just been issued by the Conservation 
Division: 

Schedule for manufacturers of trace chains: 


1. No. 3 trace chains—Shall the manufacture of these 
chains be eliminated? 

2. Twist-link traces—Shall the manufacture of all twist- 
link traces be discontinued? 

3. Length of links—Shall these be manufactured in two 


lengths only, namely, 8 and 10 links per foot, actual measure- 
ment and actual count? 

4. Sizes of trace chains—Shall the manufacture of these 
chains be restricted to 3 sizes, as follows: 

(a) 5/16 inch or No. 0. 

(b) 9/32 inch or No. 1. 

(c) 1/4 inch or No. 2. 

5. Wrought ‘“T’’ hooks—Shall the manufacture of these 
hooks be eliminated? ; 

6. Wrought “T” bars—Shall the manufacture of these bars 
be eliminated? 

7. Butt or half traces—Shall the manufacture of these 
traces be restricted to the same sizes and links per foot as 
long traces and only in straight link, with bright or japanned 
finish? 

8. Stage traces, regular or buckeye pattern—Shall the 
manufacture of stage traces, either straight or twisted link, 





smaller than No. 2, or shorter than 10 links to the foot, 
actual count, be eliminated? 
9. Breast chains, single—Shall the manufacture of these 


chains in either straight or twist link be restricted to 8 and 
10 links per foot, actual count, and made only of No. 0, No 
1 or No. 2 wire? 

10. Breast chains, double slack—Shall the manufacture of 
these chains be restricted to two patterns only, regular and 


-heavy, and in three lengths only, namely, 26-inch, 28-inch 
and 30-inch? 
11. Breast chains, pattern—Shall each manufacturer re- 


strict his output of these breast chains to “Pennsylvania” 
type? 

12. Hobble chains—Shall the manufacture of these chains 
be restricted to “Coast” pattern in 10-inch lengths only? 

13. Cart back chains—Shall each manufacturer restrict his 
output to one pattern only, either in 5/16-inch or %-inch 
wire? 

14. Heel chains 
output to the No. 
and 10 links? (b) 





(a) Shall each manufacturer restrict his 
40, No. 45, and No. 50 chains in 4, 6, 8 
Shall the manufacture of No. 99 chain be 
restricted to straight link only? (c) Shall the manufacture 
of all No. 55 and No. 70 pattern, as well as all No. 3 size 
heel chains in every style be discontinued? 

15. Well chains—Shall each manufacturer restrict his out- 
put of these chains to No. 5 wire only? 

16. Passing-link chains—Shall each manufacturer restrict 
his output to three chains in the following sizes and links? 

2/0 (No. 6 wire), 14 links per foot, actual measurement. 

3/0 (No. 5 wire), 13 links per foot, actual measurement. 

6/0 (No. 4 wire), 12 links per foot, actual measurement. 

17. Repair links—Shall the manufacture of these links be 
restricted to the following three sizes? 

%-inch (No. 2 wire), 10 links to the foot, actual measure- 


ment. 
9/32-inch (No. 1 wire), 10 links to the foot, actual meas- 
urement. ‘ 
5/16-inch (No. 0 wire), 8 links to the foot, actual measure- 
ment. 

















Exterior view of headquarters of Hardware Manufac- 
turers’ Organization for War Service, 1218 New York 
Avenue, Washington, D. C. 


18. Lap links—Shall the manufacture of lap links in 1%- 
inch and 3%-inch lengths be discontinued? 

19. C links—Shall the manufacture of these 
stricted to one size, namely, in % and 2% inch? 

20. Lap links—Shall each manufacturer restrict his output 
of these links to six numbers, 2, 24% and 3 inch djameters in 
¥% and % inch wire? 

21. Cow ties—Shall each manufacturer restrict his output 
of these ties to straight-link type and not less than six links 
per foot? 

22. Finish—Shall all copper and bronze finishes for harness 
chains enumerated herein be eliminated? 

23. Date of enforcement—lIf the foregoing suggestions are 
adopted shall it be understood that no additional material for 
eliminated lines shall be ordered except to even up stocks in 
process of manufacture and that no chains of eliminated 
sizes shall be manufactured after Aug. 1, 1918? 


links be re- 





If you have any views respecting trace chains, clip 
out this questionnaire and send it to the Conservation 
Division of the War Industries Board with any desired 
recommendations. 


Saw Manufacturers in Washington 


Dozens of saw manufacturers have, slipped quietly 
into town during the past week for quiet conferences 
with the officers of the Conservation Division concern- 
ing the standardization of all kinds of saws to save 
sheet steel, of which the shortage is far more acute 
than is the case respecting tool steel. For some reason 
the saw men have not been disposed either to get to- 
gether themselves or to join the other war service com- 
mittees. Their interests are somewhat diverse, and they 
appear to be a trifle suspicious of each other and of 
those who would bring them into a general combination 
to simplify dealings with Uncle Sam. 

The conferences with the Conservation Division have 
contemplated some pretty heavy cuts in the number 
of types and sizes of saws, and if the plan of the 
Conservation Division is carried through a lot of saws 
will be abandoned that are by no means included in 
the slow sellers of the trade. No great progress has 
thus far been made in the framing of a tentative 
conservation program, but the War Industries Board 
expects to secure within a few days sufficient data 
to form the basis of a questionnaire which will go out 
to all manufacturers, jobbers and retailers. 


Revenue Bill Hearings Close 


With the closing of the hearings before the Ways 
and Means Committee, Chairman Kitchin and his col- 
leagues are now free to devote their energies to the 
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framing of the new revenue bill. This big job will 
keep them busy for five or six weeks, and the chances 
are that the completed bill will not be reported to the 
House before Aug. 10 or 12. 

Every prediction concerning the boosting of taxes 
heretofore made promises to be fully redeemed—and 
then some. With expenditures aggregating $24,000,- 
000,000—which means the spending of as much money 
every fortnight as we spent in a year before we became 
involved in the war—it will be necessary for the people 
of the country to make heavy sacrifices, but if the money 
is wisely spent, and not wasted, there will be little 
complaint. 

What the people will insist on, however, is just and 
equitable taxation, and they will not be satisfied with 
drastic measures devised by men who, like Kitchin, 
have always opposed the war, and whose announced 
purpose at this time is to pile the taxes on the business 
men of the country, upon the absurd theory that “they 
started the war.” 

Excess Profits Tax a Hard Problem 

The biggest job confronting the Ways and Means 
Committee is the excess-profits tax provision. This 
will affect every corporation and partnership engaged 
in manufacturing or merchandising, and in addition 
it will apply to salaries above a certain minimum 
figure and to so-called unearned incomes; that is to 
say, such as are derived from investments. 

It is now pretty well understood that the committee 
will provide two or three bases for calculating excess 
profits, in order to meet all the conditions under which 
corporations and partnerships are organized and oper- 
ated. In this way few will escape the payment of 
heavy rates. 

Strictly war profits—that is to say, profits which are 
obviously due to business created by the war—will 
be heavily penalized beyond a certain limit not yet 
determined upon, but which is likely to be in the neigh- 
borhood of 6 or 8 per cent. In England, war profits are 
taxed a flat 80 per cent, and Ways and Means leaders 
are talking about imposing a rate of 75 per cent in 
the House bill. 

It goes without saying that a tax on excess profits 
limited to those actually due to the war would fail to 
reach many prosperous partnerships and corporations 
which could well afford to contribute to the nation’s 
war chest. Some of these concerns have made rather 
less money during the past year or two than before 
the beginning of the European war, and they would 
be exempt if Congress should adopt the English plan, 
which taxes only gains made during the taxable year 
in excess of the average profits of the years 1911, 1912 
and 1913. 

To bring these concerns into the committee’s wide- 
spread net a basis will probably be adopted imposing 
a very heavy rate of tax on net earnings above a certain 
figure. 

Tax Legislation to Boost Liberty Bonds 


Mr. McAdoo has declared that Congress ought to tax 
the corporations so heavily that a Liberty bond would 
look like a gilt-edge investment, not only from the 
standpoint of security but also with regard to return. 
It is hardly to be supposed that he means that indus- 
trial securities shall be limited to 4% per cent divi- 
dends, although that would be the literal interpretation 
of what he has said. 

Doubtless the Senate will see to it that corporations 
are permitted to pay the interest on their bonds at 
current rates and distribute normal dividends as here- 
tofore. The day of extra dividends is about over, 
however. 

Evidence continues to accumulate that the Ways and 
Means Committee will insist on retaining in the new 
law the provision taxing stock dividends as income. 
Of course, this is economically unsound, for no stock- 
holder is made a penny richer by receiving two pieces 
of paper to represent his holding in a corporation in 
place of the single piece he held before. To the aver- 
age Congressman, however, any kind of a dividend 
invites taxation, and Chairman Kitchin, especially, is 
hot on the trail of anything that can be compelled to 
contribute to the eight billion dollars the new bill 
will be designed to produce. 


Hardware Age 


As a matter of fact, all the ablest lawyers, squarely 
backed up by the United States Supreme Court, are 
against the theory of taxing stock dividends as income, 
and, as a matter of fact, instead of being discouraged, 
all the authorities claim they should be encouraged as 
a form of decidedly conservative financing. 


Why Stock Dividends Are Not “Income” 


If a corporation has accumulated a large surplus, 
which it is using in its business, there is always a 
temptation to the ‘board of directors to distribute a 
part of the money in extra dividends, even when condi- 
tions do not fully justify it. If, however, the surplus is 
carried over to capital account, and a stock dividend 
is issued representing the increased capital, the money 
passes beyond the control of any board of directors 
and the corporation is thus materially strengthened. 
To penalize such financing would never occur to any- 
body except an avowed socialist—or a Congressman 
from Scotland Neck, N. C. 

In discussing revenue problems heretofore, I have 
emphasized the injustice of superimposing an excess- 
profits tax on salaries on top of a normal income tax 
and the surtaxes provided by the revenue law. Such 
a tax discourages industry, and, as I have pointed out, 
it discriminates against the man who works and in 
favor of the one who lives on the income from securi- 
ties left him by a hard-working father. 

The Ways and Means Committee intends to correct 
this injustice in a thoroughly characteristic manner. 
It does not propose to eliminate the excess-profits tax 
on salaries, but merely to impose a tax at an even 
higher rate on unearned incomes received from securi- 
ties. 

The unfortunate feature of this new tax is the fact 
that it will fall not only on idle men of wealth but 
on widows and orphans whose husbands and fathers 
died with the comfortable feeling that they had left 
their loved ones well provided for. 

Surely, war is all that General Sherman said it 
was! 


Carolina Association Meets 


HE attendance at the fourteenth annual convention 

of the Hardware Association of the Carolinas, held 
at Asheville, N. C., last month, was unusually good in 
view of disturbed business conditions. 

President M. J. O’Neil called the convention to order. 
D. Hiden Ramsey, Asheville’s commissioner of public 
safety, delivered the address of welcome. The response 
was to have been delivered by Roy F. Soule, editor of 
HARDWARE AGE, but he was unable to attend on ac- 
court of his duties in the War Savings Stamp cam- 
paign in New York. His place was taken by Presi- 
dent O’Neil. In place of Dr. Clarence Poe, the Rev. 
W. F. Powell delivered an address. 

Following the address of Dr. Powell the following 
new members and associate members were elected to 
membership in the association: W. C. Lyon Com- 
pany, Durham; Bly Hardware Company, Henderson- 
ville; Springfield Hardware Company, Springfield, 
N. C.; Ames Hardware Company, St. Matthews, S. C.; 
Brinson Hardware Company, Brinson, S. C.; E. E. Can- 
then, Summerville, S. C.; King Hardware Company, 
Kingstree, S. C.; Thompson Hardware Company, 
Whiteville, S. C.; Thompson Hardware Company, Greer, 
S. C.; Tucker-Ward Hardware Company, Winston- 
Salem; Nance & Son, Oakboro, N. C.; B. B. Scruggs, 
Gastonia, N. C.; Thomas Hardware Company, States- 
ville; Shaffer Hardware Company, Charlotte; C. T. 
Prince, Inman, S. C. 

On the second day President O’Neil delivered the 
annual address and S. R. Miles spoke on “A National 
Accounting System.” Mr. O’Neil said in the course. of 
his speech, which was strongly patriotic: 

The time is here when a cash business is not only possible 
but profitable. The poorest economist can easily see that it is 
a losing proposition to put an item on our books at $10 when, 
by the time we get our money for it, it is worth $15—yet 
that is what nearly every one of us have been doing. This 
is anything but conservation, and every one of us is saddled 
with an obligation to conserve and save and lend to our 
government. We must look for the leaks and stop them else 
we are worse than slackers. I say to you, throw away the 


slogan. “Do my bit,” and in its place adopt, ‘Do my damn- 
est.’ 
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The Come-back in 
Cut Prices 


EARS-ROEBUCK has been called. The 
news was well covered in the Washing- 
ton news in the last issue of HARDWARE 

AGE. It deserves a little further comment. 

It has been the habit of catalog houses in 
America to use leaders for some time. Lead- 
ers used by anglers to conceal from fish the 
connection of the line to the hook must have 
taken their name from the “leaders” used by 
such concerns as Sears-Roebuck. The price 
of a popular commodity reduced to less than 
cost is not only sure to attract custom, but 
may be depended upon to ruin the business 
morale of many small competitors. Con- 
sumers suffering from an acute attack of 
bargain fever are pretty sure to stampede 
and in the rush to take with them a few items 
with profit, which leech-like, have attached 
themselves to the morsel of the day. 

The Federal Trade Commission has 
charged Sears-Roebuck with the practice of 
selling certain merchandise at less than cost, 
conditioned upon the purchase of certain 
other merchandise, upon which they make a 
profit so exorbitant as to leave a good profit 
on the entire transaction. 

Sugar has been the leader. They are 
charged with having lied about their sweets, 
claiming that their large purchasing power 
and their quick-moving stock made it pos- 
sible for them to undersell their retail com- 
petitors. 

The members of the Federal Trade Com- 
mission think this firm lies when they state 
in their catalogs that they send representa- 
tives to Japan to supervise the picking of 
their tea. 

They again question the veracity of the 
Chicago catalog house in their statement 
that they purchase all their coffees direct 
from the best plantations in the world. 

The Federal Trade Commission have not 
only questioned the truth of Sears, Roebuck 
& Co.’s statements but have gone a step fur- 
ther. They have ordered the octopus to stop 
such practices. They have propably spoiled 
a lot of catalogs already printed which con- 
tain these false statements. They have also 
forbidden Sears, Roebuck & Co. from circu- 
lating catalogs containing advertisements 
representing that its competitors do not deal 
fairly, honestly and justly with their cus- 
tomers. 

It has been a long time coming, but the 
blow has fallen. The catalog houses have 
been getting away with commercial murder 
for many years, and small dealers all over 
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the country have suffered terribly from their 
methods. It is good to see them get it where 
the chicken got the axe, but for the result of 
their cut-price sales a lot of retailers may 
well take heed. 

Prices cut to the quick are good examples 
of poor merchandising. Retail prices below 
cost are grave diggers, trouble makers and 
commercial highwaymen. In small towns 
the come-back of a cut price is quick and 
certain. The merchant has but a limited 
number of prospective customers who have a 
limited amount of money to spend. Every 
dollar of that money spent for cut-price mer- 
chandise takes just that amount from the 
sums to be spent for goods which bear a 
legitimate profit. The retail merchant is in 
business to make money. If he fails to ac- 
complish his purpose he is a failure, and no 
community is proud of its bankrupts. 

The cut price is first unfair to your com- 
petitor. It knifes him in the back. There is 
no fair means of meeting it. Your competitor 
knows costs as well as you do, and when 
prices are mercilessly slashed he generally 
draws the conclusion that your reasons are 
other than those of business. He feels that 
you are out to get him, that you are a demor- 
alizer, a local anarchist, an I. W. W. running 
amuck in the community. It is hard for a 
competitor to understand why you sell sauce 
pans costing 45 cents for 39 cents, and 
doubly so if your slash episode happens to 
catch him with a good supply of similar 
goods on his shelves. : 

Then it is unfair to your jobbers. Cut- 
price news, like scandal, travels on the wings 
of the wind. If you are selling at less than 
cost and it is generally known that you buy 
your supplies of a certain wholesaler, it is 
natural to suppose that you are buying at a 
decidedly lower price than other dealers and 
the traveling men representing other whole- 
salers may be depended upon to carry the 
news where it will do the most harm. 

Then there is the injustice to the manu- 
facturer. Supposing your cut-price sale gets 
into print. They usually do, for cut-price 
people seem strangely proud of their stunts 
and advertise them. The news spreads and 
other dealers note that you are selling well- 
known items at retail prices which are lower 
than their cost, and naturally many of them 
think you are a favored customer of the 
manufacturer and refuse to handle such 
goods unless they can purchase them at 
prices that will permit them to meet your 
cut prices and still make a profit. 

So your cut price injures your competitor, 
wrongs your jobber and gouges your manu- 
facturer, and it doesn’t stop at that. 
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It is a rank injustice to your clerks. It 
gets them into the habit of selling goods for 
price rather than for utility. They talk 
price, price, price when they should be ex- 
plaining the merits of the article. They come 
to lean on price, and the crutch kills their 
initiative, weakens their character, under- 
mines their self-confidence and puts them 
into a rut that is apt to extend from your 
store to their graves. 


Hardware Age 


So we can add to your competitor, your 
jobber and your manufacturer the boys on 
your pay roll and your own misguided self. 

Sears, Roebuck & Co. had to be stopped. 
The strong arm of Uncle Sam has put a halt 
to their bad habit. 

If you are even an occasional offender, take 
warning. Hardware sales made at a loss 
are worse than no sales at all. You don’t 
want to be listed with Sears, Roebuck & Co. 


Old Boston Jobbing House Sold . 


Dana Hardware Company is Absorbed by Bigelow & Dowse Company—L. C. 
Carter to Stay in Harness 


NNOUNCEMENT is made of the absorption 
A of the Dana Hardware Company by Bigelow 

& Dowse Company, both of Boston. The 
deal is the most import- 
ant one of its kind that 
has been consummated in 
Boston in several years. 
While the amount of cash 
involved in the transac- 
tion is not made public, it 
is understood to be very 
substantial. 

The Dana Hardware 
Company is one of, if not 
the oldest, jobbing hard- 
ware house in Boston, 
having started in 1828, or 
ninety years ago, just 
; 7 about the time the first 
Mote te New England railroads 
gig were being built. Its 
originator was Joseph B. 
Eaton. His business was 
succeeded by Eaton & 
Palmer, and later by Lovell & Wellington, who were 
consolidated as Eaton, Harrington & Dana. 

Then the firm’s name changed to Eaton & Dana. 
In July, 1887, it was incorporated as the Dana 
Hardware Company, with Otis D. Dana as president 
and treasurer and Leon C. Carter as assistant treas- 
urer. Upon the death of Mr. Dana, Benjamin O. 
Dana was elected president and Mr. Carter treas- 
urer. At the death of Benjamin O. Dana, Francis 
B. Dana was elected president, while Mr. Carter 
continued as treasurer. Then, upon the death of 
Francis B. Dana, Otis H. Dana became president 
of the firm and Mr. Carter remained treasurer. 

The Bigelow & Dowse concern, although several 
years younger than the Dana organization, is known 
throughout New England almost as well as the lat- 
ter. Like the Dana Hardware Company, it has un- 
dergone many changes in name. 

It started in 1839 as Horton & Cordis. In Janu- 
ary, 1849, it became Horton & Cordis & Company, 
and two years later Horton, Hall & Company. Then 
in January, 1864, the firm became Homer, Bishop & 
Company, and nine years later, in 1873, Macomber, 
Bigelow & Dowse. 

This firm was continued till 1886, when it became 
Bigelow & Dowse. Then in 1894 it became Bigelow 
& Dowse Company. The present organization was 
incorporated in 1913, when the Bigelow & Dowse 
interests were taken over. H. D. Priest is presi- 
dent of the company and I. 8. Dillingham, Jr., vice- 
president and treasurer. These two gentlemen, 




















Leon C. Carter 


possible to secure supplies. 


with Charles F. Dowse, Ashton L. Carr, Walter C. 
kinglish and Herman Clark, constitute the board of 
directors. 

The Bigelow & Dowse Company, as it stands to- 
day, is a thoroughly up-to-the-minute organization, 
both as regards management and organization of 
plant. Absorbing the Dana Hardware Company 
gives it a large stock of shelf hardware, which, as 
everybody realizes, is a valuable asset in view of 
the fact that Government needs make it almost im- 
It would appear, then, 
that the transaction involved unusual good business 
judgment. 

While the Boston hardware trade was quick to 
extend to the officials of the Bigelow & Dowse Com- 
pany its best wishes and congratulations, it was 
equally prompt in extending to Leon C. Carter an 
expression of satisfaction that he was to remain 
in the hardware trade. Mr. Carter, as well as a 
number of the Dana Hardware employees, will be 
associated with Bigelow & Dowse. 

Mr. Carter is the dean of the trade. Nobody in 
it has a more extensive knowledge of the perplex- 
ing details, and nobody is more thoroughly re- 
spected. He always has stood ready to help any 
member of the trade in whatever way he possibly 
could, and the dignified manner in which he per- 
forms such service naturally has endeared him to 
everybody. It is not to be wondered at, then, that 
Boston is pleased over Mr. Carter remaining in 
harness. It is understood that he will be connected 
with Mr. Dillingham’s office. 

Stock taking at the Dana Hardware Company’s 
quarters, 30 Pearl Street, is practically completed, 
and the work of transferring the goods to the Bige- 
low & Dowse Building, 229 Franklin Street, is un- 
der way. It will be more than a week before the 
transfer has been completed. The Dana Hardware 
lease has some time to run, but it is doubtful if the 
Bigelow & Dowse organization will sublet it, for the 
time being at least. 





THE BRIDGEPORT AXLE Co., Bridgeport, Conn., has 
been incorporated with authorized capital stock of $50,- 
000 to manufacture automobile axles, mufflers, ete. It 
will begin business with capital of $5,000. The incor- 


porators are Samuel D. Polsen, Francis M. Volpe and: 


William D. Sherwood. 


BUTTERFIELD & Co., INc., Derby Line, Vt., and Rock 
Island, Quebec, Canada, are building a concrete addi- 
tion to their Rock Island plant, 60 x 75 ft., three stories 
high. This will be used for the manufacture of twist 
drills, gear and milling cutters. 


























Trade Conditions and Iron, 


Steel and Hardware Prices 


NEW YORK 


OFFICE OF HARDWARE AGE, 
New York, July 8, 1918. 


RADE conditions are described as good, but with 

the customary easing off in distribution coincident 
with the mid-summer and vacation season. Prices are 
well maintained with a decided upward tendency in 
various lines. There is a scarcity of commodities in 
staple goods, ranging from nails, wire and cut, to 
hatchets, handles, ship tools, including adzes, axes and 
slicks, together with certain kinds of edge tools not 
strictly for ship work. 

Buyers are not holding off in making purchases be- 
cause of high prices; rather as a rule they are only too 
glad to get merchandise. There has been an advance 
of 10 per cent on carpenters’ adzes, some safety razors 
have been moved up 30 per cent and builders’ hard- 
ware is 10 per cent higher. 

Conditions at the docks and railway terminals show 
some improvement in this territory, with fewer em- 
bargoes on than has been the case for some time past. 
One of the troubles in this direction is with the steve- 
dores bearing on strikes or threats of strikes. 

The sale of seasonable goods is about over and the 
duller period until fall may well be improved by 
straightening out stock for the Autumn trade, reor- 
ganizing shelf space, especially where goods have been 
eliminated in kinds and sizes, thereby accomplishing 
- much as possible in advance of more active trade 
ater. 

A capable manager of a large business just back 
from the West says indications there are for the larg- 
est crops ever harvested, and that the same prospects 
apply to Canada. In the West farm laborers are 
getting 50 cents per hour and employers are not only 
paying higher wages, but the help often want to live 
in the nearest towns, which often means that the 
farmer must transport the people back and forth in 
ee Women are also doing good work in the 

elds. 

There is a movement among shovel makers to stop 
making the intermediate or second and third grades 
of shovels and scoops. Alse reducing the number of 
sizes in plain back shovels and half back and riveted 
back scoops; likewise cutting out polishing on both 
shovels and scoops. There are intimations of further 
advances on scoops. 


ADZES AND HAND AxeEs.—The L. & I. J. White Co., 
Buffalo, N. Y., quote lipped ship adzes, 4% to 5 in. cut, 
in half dozen lots, per dozen, $40.35; ship, plain, 4 to 
4¥% in. cut, half dozen lots, per dozen, $31.05, and 4% 
to 5 in. cut, $34.16. Hand axes, 4 and 5 in. cut, in half 
dozen lots, per dozen, $17.40, and ship axes, 6 and 7 in. 
cut, per dozen, half dozen lots, $34.79; all f.o.b. Buffalo, 
net. 


ART Brass Goops.—Effective from July 1 as just 
issued, revised list prices applying to catalog D, which 
supersedes all printed list prices and all printed matter 
published previous to July 1, 1918. The company has 
also made a change in its terms of delivery, and on all 
orders of shipping size will allow one-half the freight 
at the prevailing rates. 


AUGER Bits.—The W. A. Ives Company, Wallingford, 
Conn., quotes auger bits, Mephisto brand, at list net. 

The Snell Mfg. Co., Fiskdale, Mass., John H. Graham 
& Co., 113 Chambers Street, New York, direct repre- 
sentatives, quotes augers and bits as follows: 

Bates, 50 and 5 per cent; Extra, 40 per cent; Jennings’ 
Pattern and Jennings’ Pattern, blued, 40 per cent, and Star 
Brand. 33% per cent discount. Ship augers, black twist. 10 
per cent; ship augers, polished twist, list net, and _ solid 
‘center auger bits, 40 per cent discount. 

Birp Caces.—O. Lindemann & Company, 35 Wooster 
Street, New York, quote as follows: 

Bird cages, Japanned Canary, list plus 45 per cent; Brass 
Canary, discount, 10 per cent and Parrot Cages, Aviaries 
and Cage Stands, 10 per cent discount. 

BRACKETS, FASTENERS AND STRAPS.—The Stanley 
Works, New Britain, Conn., quotes revised prices as 
follows, namely: Stanley brackets, No. 792, 40 per cent, 
and Stanley folding brackets, No. 794, 20 per cent dis- 
count. Corrugated saw edge fasteners are 45 per cent 
and Stanley Twinrold box straps in cases, list plus 5 
per cent. 


BRAKE SHOES AND VULCANIZERS.—The Adamson Mfg. 
Company, East Palestine, Ohio, quotes unlined brake 
shoes for Ford car at 35c. per pair, and lined brake 
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shoes for Ford car, 70c. per pair. Vulcanizers are: 
Adamson, model E, each 70c.; model T, $1.05; model U, 
$1.40; model S, $8.40. 


CARPET SWEEPERS.—The Bissell Carpet Sweeper Com- 
pany, Grand Rapids, Mich., quotes the following prices 
on carpet sweepers, per dozen: 

American Queen, $40; Club, $72; Crown Jewel, nickeled, 
$32; Crown Jewel, Japanned, $28; Elite, $43; Grand Rapids, 
nickeled, $37; Grand Rapids, Japanned, $33; Grand, nickeled, 
$49; Grand, Japanned, $45; Gold Medal, $37; Parlor Queen, 


$43; Princess, $38; Prize, $37; Standard, nickeled, $33: 
Standard, Japanned, $29; Superior, $37; Superba, $49: 
Triumph, $46; Universal nickeled, $35; Universal, Japanned, 
$31; and Welcome, $% New prices on Vacuum Sweepers 


are Superba, Grand Rapids, $64, 


per doz. 

CASEMENT ADJUSTERS.—The Superior Spring Hinge 
Company, Chicago, IIll., quotes Superior casement ad- 
justers at 25 per cent discount. 

CASEMENT STAY AND SASH OPERATOR.—The Monarch 
Metal Weather Strip Company, 4121 Forest Park Boule- 
vard, St. Louis, Mo., quotes the Monarch casement stay 
at, ae $1.60, and Monarch sash operator at $1.40 
each. 

CLAMPsS.—J. H. Williams & Co. quote clamps as fol- 
lows: C form “Agrippa,” “Light Service,” “Tool Mak- 
ers’,” “Vulcan,” Machinists’ “Vulcan” and strap “Vul- 
can,” all at 10-10-10 per cent discount from list. 

CULTIVATORS.—The Pull-Easy Manufacturing Com- 
pany, Waukesha, Wis., quotes P. E. C. hand cultivators 
at $12 per dozen, P. E. W. wheel cultivators, per dozen, 
are $34; P. E. J. 1 10-in. Handle Jr., per dozen, $4.75, 
and P. E. J. 4 4-ft. Handle Jr., per dozen, $6. 

Door HANGERS.—The Allith-Prouty Company, Dan- 
ville, Ill., quotes door hangers, namely: house door, ac- 
cordion door and garage door hangers at a range of 20 
to 45 per cent discount. 

ELBows AND SHoES.—The Ferdinand Dieckmann 
Company, Cincinnati, Ohio, quote elbows and shoes as 
follows: Plain round and round corrugated, galvanized 
steel, 29 gage, 70 per cent discount; 26 gage, 55 per 
cent, and 24 gage, 30 per cent discount. Square corru- 
gated, A. B. octagon and polygon, 29 gage, 55 per cent; 
26 gage, 40 per cent, and 24 gage, 15 per cent discount. 

ENAMELED WARE.—The Vollrath Company, Sheboy- 
gan, Wis., quotes as follows: 


$76; and Household, $54 


New Idea Kettles, Cast Iron and Imperial Hollow Ware, 
Cast Iron, Kettles, each at 30 and 7% per cent discount 
Enameled ware, steel, White and White, and Special Blue. 
10 and 7% per cent discount, applying to new lists effective 


June 1, 1918. 


FILES.—The Grover File Co., Nashua, N. H., quotes 
files, J. G. B. brand, at 55 per cent discount. 


G. & H. Barnett Co., Philadelphia, Pa., quote Black 
Diamond files at 40-10 per cent discount. 


Grass CATCHERS.—The Pennsylvania Lawn Mower 
Works, 1615 North Twenty-third Street, Philadelphia, 
Pa., quotes as follows: Golf grass catchers and Penn- 
sylvania Braun grass catchers, each 25 per cent dis- 
count, and Pennsylvania lawn cleaner and rake at 20 
per cent discount, all f.o.b. Philadelphia. 


Hay1InG Toots.—F. E. Myers & Brothers, Ashland, 
Ohio, quote revised prices on haying tools as follows: 

Hay Fork Unloaders; Myers Double Rail; Myers Single 
Rail; Clover Leaf and Faultless, and all wood track fork un- 
loaders, New List 35 per cent; Sling Unloaders; Myers Sure 
Grip, Clover Leaf and Cross Draft, New List 35 per cent; 
Steel Track and Steel Track Fixtures, New List 35 per cent: 
All Myers Forks, except Harpoon, Nellis and Walker, New 
List 35 per cent; and all Myers Pulleys, Harpoon, Nellis & 
Walker Forks, including all Slings, New List 25 per cent 
discount. 

LINSEED O1L.—Although linseed oil is not quotably 
higher than a week ago, prices are decidedly firm at 
present. The price of raw flaxseed has advanced fully 
25c. per bu. It can come only from Argentina until 
the crop now growing in the U. S. A. and Canada is 
harvested late next fall. While there is a good ex- 
portable surplus in Argentina, it is difficult and some- 
times practically impossible to find ships to transport 
it, which difficulty has been made worse by the U. S. 
Government’s announced determination to shut down 
on imports of this and other products. Oil consumers 
are likely to see prices higher before they are lower, 
from present indications, unless there is a considerable 
reaction from prevailing levels of seed prices. 

Linseed oil, raw, city brands, in 5 or more bbl. 


and less than 5 bbl. lots, $1.65 per gal. 
State and Western oil ranges at about $1.64 per gal 


is $1.64 
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NAVAL STORES.—There has been some reaction in 
turpentine among the primary Southern markets, but 
this has had no appreciable bearing on the local market 
here, as demand is much ahead of stocks in hand. Mer- 
chants say they are covered so far as primary opera- 
tions are involved, but the limited volume curbs the 
movement in this section. 

Spot turpentine, in yard, is quoted at 75c. per gal. : 

Rosin, in yard, common to good strained, on the basis of 
280 lb. per bbl. is $11.10 and D grade $11.15 per bbl. 

MEASURING TAPES AND RULES.—The Lufkin Rule Co., 
Saginaw, Mich., quotes as follows: 

Measuring Tapes, Asses’ Skin, list net; Metallic, list to list 
plus 20 per cent; Bend, Leather, list plus 10 per cent; Pocket, 
10 per cent discount and Steel, list net. Steel Board Rules 
are 10 per cent discount, and Hickory Lumber 20 per 
cent discount. 

Wiebusch & Hilger, 106-110 Lafayette Street, New 
York, quote Chesterman’s metallic tapes, No. 34L, etc., 
at list plus 50 per cent, and Chesterman’s steel tapes, 
No. 1038L, etc., list plus 10 per cent. 

MoToR GREASE AND Soap.—The A. W. Harris Oil 
Company, 326-328 South Water Street, Providence, 
R. I., quotes advance prices as follows: 

Harris Trans Compound Grease in barrels per Ib., 
¥, barrels per lb., $.16. There are no changes in the 5 to 
50 Ib. tins. Harris Light Transmission Grease, bbl. per Ib. 
is $.16 and 1% bbl. per lb. $.17; no advance in prices of the 
5 to 50 Ib. tins. Harris Motorcar Soap in bbl., per Ib., $.21, 
and ¥ bbl. per Ib. $.22, the 5 to 25 Ib. tins remaining at the 
same prices as heretofore. 

Motor Mica Propucts.—The Motor Mica Products 
Co., 566 W. Washington Street, Chicago, quotes the fol- 
lowing prices to retailers: 

Motor Mica grease, 1 doz. 5-lb. pails, per 
Mica tire powder, per gross, $10.80, and Motor 
cant, 1 doz, 1lb. pkgs., per case, $7.20. 

NAIL CLIPPERS.—The H. C. Cook Company, Ansonia, 
Conn., quotes nail clippers, Gem, per dozen, $2.75, and 
Ansonia at $1.25 per dozen. 

POKERS AND LIFTERS.—The Morgan Spring Company, 
Worcester, Mass., now quote pokers as follows: 

Nickel plated, straight or bent, 4 x 20 in., per 
Stove Cover Lifters, straight handle with ring, 
Loop handle, per gross, 

PROTECTORS.—The Mealy Manufacturing Company, 
Coca-Cola Building, Baltimore, Md., quotes Eagle shield 
watch protectors at $15 per gross. 


REFRIGERATORS.—The Traverse City Refrigerator 
Company, Traverse City, Mich., quotes refrigerators as 
follows: Economy, fibre, No. 9, each, $16.50; Economy, 
fibre, No. 1, each, $21 and Economy, fibre, No. 3, each, 
$25. 

ROADLIGHTERS.—The C. A. Shaler Company, Waupun, 
Wis., quotes roadlighters, Ford size and smaller, list 
$1.75, and larger sizes, $3.50 at 33 1/3 per cent discount 
on 10 pairs or over, single or assorted sizes. 


Rules, 


$.15, and 


case, $9; Motor 
Mica lubri- 


gross, $10. 
per gross, $7; 


Rore.—The demand for rope continues very strong 
and is likely to increase, aside from regular business, 
mainly on account of the necessities caused by new 
ships both of the merchant marine and navy as well 
as for the army and other government departments 
which are continually requiring more rope. Wants 
cover everything from small rope for tents and ham- 
mocks to hawsers 12 in. in circumference. Manu- 
facturers are universally busy and are expecting to 
be for a long time. Manila hemp freight from the 
Philippines is now about $20 per bale of 270 lb. where 
before the war normally it was delivered in New York 
harbor at approximately $.60 to $.75 per bale. Nota 
cubic foot of space for hemp from the Philippines is 
available for a month or two at least, so far as now 
known, but there is prospect of a steamer coming to 
the Atlantic Coast direct through the Panama Canal 
later. The National Government, it is said, has with- 
drawn its control of prices on Manila fibers in the 
Philippines, but still controls the price of it in the 
U.S. A. Locally deliveries of rope from stock in June 
this year were way ahead of June, 1917, and May this 
year was the largest month in rope sales in the history 
of one of the largest representative concerns. 

Manila rope prices are as follows: Manila rope, first grade, 
is 33c.: second grade, 32c., and the third grade, 28c., base 
per Ib. Manila bolt rove 38e. per Ib. 

Sisal rope, firct grade, is 23c., and second grade, 20c., 
per Ib Hide, bale and hay rope, medium oiled, first 
is 2314c., and second grade, 2014c¢., base, per Ib. 

Tarred lath yarn is, first grade, 23c., and second 
20c.. base, per Ib 

SASH CoRD AND CoTTON LINES.—The Samson Cordage 
Works, 88 Broad Street, Boston, Mass., quotes higher 
prices as follows, per lb.: 






base, 
grade, 


grade, 


Drab Cotton, 97c.; White Cotton and Spot Cord, each 88c.: 
Massachusetts, white, 83c.: Massachusetts, drab, 9lc.; and 
Phoenix. white,, Nos. 8 to 12, 64c. each per Ib. 


Solid Braided Chalk Nos. 0, $11.44; 


Cotton Lines per gross: 
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1, $12.35; 2, $13.39, and 3, $14.56 each per gross. Solid 
Braided Mason’s Lines, Shade Cord, etc., per doz. are: White 
a No. 3%, $3.58; No.4, $3.90; 'No. 4%, $4.68; and 
No $13. Samson _ “Spot Clothes — are as follows: 50-ft., 
$11. i7: 75-ft., $16.75; and 100-ft., 2.35 per doz. 


StTorE LAappERS.—The Milbradt. Manufacturing Com- 
pany, St. Louis, Mo., quotes its line of rolling step 
ladders each at $8 to $15; tracks per ft. 25 to 35c. 


ScALES.—Jacobs Bros., 78 Warren Street, New York, 
quote counter scales at 40 and 10 per cent, and Union 
scales 30 per cent discount. They also manufacture 
platform scales sold at net prices. 


SKATES AND TRENCH MIRRORS.—The Conron-McNeal 
Company, Kokomo, Ind., is making a line of steel, 
polished and nickeled trench mirrors put up in water- 
— khaki cases lined with Canton flannel at $3 per 

ozen. 


SPARK PuLuGs.—The Morgan Manufacturing Com- 
pany, Newport, R. I., quotes spark plugs at 40 per 
cent discount. 


SPARK PLuGs.—The Champion Spark Plug Co., 
Toledo, Ohio, quotes spark plugs in lots of 10 to 100 
as follows: 


Heavy Stone, 6lc.; and Buick, 5le.; Overland and 


Metz, 5lc., 


Regular 
and Ford X, 45ce., all each. 

SPRING BALANCES AND SCALES.—John Chatillon & 
Son, 85 Cliff Street, New York, quote as follows: 


Light Spring Balances, list net 
Circular Balances, 20 per cent, 
per cent discount. Eureka Scales are list, 
Scales 20 per cent discount. 

THUMBTACKS.—The Moore Push-Pin Company, 113- 
133 Berkley Street, Wayne Junction, Philadelphia, Pa., 
quotes Moore Push Brass Thumbtacks as follows: 

No. 31, % in., 60c.; No. 32, % in., 65¢., and 
No. 33, % in., 75c. per gross. Nickeled Steel Moore Push 
Thumbtacks are, per gross, No. 51. % in., 35c.; No. 52, 
7/16 in., 40¢c., and No. 53, 4% in., 45c. per gross. Celluloid 
Colored Moore Push Thumbtacks, per gross, No. 59, % in., 
70c.; No. 60, 7/16 in., 72c., and No. 61, 4% in., 80c. per gross. 

TIRES AND TuBES.—The McGraw Tire & Rubber 
Company, East Palestine, Ohio, quotes advance prices 
on automobile tires and tubes, including the following 
brands, McGraw, Congress, Imperial and Pullman tires, 
with the following prices on leading sizes: 

30 x 3 in., each $15; 30 x 3% in., each $19.70, and 34 x 4 
in., each $32.65. Automobile tubes, red, 30 x 3 in., are $3.75; 
30 x 3% in., $4.60, and 34 x 4 in., $6.70 each. Tubes, com- 
bination, red, 30 x 3 in., are $4.05, and gray, 30 x 3% in., 
$3.70 each. 

WASHING MACHINES.—The One Minute Manufactur- 
ing Company, Newton, Iowa, quotes advaneed prices on 
washing machines as follows: 

No. 5% One Minute. 
Power, Washer, $35; No. 
No. 27 Twin Tub Bench 
Dasher, $45; No. 37 Twin 


: Straight Balances, list net: 
and Large Dial Balances, 10 
net, and Favorite 


Per gross, 





hand, each $11: No. 11% Bench, 
15% Electric Bench Washer, $60; 
Washer, 1 Peg Dolly, 1 Vacuum 
Tub Electric Bench Washer, 1 Peg 


Dolly, 1 Vacuum Dasher, $70; No. 40 One Minute, Single Tub, 
Power, Swinging Wringer, $30; No. 41 One Minute Single 
Tub, Electric. Swinging Wringer. $55; No. 16 Twin Tub. 
Power, Peg Dollies, $43, and No. 19 Twin Tub, Electric, Peg 
Dollies, $68 each. 
The Maytag Company, Newton, Ohio, quotes ad- 
vanced prices on washing machines as follows: 
and multi-motor washing machines, each 


Electric, each $58, 
$58. 


WHITE LEAD AND OxIpES.—The National Lead Com- 
pany, 111 Broadway, New York, quotes current prices 
as follows: 


Pure white lead, dry and in oil, per Ib... in kegs, 124% Ib 
l4c.; 25 and 50 Ib., 138%c., and 100 lb., 13%c In cans, per 
Ib., 1 Ib, 16%c., and 5 lb, 15%c. Dry, Red Lead and 
Litharge, per Ib., in kegs of 100 Ib., 13%c.; 25 and 50 Ib., 
kegs, 13%c.; 12% Ib. kegs, 14c. Red Lead in Oil, per Ib., 
100 Ib. kegs, 14c.; 25 and 50 Ib. kegs, 144%c., and 121% Ib. 


kegs, 14%c. 


WINDOW GLASs.—Traffic in window glass _ still 
shrinks, if that is conceivable after the dull period for 
months back, with, as an old, representative house puts 
it, no new work at all. There has been a.little demand 
for ship fitting, namely, in dead lights, which is only 
an inconsiderable feature of the business at present, 
as but comparatively little glass is used on cargo car- 
riers, and passenger liners are not getting much at- 
tention at present. Glass used for shipping is supplied 
principally by manufacturers direct. There is a little 
business in the export line, which helps out some. 


Window glass prices are unchanged as follows: First three 
brackets, B single thick, 82 per cent; first three brackets, 
A single thick, 80 per cent; all sizes above the first three 
brackets in A and B quality, single thick, 79 per cent; all 
sizes A quality, double thick, 80 per cent; and all sizes B 
quality, double thick, 82 per cent. Window glass, AA quality, 
single and double thick, ranges from 75 to 78 per cent dis- 
count. 


WirE NaiLs.—Stocks are badly broken, with dimin- 
ished prospects at present of any considerable replace- 
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ment, although the large producers hope to supply all 
legitimate demands by preventing hoarding in any 
direction. The demand, however, at present continues 
light as it usually is during the midsummer season. 

Wire nails, in store, are $4.60 and carted by the jobber 
$4.65 base per keg. 

CuT NaAILs.—It is difficult to get supplies of cut nails, 
both on account of scarcity of raw materials, including 
iron and fuel, and trouble as to labor. 

Cut nails, in store, have been advanced to $5.40 and deliv- 
ered in carting limits by the jobber at $5.45 base per keg. 

WRENCHES.—Bemis & Call, Springfield, Mass., quote 
as follows: 

Combination Bright Wrenches, 15 per cent, and Combina- 
tion Black Wrenches, 15-5 per cent discount. 

ATHOL MACHINE Co., Athol, Mass., 
vised prices on the following goods: 

Woodworkers’ Vises, Simpson and Standard, list plus 5 per 
cent; Combination Pipe Vise, 20 and 5 per cent discount 
Parallel Vises, Simpson and Standard Brands, list plus 5 per 
cent; Starrett, Improved, list plus 10 per cent; 600 Line. 
Stationary Jaw, list plus 5 per cent, and 600 Line, Swivel 
Jaw, list plus 32% per cent. 

Cary Mrc. Co., Manhattan Bridge Plaza, Brooklyn, 
New York, quotes as follows: 


Corrugated Metal Joint Fasteners: Saw Edge Style, 50 per 
cent, and Plain Edge Style, 55-5 per cent discount; Everlast- 
ing Flexible Steel Door Mats, 25-5 per cent; Universal Box 
Strapping, list price plus 5 per cent. 


JOSEPH DIXON CRUCIBLE Co., Jersey City, N. J., 
quotes the following revised prices on carpenters’ 
pencils: 


No. 997, 7 in. Red with Black Bevel, per gross, $6.38; No 
998, 9 in. Red with Black Bevel, per gross, $7.13; No. 585, 
7 in. Tortoise, Bevel, $6.38, and No. 586, 9 in. Tortoise, Bevel, 


per gross, $7.13. 
GoOopRICH-LENHART MrcG. Co., Widener Building, 


Philadelphia, Pa., is quoting the following revised 
prices: 

Goodrich Lockswitch, for Fords, each $2.35; Goodrich Ford 
Brake Shoes, Unlined, per set, $.50, and Lined Brake Shoes, 
per set, $.85. Goodrich Steering Column Locks in 3 sizes for 
all makes, of cars, each $5.20; Wiring Assemblies, for Ford 
Cars, Goodrich Ignition sets, Braided, each 50c.; Goodrich 
Ignition Sets, Loom 60c.; Goodrich Ignition Sets in Metal, 
each 60c., and Set of 4 Spark Plug Wires, 25c. Goodrich 
Standard Type Timers for Ford cars, each $1. 

HALL MANUFACTURING Co., Monticello, Iowa, quotes 
galvanized baskets as follows: 

1 bushel per dozen, $15.84, and 1% bushel size $17.04 per 
dozen. Hall No. 1 Adjustable Post Hole Augers, 3 in 1, per 
dozen, $18.72; No. 2. $19.92, and No. 3, $21.12 per dozen 
Hall Jumbo Hoist and Stretcher, per dozen, $16.32 


quotes re- 
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Office of HARDWARE AGE, 
Chicago, July 3, 1918 


HE showing made by business in general to-date, 
in spite of war conditions, can be described as 
nothing less than remarkable. 

Reports from the Department of Agriculture, in- 
dicate that the actual production of all crops will ex- 
ceed the average, while wheat, oats, corn and rye, 
all promise bumper yields. 

Manufacturers of builders’ hardware have notified 
the trade that all prices ruling previous to July Ist 
have been withdrawn, and that new prices, carrying 
an advance of from ten to fifteen per cent, will be put 
into effect on that date. The demand for builders’ 
hardware continues in fair volume, especially for war 
construction work, while the private building enterprise 
continues to be very light. Unprecedented activity in 
manufacturing plants continues, and jobbers report 
that the distribution of hardware is far ahead of last 
year, measured in dollars.’ 

Prices on all items in hardware continues firm and 
the number of items on the unobtainable list continues 
to grow. 

The shortage of wire product, especially wire nails, 
has become serious. Jobbers are now placing a limit 
of one keg of nails of a size to a customer. Local 
mills in this vicinity state that they are unable to 
manufacture nails on account of the shortage of steel 
and that they cannot promise any immediate relief. 

Collections show an increase over those for the cor- 
responding week a year ago. Cash sales are very 
satisfactory. 

BasBitT METAL.—The demand from the farm is im- 
proving, while the domestic demand, especially from 
the manufacturing districts is very heavy. Prices re- 
main firm and jobbers’ stocks are comparatively light. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
babb‘tt metal 13%c. per lb.; Cruso brand, 16c. per Ib.; Tony 
brand 19c. per Ib.; Revenoc or Magnolia brands, 22c. per Ib 





67 






Hunt, Heim, Ferris & Co., Harvard, Ill., quote re- 
vised advanced prices as follows: 

Hangers, 20th century, round, per dozen, $15. Tank heat- 
ers, Black Jack, No. 1, flat grate, each $7, and Black Jack, 
No. 2, flat grate, each $8.75. Haying tools, slings, forks, 
pulleys, etc., 25 per cent. Cattle Stalls, Star, steel, 20 per 
cent discount. Cattle Stanchions, 20 per cent discount Wire 
fence stretchers, Elwood Rod, No. 191, per dozen, $11.05. 
Elwood pattern, No. 190, per dozen, $10.20. Little Giant, Sr., 
per dozen, $9.78; Star No. 482, plain bearing, per dozen, 
$14.45, and Star No. 482, roller bearing, per dozen, $15.30 
Coaster wagons, Overland and Star are 25 per cent discount, 
and litter carriers, 25 per cent discount. 

C. E. JENNINGS & Co., 71 Murray Street, New York, 
quote advanced revised prices as follows: 

Clark pattern auger bits, 40 per cent: Nos. 10, L's and 2x, 
each 25 per cent, and number 30, 10 per cent discount: 
Socket firmer chisels Nos. 10 and 70, list net; drawing knives 
Nos. 45 and 46, 10 per cent: Folding handle drawing knives. 
list net. Jennings & Griffin, revised list, No. 41 and 42, 20 per 
cent discount, and Compass and Key Hole saws, list net 

McKINNEY MANUFACTURING Co., Pittsburgh, Pa., 
quote advanced prices as fellows: Pittsburgh trolley 
hangers, 15 per cent discount. 

MILLERS FALLS Co., 26 Warren Street, New York, 
quotes the following revised advanced prices: 

Butcher Saw Blades, 14 in., per gross, $14.62; 16 in., $14.S2 
18 in., $15.43; 20 in., $16.40; 22 in., $17.36; 24 in., $18.27 
and 26 in., $19.12. Rogers Scroll Saws complete, each $7.15 
and $8.2 Tool Holders, per doz., Nos. 1, $12.89; 4, $15.98 
5, $22.37, “and 6, $12.45. Spoke Shaves, No. 1, $9.52; No. 2, 
$17.44 per doz. Parallel Vises, each, 2 in., $1.94; 2% in., 
$2.30; 3 in. $2.80; 3% in., $3.58; 4 in., $5.19. Combined 
Vise and Drill Anvils, each, $32.47. Automatic Boring Tools, 
No. 3, per doz., $12.44; No. 4, $18.03, and No. 45, $18.69 
New Langdon Mitre Boxes, Size 7, each, $6.23; Langdon 
Acme, Size 1, $9.14, and New Langdon, Improved, size 
$7.20. Boring Machines, Nos. 145, each, $12.19, and 146 
h, $13.34. Screw Drivers, per doz., Nos. 11, $20.61; 1 
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$27.71; 20, $19.23; 21, $20.61; 41, $25.56, and 42. $32 
Nail Pullers, No. 3, are per doz., $18.67, and No 46, $16 
per doz. 

NATIONAL MANUFACTURING Co., Sterling, Ill., quotes 
as follows: 

Screen and Storm Sash hangers, No. 66, per doz., $16 
No. 77, per doz., $17; No. 88. per doz., $19; No. 80 Japanned., 
75e., and Sherardized. $1. Washburn Door Latches, No. 28, 
per doz., at $2.50, and all steel, No. 29, $2.80 per doz 

PRISMOLITE Co., Columbus, Ohio, quotes as follows: 

Automobile ‘“‘Whirlyflags,” per half dozen, $4.25, and per 
dozen, $8; Universal Grease Cup Wrench, per dozen, $4.25. 
Perfect Rear Compartment Lid Lock for Ford Runabout. 
each $1, and the Nu-Ray Automobile Lens, per pair, $2 to $3 

RICHARDS-WILCOX MANUFACTURING Co., Aurora, IIL, 
has revised prices as follows: 

Expansion Bolts, 60 and 10 per cent discount. Barn Door 
Tracks, Nos. 61. $5.65 62, $5.85 63, $6.75 64. $7.50 
$7.75. and 69, $8.50 


AGO 


BUTCHER KNIives.—The demand for butcher knives 
continues very heavy. The Government has come into 
the market for a large quantity and manufacturers are 
handicapped by the shortage of raw material and un- 
able to get skilled workmen. Higher prices are expected 
to be put into effect immediately. 

We quote from. jobbers’ stocks, f.o.b. Chicago sutcher 
knives with coco-bolo handles, 6-in. blade, $4.50 per doz. 
7-in. blade, $5.25 per doz.; 8-in. blade, $6 per doz.: with 
ebony handle, 6-in. blade, $5 per doz.; 7-in. blade, $6.50 per 
doz. ; 8-in. blade, $8 per doz. ; 10-in. blade, $11-«per doz.: 12-in 
blade, $14.50 per doz.; 14-in. blade, $18 per doz. ; beechwood 
handle, fastened with 3 saw-screw brass rivets, 6-in. blade 
$3.50 per doz.; 7-in. blade, $4.50 per doz.; 8-in. blade, $5.40 
per dozen; 9-in. blade, $7.15 per doz.; 10-in. blade, $8.65 per 
doz.; 12-in. blade, $11.65 per doz.; 14-in. blade $14.75 per 
doz. 

BUILDING PAPER.—Retail sales of building paper in 
this locality are comparatively light and sales are 
limited to repair work and industrial building. Produc- 
tion costs are increasing and prices remain firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Red rosir 
sheathing paper, 20-Ib. rolls, 60c. per roll; 25-lb. roll rey 
per roil; 30-Ib. rolls, 90¢. per roll. 

ALARM CLocKs.—There continues to be a great de- 
mand for alarm clocks, especially in the vicinity of 
army camps, from the farming districts and from the 
manufacturing localities. All makers of alarm clocks 
are behind with their orders and are facing material 
and labor shortages. 

We quote from jobbers’ stocks, f.o.b. Chicago: The Amer 





ican alarm clock, in less than dozen lots, $11.04 per doz. ; in 
doz. lots, $9.67 per doz.:; in case lots of 4 dozen, $9.43 per 
doz.: Lookout alarm clocks, less than dozen lots, $12.61 per 


doz. : dozen lots, $12.24 per doz.; case lots of 2 dozen, $11.88 
per doz.; Tattoo alarm clocks, dozen lots, $18.79 per doz.: 
case lots of $18.18 per doz.; the Slumber Stopper, radium 
dial, dozen lots, $23.64 per ‘doz. ; sig Ben and Baby Ben 
tlarm clocks, $2 each. 

HAND ToILeT CLIPPERS.—The demand for hand toilet 
clippers, especially from the farming section is increas- 
ing and jobbers report that they are out of some num- 
bers and deliveries from the factory is very slow. 
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We quote from jobbers’ stocks, f.o.b. Chicago: Yankee 
Clippers, $1.20 each; Success Clippers, $1.65 each; Triumph 
Clippers, $2 each; Khedive Clippers, $1.20 each. 

EAVES TROUGH AND GUTTER PiIPE.—The demand for 
eaves trough and gutter pipe are only fair, although 
sales for the last few weeks have shown some gain. 
Owing to the shortage of sheets, joobers report that 
their stocks are very low. 

We quote from jobbers’ stocks, f.o.b. Chicago: 29-gage, 
lap joint eaves trough, 5-in., $6 per 100 ft.; 29-gage conductor 
pipe, 3-in., $6.30 per 100 ft. 

FILEs.—Stocks of files are very light. Both the 
jobber and retailers report that they are short on a 
number of sizes. The demand is confined mostly to the 
farming and manufacturing districts. 

We quote from jobbers’ stocks, f.o.b. Chicago, the follow- 
ing discounts from standard lists: Nicholson files, 50-24% ; 
New American, 60; Disston, 50-5; Black Diamond, 50. 

GARDEN TooLs.—Prospects of heavy crops were never 
better. This means a large demand for garden tools. 
Dealers should anticipate their wants immediately and 
take into consideration the length of time it now takes 
for goods to reach their destination. 

We quote from jobbers’ stocks, f.o.b. Chicago: 

Spades.—In half doz. lots, D handle, No. 2, size of blade, 
7% x 12, $12.25 per doz.; long handle, $10.75 per doz.; Green- 
leaf’'s D handle, No. 2, $13.75 per doz.; Greenleaf’s long spade, 
No. 2, $13.75 per doz.; spading forks, D handle, 4 tine, No. 
043, $10.25 per doz. 

Surface Edge Cutters.—9 x 5, $7.75 per doz.; edge trimmers’ 
$8.40 per doz. 

Garden Trowels.—One piece steel, 90c. per doz.; polished 
steel with riveted shank, 6-in., 95c. per doz.; 7-in., $1.05 per 
doz.; 8-in., $1.15 per doz.; solid socket tempered steel, 6-in., 
$6.20 per doz. 

Rakes.—Solid steel rakes with polished edges and gray 
teeth, 12-in., $8 per doz.; 14-in., $8.60 per doz.; 16-in., $9.25 
per doz. Malleable iron rake with curved teeth, 10-in., $2.85 
per doz.; 12-in., $3.10 per doz.; 14-in., $3.40 per doz.; 16-in., 
$3.60 per doz. Malleable wrench with straight steel teeth, 
12%-in., $4.75 per doz.; 14%-in., $5.15 per doz.; 16%-in., 
$5.50 per doz. Wire tooth long rakes, 24-tooth, $5.25 per doz.; 
28-tooth, $7 per doz. Ole Olson lawn rakes, bent head or 
straight head, 26-tooth, $5.60 per doz.; wooden hay rakes, 
20-tooth, $4 per doz.; 10-tooth, $3 per doz. Gem Dandelion 
rake for everything but leaves, 16-in., $17.50 per doz.; 24-in., 
$22 per doz. 

Garden Hoes.—High grade razor steel welded to a soft steel 


back, all sizes, $8.75 per doz.; solid socket, cast steel with 
polished blades, 6 to 8 in., No. 12, $7 per doz.; No. 13, $6.25 
per doz.; blued finish hoes, 7%-in. blade, 4%4-ft. handle, 
riveted shank, $3 per doz.; 7%-in. blade, 4%-ft. handle, 


socket shank, $3.80 per doz. 

GLASS, PUTTY AND GLAZIERS’ POINTs.—Retail sales 
of glass are very light aid are not expected to be much 
heavier during the summer. The bulk of window glass 
now being used is for repair work and around canton- 
ment camps. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single 
strength A, first three brackets up to 50-in., 80 per cent off; 
above the third bracket, 79 per cent off; single strength B, 
first three brackets, 82 per cent off; all sizes of double 
strength A, 80 per cent off. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Putty, in 100-lb. kits, $3.35; glaziers’ points, No. 1, large 
No. 2, medium and No. 3 small, 1 doz. in a package, 60c. 
per doz. packages. 

GUNS AND AMMUNITION.—Sales of guns and ammuni- 
tion are reported normal for the season. Jobbers’ 
stocks are badly broken. Revolvers are pretty scarce 
and orders are taken only subject to stock on hand. 
Ammunition is moving in fair volume. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single bar- 
rel shotguns, 12-gage, 30 or 32-in. barrel. with plain ex- 
tractor, $7 each; with automatic ejector, $7.35 each; 12-gage 
double barrel guns, with hammer, $14.50 each; hammerless, 
$17.50 each. : 

No. 22 short semi-smokeless, $5 per thousand; No. 32 short, 
rim fire, semi-smokeless. $11.75 per thousand; No. 22 long, 
semi-smokeless, $6 per thousand; No. 32 long, semi-smoke- 
less, rim fire, $13.50 per thousand; 20-6 per cent discount. 
Prices on shells are as follows: Peters’ Target, smokeless, 
3 drams powder, 1% oz. shot, 1 to 10, $48 per thousand; 
Peters’ Referee, semi-smokeless, 3 drams powder, 7-0z. shot, 
1 to 10, $37 per thousand. Discount 20-5 per cent. 

GALVANIZED WarkE.—The scarcity of galvanized sheets 
has greatly curtailed the output of galvanized tubs, 
pails and other. ware while the demand is above normal. 
Prices remain very firm and are the same as last re- 
ported. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
galvanized tubs, No. 0, $9.80 per doz.; No. 1, $12.10 per doz. ;: 
No. 2, $13.60 per doz.; No. 3, $15.90 per doz.; medium grade, 
heavy galvanized tubs, No. 100s, $17.95 per doz.; No. 200s, 
$20.15 per doz.; No. 300s, $22.50 per doz.; common galvanized 
pails, 8-qt., $3.80 per doz.; 10-qt., $4.25 per doz.; 12-qt., $4.65 
per doz.; 14-qt., $5.20 per doz.; common galvanized stock 
pails, 14-qt., $7.25 per doz.; 16-qt., $7.95 per doz.; 18-qt., 
$9.25 per doz.; 20-qt., $10.50 per doz. 

Lace LEATHER.—Owing to the large amount of new 
power machinery being installed in different manu- 
facturing plants, the demand for lace leather continues 
very heavy. Local jobbers have fair stocks on hand 
and are filling all orders promptly. 


We quote from jobbers’ stocks, f.o.b. Chicago: Rawhide 


lace leather, %-in., $1.65 per 100 ft. 
Nuts, Botts AND LAG ScREws.—Jobbers’ stocks are 





Hardware Age 





generally in a depleted condition as only about 85 per 
cent of the output of the mills are obtainable for 
domestic consumption. The Government continues to 
absorb most of the output. 

We quote from jobbers’ stocks, f.o.b. Chicago: Machine 
bolts up to % x 4 in., 40 per cent discount; larger sizes 30 
per cent discount; carriage bolts up to % x 6 in., 30-5 per 
cent discount; larger sizes, 20-24% per cent discount; hot 
pressed nuts, square, $1.05 off, and hexagon, 85c. off per 
100 lb. Lag screws 40-10-2% per cent discount. 

NaILs.—Retailers and jobbers’ stocks of nails were 
never so low as at the present time. The mills have 
practically discontinued the manufacture of nails, ow- 
ing to the shortage of steel. Jobbers have placed a 
limit of one keg of a size to a customer. Coated and 
steel cut nails advanced 25 cents a keg this last week. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
wire nails, $4.50 per keg, base; cement coated nails, $4.40 
per keg, base; steel cut nails, $5 per keg, base. Jobbers 
have no iron cut nails. All nail shipments limited. 

PAINTS, OILS AND CoLors.—Paints, oils and colors are 
selling in fair volume. Inside paints and varnishes 
are in good demand. Linseed oil advanced 2 cents per 
gallon and turpentine 3 cents per gallon this last week. 

We quote on the leading staples, f.o.b, Chicago, as follows: 

Paints.—No. 1, house paint, $3 per gal.; No. 2, $2.50 per 
gal.; No. 3, $1.80 per gal. 

Linseed Oil.—Strictly pure, in barrels, raw, $1.72 per gal.; 
boiled, $1.73 per gal. 

Turpentine.—Strictly pure, in barrels 85c. per gal. 

Denatured Alcohol.—In barrels, 75c. per gal.; half barrels. 
80c. per gal.; 5 and 10-gal. cans, 95c. per gal. Prices include 
container. 

White Lead.—Strictly pure, 100 lb. kegs, 12%c. per Ib.; 26 
to 50 lb. kegs, 13c, per lb.; 12% lb. kegs, 13%c. per Ib. in 
500-lb. lots, %c. per Ib. less. 

New York Plaster of Paris.—In barrels, $4 per bbl. 

Gilders’ Whiting.—In barrels (barrels, 50c. each),$2 to $3 
per cwt. 

Pure Shellac.—White .(4-lb. goods), in gallon cans, $4 per 
gal.; orange, $3.75 per gal. 

English Venetian Red.—In barels, $2.50 to $4 per cwt. 

Paste Wall Paper Cleaners.—Leading brands, $14.50 to 
$15.50 per gross. 

RazorS AND Razor BLADES.—Manufacturers of 
razors and razor blades have advised the trade that 
even while their production has been greatly increased, 
the Government has made still further demands on 
them and they will not be able to fulfill their promises 
of deliveries of razors and razor blades until sometime 
after September 1st. Jobbers’ stocks are very low and 
will accept orders only subject to stock on hand. 

We quote from jobbers’ stocks, f.o.b. Chicago: Full hollow 
ground, open blade razors, square point, flat rubber handles, 
$17.25 per doz.; three-quarters hollow ground, square point, 
oval rubber handles, $14.75 per doz. 

Safety Razors.—We quote from jobbers’ stocks, f.o.b. 
Chicago, as follows: Gillette, $45 per doz.; Auto-Strop, $45 
per doz.; Gem in one dozen lots, $8.40 per doz.; 3 dozen lots, 
$8 per doz.; 12 dozen lots, $7.50 per doz.; Ever-Ready, in one 
dozen lots, $8.40 per doz.; 3 dozen lots, $8 per doz.; 12 
dozen lots, $7.50 per doz. 

Rope.—There has been no change in the price of 
rope, although shipments of manila fiber was said to 
be below normal. Retail sales are picking up, but 
shipments from the mills are very slow. Jobbers are 
not accepting future orders at current prices. 

We quote from jobbers’ stocks, f.o.b, Chicago, as follows: 
No. 1 manila rope, 33%c. per Ib. base; No. manila rope, 
32\%4c. per Ib. base: No. 3 manila rope, 28%c. per lb. base; 
sisal rope, No. 1, 23%4c. per lb.; No. 2, 204%c. per Ib. 

SANDPAPER.—Generally, sales are said to be very 
good on sandpaper, especially from the manufacturing 
standpoint. Retailers sales are somewhat below normal 
on account of the falling off of the building industry. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 sand paper, best grade, $6 per ream; cheaper grade, 
$5.40 per ream. 

ScrREws.—The Government is said to be the heaviest 
buyer of screws and retailers’ sales are reported only 
fair, while prices remain the same as last reported, an 
advance is expected. 

We quote from jobbers’ stocks, f.o.b. Chicago: Flat head 
bright screws. 70-10-10; round head blued, 65-10-10; flat 
head brass, 424%4-10-5; round head brass, 40-10-5. 

SoLpDER.—AII solder is sold subject to stock on hand 
and based on market quotations the day orders are 
placed. Quotations at this time are as follows: 

From jobbers’ stocks, f.o.b. Chicago: Warranted half and 
half solder, 65c. per Ib.; No. 1 plumbers’, 63%c. per Ib. 

STEEL SHEETS.—There has been no change in the 
market condition of steel sheets. No. 28 black gal- 
vanized sheets are practically off the market, as not 
any of the jobbers have any in stock. However, there 
are a few galvanized sheets to be obtained. Prices 
remain the same as last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 28 black 
sheets, $6.45 per 100 lb.; galvanized sheets, $7.70 per 100 Ib. 

Saws (Cross-cuT AND Woop).—A heavy demand for 
saws, both cross-cut and wood is reported by the jobber 
and retailers are anticipating their wants and are 
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placing large orders for future delivery. Prices re- 
main very firm. 
We quote from jobbers’ stocks, f.o.b. Chicago: Cross- an 


2-man, hollow back, with champion tooth, E-8 Disston, No. 

$1.40 each; No. 514, $1.55; No. 6, $1. 68; No. 6%, $1.82: 

2-man crown pattern, common tooth, Disston, No. 4, $2.10 

each; No. 4%, $2.35; No. 5, $2.55; No. 51%, $2.80; No. 6, $3; 

Disston’s one-man No. 23 pattern, No. 2%, $1. 57 each; No 

HRT 90; No. 314, $2.20; No. 4, $2.50; "No. 4%, $2.80; No. 5, 
a. 

Buck Saws.—Best grade, $13.20 per doz. ; 
per doz.; cheap, $7.90 per doz. 

SasH CorD AND SASH WEIGHTS.—Sash weights took 
an advance of $2 a ton this last week and even at this 
price are very hard to obtain, as the factories who 
formerly manufactured weights are engaged in other 
lines. The price of sash cord remains the same as last 
reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: Best grade 
Silver Lake sash cord, No. 7, $19.50 per doz.; best grade 
Samson sash cord, No. 7, $19.60 per doz.; Revenoc, No. 7, 
$12.45 per doz. 

SASH WEIGHTS.—F rom jobbers’ stocks, f.o.b. Chicago: 
In ton lots, $46 per ton; in smaller lots $47 per ton. 


STovE PIPE AND Stove Boarps.—There will be a 
shortage of stove pipe and stove boards for this coming 
season, brought about by the shortage of steel sheets. 
The number of sizes of stove board has been mate- 
rially cut down. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
stove pipe, 6-in., $15 per hundred ; 6-in., common elbows, $1.25 
per doz.; corrugated elbows, $1.55 per doz. 

We quote from jobbers’ stocks, f.o.b. Chicago: Square 
erystal stove boards, wood ee, 24 x 24, $10.10 per doz.; 
26 x 26, $11.90 per doz.; 28 x $13.95 per doz.; 30 x 30, 
$16.40 per doz.; 33 x 33, $19.75 ae doz.; 36 x 36, $23.60 per 
doz. ; square, oe stove boards, paper lined, 18 x 18, $5.65 
per doz.: 24 x $6.85 per doz.; 26 x 26, $7.50 per doz. ; 
28 x 28, $8.35 it. ek: 30 x 30, $9. 95 per doz. ; 32 x 32, $11.75 
per doz.; 35 x 35, $14. 65 per ‘doz. Prices subject to 10 per 
cent discount in case lots. 

STEEL TRAPS.—From all indications there is going 
to be a good season for steel traps as the price of fur 
is advancing and will remain high. Jobbers’ stocks 
are very light and several sizes are now very hard 
to obtain. 

hae quote from jobbers’ stocks, f.o.b. Chicago: Victor traps, 
No. $1. 40 per doz.; No. 1, $1.65 per doz.; No. 1%, $2.48 
er pM. ¢ No. 2, $8. 46° per doz. No. 3, $4.61 per doz. ; No. 4, 
5.44 per doz. ; No. 91, $2.32 per doz.; No. 91%, “ 29 per doz. 

Oneida Jump Traps.—No. 0, $1.91 per doz.; No. 1, $2.25 per 
doz.; No. 1%, $3.36 per doz.: No. 2, $4.94 per ‘ae No. 3, 
$6.58 per doz.; No. 4, $7.75 per doz.; No. 12, $5.40 per doz. ; 


medium, $10.20 






No. 13, $7.04 per aes. No. 14, $8.21 per doz.; No. 91, $2.81 
per doz.; No, 91} 33. 99 per doz. 

Newhouse Teena. 0, $3.09 per doz.; No. 1, $3.63 per 
doz.; No. 1%, $5.44 per doz.; No 2, $8. 04 per doz.; No. 3, 
$10.78 per doz.; No. 4, $1 2.65 per doz. All prices include 


chains. 

Tacks.—The bulk of the tack output is going to the 
manufacturing trade. Retail sales are very light and 
prices are same as last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
ers’ stocks, 6 0z., 25-lb,. boxes, 20c. per lb. ; bill posters’ 
6 oz., 25-lb. boxes, 19c. per Ib. 

WRAPPING PAPER.—Sales on wrapping paper are re- 
ported up to normal, but shipments from the mills 
are very slow. Local jobbers’ stocks are below normal 
as are those of the retail stores. 

We quote from jobbers’ stocks, f.o.b. Chicago: Krafts’ No 
30 wrapping paper, 12c. per lb.; Express, $6.90 per 100 Ib 

WIRE STRETCHERS.—The demand for wire stretchers 
continues to be very light, owing to the fact that there 
is no barb wire to be had. Jcbbers’ report that a fair 
volume of business is coming in from the farming trade 
which they are using to repair old fences. Jobbers 
have fair stocks on hand and are filling all orders 


Upholster- 
tacks, 


promptly. 

We quote from jobbers’ stocks, f.o.b. Chicago: O. S. El- 
woods, No. 1 Stretcher, $11.05 per doz.; No. 2, $10.20 per 
doz. ; combination hoist and stretcher, No. 80, $20.50 per doz. ; 
tackle block stretchers, roller bearing, %-in. rope, $15.30 per 
doz.; %-in. rope, $28.90 per doz.; plain bearing, %-in. rope 


$14.50 per doz. 

WIRE Propucts.—There is a scarcity of practically 
all wire products. All orders for barb wire continues 
to be declined, as jobbers have none in stock. Staples 
are also almost unobtainable. 

There is no standard price on wire cloth. Jobbers 
are accepting small orders at the prices ruling to- 
= Shortages on all wire products are sure to de- 
velop. 


We quote from jobbers’ stocks, f.o.b. Chicago, poultry 
netting as follows: Galvanized before weaving. 50 per cent 
es galvanized after weaving, 45 per cent discount from 
ist. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Bale ties, No. 14, 8% ft., $2.15 per bundle of 250 ties in a 
bundle; No. 14, 9 ft., $2.25 per bundle of 250 ties in a bundle: 


No. 15, 8% ft., $1.93 per bundle of 250 ties in a bundle; No. 
15, 9 ft., $2 per bundle of 250 ties in s bundle; No. 16, 8 ft.., 
$1.59 per bundle of 250 ties in a bundle. 

We quote from jobers’ stocks, fo.b. Chicago: 12-mesh 


black wire cloth, $2.10 ot? $2.25 per 100 sq. ft.; 12-mesh gal- 


vanized wire cloth, $2.25 to $2.75 per 100 sq. ft. 


PITTSBURGH 


OFFICE OF HARDWARE AGE, 
Pittsburgh, July 9, 1918. 


Lo ppd pe of special interest has developed in the 
steel trade during the past week. The Government 
is taking more and more of the output of the blast 
furnaces, steel works and finishing mills, so that the 
supply of finished steel and finished steel products of 
all kinds for the commercial trade is steadily getting 
smaller. In fact, on some lines of the lighter steel 
articles such as axes, hatchets and hammers, shovels, 
spades and scoops, nuts and bolts, and the lighter goods 
made from steel sheets, many manufacturers have ad- 
vised their trade that they will only accept orders sub- 
ordinate to Government orders already on their books 
and to future needs of the Government. On many lines 
of steel goods iobbers’ stocks are practically depleted, 
pc small prospect of their being able to replenish 
them. 

There is a good deal of adverse comment among 
owners of merchant blast furnaces over the failure of 
the War Industries Board to make an advance in pig 
iron, in view of the advance of 45c. per ton on ore, 
which with other higher charges has put up the cost 
ot making pig iron close to $2 per ton. Many blast fur- 
nace owners in Western Pennsylvania, Eastern Ohio, 
and especially in Tennessee, claim they cannot possibly 
make pig iron and sell it at present prices at a profit, 
so that some of these furnaces may possibly shut down 
in the near future. Another important action taken 
by the War Industries Board at its meeting in Wash- 
ington, D. C., was to make Pittsburgh the only basing 
point on iron and steel prices. Chicago had that dis- 
tinction before. Steel mills in the Pittsburgh district 
when selling in the Chicago territory will now have 
the chance of adding freight to destination if they 
desire to do so, and have any material to sell to the 
commercial trade. 

However, Chicago mills are filled up for months 
ahead on Government orders and are not likely to have 
any material to sell to the commercial trade for a very 
long time. The War Industries Board now proposes to 








take up in the near future the fixing of prices of steel 
rails, wire rope, iron and steel malleable castings, and 
some other finished products. Already American rail 
mills have taken orders for 275,000 tons of steel rails 
for shipment to France. 

Hardware jobbers report they are doing business 
under very great difficulty and, while the volume of 
trade is fairly large, it would be much heavier if they 
were able to get goods promptly, which is very far from 
being the case. Many orders sent by jobbers to steel 
mills and makers of finished steel articles are returned 
to them with advices that they cannot be accepted, that 
the particular plant or plants they are trying to buy 
from are filled up for months ahead with Government 
orders and cannot take on anything more. Nails and 
wire are particularly scarce, and stocks of some jobbers 
are about exhausted. The Government is taking all the 
barbed wire being made as fast as it is being turned 
out, and this is also largely true of many other lines. 
Labor is very scarce, and some jobbers and retailers are 
now employing women to sell goods, being absolutely 
unable to get men. It is not impossible that before long 
some jobbers may send women out on the road to sell 
goods; even now it is almost impossible to get traveling 
men to cover their trade. Collections are reported 
good, and prospects for heavy crops were never as good 
as they are this year. Jobbers feel that business is 
going to keep up pretty well, but they anticipate more 
and more trouble in getting help, and also enough goods 
to supply even a part of their trade. 

BUILDING PAPER.—Local jobbers report very little de- 
mand for this material, owing to practical suspension of 
new building operations all over the country. A good 
deal is being called for to be used in cantonments, and 
also for repair work. Prices are firm, but jobbers are 
not trying to press sales as there is very little demand. 

BoLts AND Nuts.—The Government has lately placed 
two very large orders for nuts and bolts, which with 
business already on the books of the makers, will take a 
good part of their output over the next four or five 
months. Several local makers of nuts and bolts say 
they have practically none to sell to their regular com- 
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mercial trade, shipping about 100 per cent of their en- 
tire output to the Government on direct and indirect 
orders. The scarcity in supply of steel is keeping down 
output of nuts and bolts to some extent. Discounts in 
effect up to Sept. 30 are very strong and are as follows: 

Machine bolts, h.p. nuts, % x 4 in.: Smaller and shorter, 
rolled threads, 50-10 off list; cut threads, 50-5 off list; larger 
and longer sizes, 40-10 off list. Machine bolts, ¢.p.c. and t. 
nuts, blank, 2.25c. per Ib. off list; ¢.p.c. and t. square and 
longer, 35-5 off list. Carriage bolts, % x 6 in.: Smaller ‘and 
shorter, rolled threads, 50-5 off list; cut threads, 40-10-5 off 
list; larger and longer sizes, 40 off list; lag bolts, 50-10 off 
list; plow bolts, Nos. 1, 2, 3, 50 off list; hot pressed nuts, 
square blank, 2.50c. per lb. off list; hot pressed nuts, hexa- 
gon blank, 2.30c. per Ib. off list; hot pressed nuts, square 
tapped, 2.30c. per Ib. off list; hot pressed nuts, hexagon 
tapped, 2.10c. per lb. off list; c.p.c. and t. square and hexagon 
nuts, blank, 2.25c. per lb. off list; c.p.c. and t. square and 
hexagon nuts, tapped, 2.00c. per Ib. off list. Semi-finished 
hexagon nuts, % in. and larger, 60-10-10 off list; 9/16 in. 
and smaller, 70-5 off list; stove bolts, 70-10 off list; stove 
bolts, 2% per cent extra for bulk; tire bolts, 50-10-5 per 
cent off list The above discounts are from present lists now 
in effect. All prices carry standard extras. 

CuT NAILS.—Owing to the shortage in supply and the 
heavy demand for wire nails, the new demand for cut 
nails is also heavy and much beyond the capacity of 
the mills to supply as promptly as needed. Many orders 
from jobbers are turned down by the cut nail mills, 
who say they cannot possibly fill them, as their output 
is very small and is sold up for months ahead. The 
prices quoted below on cut nails are for carloads and 
larger lots, jobbers charging the usual advances to the 
trade for small lots from store. 

We quote cut nails in carloads and larger lots at $4 base 
per keg, f.o.b. Pittsburgh, jobbers and retailers charging $4.50 
and $4.75 per keg in small lots from store 

GARDEN TooLs.—Local jobbers and retailers report a 
fairly heavy demand, but there is a scarcity in supply 
not only in handles but in tools as well. The Govern- 
ment is placing large orders for spades and shovels, and 
the supply available for domestic users is very limited. 
Two large makers have recently advanced prices about 
10 per cent on nearly all grades. 

IRON AND STEEL Bars.—The Government is taking 
about 100 per cent of steel bars, but is not buying so 
heavily of iron bars, so that some mills making the 
latter are in position to enter orders from the commer- 
cial trade for shipment in three to four months. The 
mills rolling steel bars are sold up for the remainder 
of this year. The prices quoted below are for carloads 
and larger lots, jobbers charging the usual advances 
for small lots from store. 

We quote steel bars rolled from old steel rails at 3c. ; 
steel billets, 2.90c., and refined iron bars, 3.50c., f.0.b. 
burgh 

SHEETS.—It is reported the Government placed re- 
cently orders for about 60,000 tons or more of blue an- 
nealed, black and corrugated sheets, largely for ship- 
ment to France to be used in the building of canton- 
ments and other structures that our Government is put- 
ting up in that country. Sheet mills are well filled up 
over the remainder of this year and have very few 
sheets to spare for delivery to the commercial trade. 
The shortage in supply of sheet bars is cutting down 
output of sheets very materially, the independent run- 
ning to only ‘about 75 per cent of capacity, while the 
American Sheet & Tin Plate Co., which makes about 
50 per cent of all the sheets turned out in this country, 
is running at only about 50 per cent. The prices quoted 
below on the different grades of sheets are in carload 
lots at mill, jobbers and retailers charging the usual 
advances for small lots. 

Maximum prices on sheets in carloads and larger lots are 
as follows: Nos. 9 and 10 blue annealed sheets at 4.25c., No. 
28 Bessemer black, 5c., and No. 28 galvanized, 6.25c., rolled 
from either Bessemer or open hearth stock, all f.o.b. mill, 
Pittsburgh, in carload and larger lots, actual freight to point 
of delivery added. Dealers will charge the usual advances 
for small 


from 
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lots from store 





Office of HARDWARE AGE, 
Boston, July 6, 1918. 
ARTLY because of the holiday, but chiefly because 
of the growing difficulty in securing goods with 
which to fill orders, there was a general slowing up of 
business in the New England hardware trade this 
week. No matter how efficient the working force, a 
pre-holiday spirit always more or less disrupts routine 
work, from the boss down. Then it nearly always 
takes a day or two for clerks, etc., to get down to 
business after a holiday. Then, too, there is another 
element in the situation to-day—vacations. Some retail 


and jobbing houses already have vacation lists in 
force, but the majority of them are still undecided just 
what course is best to take, in view of the fact that 
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TIN PLATE.—The statement that prices on tin plate 
were reaffirmed for last half of this year is incorrect, 
as the price was reaffirmed for third quarter only. The 
mills are running to about 95 per cent of capacity, and 
output of tin plate is very close to 800,000 boxes per 
week, all of which is going to makers of cans for pure- 
food containers, and for other Government needs and 
those of our allies. Consumers are well covered on tin 
plate over remainder of this year. For delivery up to 
Sept. 30, the price of tin plate rolled from Bessemer or 
open-hearth stock remains at $7.75 per base box, f.o.b. 
Pittsburgh, in carloads and larger lots. This is also 
true of prices on terne plate as given below. The de- 
mand for stock items of tin plate is very active, and 
stocks held by the mills for prompt shipment are low. 

We quote coke tin plates on contracts and in small lots at 
$7.75 per base box, f.o.b. mill, Pittsburgh, effective Nov. 7, 
prices on all sizes of terne plates areas follows: 

Mee, SOE TOT eee Peer eee 15.00 per package 


S Ib. _ A Raa Ray ce . .15.30 per package 
PAs xy boos Gi peomeie ale wats ate tenia ..17.00 per package 
Ee TT kn Ga ER o 4 whe MRED . .18.00 per package 
20 Ib.—I¢ .19.60 per package 
Loe ee eee ae 20.60 per package 
eer ree ere eer e ....21.75 per package 
DCE oS oa xd Genoa eeu eien ees 22.75 per package 
tre ePCr eee rer Tr erie ‘ 24.00 per package 


Wire Propucts.—The War Department at Washing- 
ton recently sent out orders for 300,000 kegs of wire 
nails for shipment to France, deliveries to run over the 
next eight months, July to February, inclusive. One 
local interest took 40,000 kegs, and another 25,000 kegs 
of this order. Mills are sold up on nails and wire for 
months ahead, and stocks of jobbers are badly depleted, 
with very slight prospects of being replenished. None 
of the mills will accept orders for nails or wire except 
for Government use, unless the intending buyer fur- 
nishes priority certificates. Government prices in effect 
until Sept. 30, in carloads and larger lots on which job- 
bers charge the usual advances for small lots from 
store, are as follows: 

Wire nails, $3.50 base per keg: galvanized, 1-in. and longer 
including large-head barb roofing nails, taking an advance 
over this price of $2, and shorter than 1-in., $2.50. Bright 
basic wire, $3.35 per 100 lb.: annealed fence wire, Nos. 6 to 9. 
$3.25: galvanized wire, $3.95; galvanized barb wire and 
fence staples, $4.35; painted barb wire, $3.65; polished fence 
staples, $3.85; cement-coated nails, $3.40 base; these prices 
being subject to the usual advances for the smaller trade 
all f.o.b. Pittsburgh, freight added to point of delivery, terms 
60 days net, less 2 per cent off for cash in 10 days. Dis- 
counts on woven-wire fencing are 47 per cent off list for 
earload lots, 46 per cent for 1000-rod lots, and 45 per cent 
off for small lots, f.o.b. Pittsburgh. 

RAZORS AND BLADES.—Local jobbers and retailers re- 
port a very heavy demand for old style, also for safety 
razors and blades. Nearly every boy that goes to camp 
is given one or more shaving outfits, and this makes the 
demand very heavy. Stocks are very low, and deliveries 
of razors and blades from the factories are slow. Some 
of the department stores here are cutting the regular 
price of standard grades of safety razors. One popular 
safety razor priced at $5 was recently offered by a local 
department store at $3.69, and there is a good deal of 
complaint from hardware dealers about this. 


GALVANIZED WARE.—Nearly everything made of gal- 
vanized ware has recently advanced in price from 10 
to 20 per cent. Enameled ware can hardly be secured, 
and galvanized ware is being used largely in its stead. 
The demand for pails, tubs and other items is very 
heavy. Stocks are low, and some sizes cannot be ob- 
tained. 


Saws.—The new demand is reported only fairly ac- 
tive, probably due to the very large falling off in build- 
ing operations. Jobbers are taking fairly large orders 
for fall delivery. Higher prices are looked for, and 
stocks are very low. 


so large a percentage of working forces are new as a 
result of the drafts. We hear of one large Boston 
jobbing concern that is seriously considering a com- 
plete shutdown for two weeks beginning Aug. 5. This 
action would include the members of the firm, the girls 
in the office, shipping clerks, salesmen, in fact every- 
body connected with the organization. Such action is 
possible to-day because of the inability of jobbers to 
secure fresh stocks, and because stocks on hand are so 
badly broken it is practically impossible to make full 
shipments to retailers. 

There is no dodging the fact that the retail trade is 
becoming more and more uneasy as regards supplies. 
And they have reasons for feeling as they do, because 
jobbers have virtually been forced to assume a Gov- 
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ernment essential basis. It is very probable that 80 
per cent of business done to-day by hardware jobbers 
is for the Government or for firms engaged on Gov- 
ernment work. Of the remaining 20 per cent the 
retailer gets but little, for the reason that even here 
“essential” figures more or less in transactions. The 
position of the jobber is extremely unsatisfactory, in- 
asmuch as the Government demands the lion’s share of 
his supplies but apparently is unwilling that he be 
allowed to replenish his stocks after the Government 
has helped itself to whatever the jobber happens to 
have. ‘This policy is a seriously unfair one, and if 
continued for any length of time will limit the activ- 
ities of the jobber to a field so narrow that it will 
be unprofitable to remain in business. The only hope 
is that the Government’s construction work will slow 
up after a spell and that jobbers will then be allowed 
to replenish stocks. To assume, as some people do, 
that the jobber is unnecessary is a thoughtless argu- 
ment, for he is as essential as any business could be in 
times like to-day. 

Take, for instance, the L. C. Chase Company. In 
normal times they make blankets for horses, automo- 
biles, ete., and similar goods. Just now they are buried 
with Government orders for blankets for mules. The 
company telephones to a Boston jobber for a dozen 
kegs of nails of three sizes. The jobber has but one 
of the sizes desired. Nor can the Chase Company 
secure the two other sizes any place. Result—substi- 
tution. Now if the Chase Company had to depend upon 
Washington for twelve kegs of nails instead of the 
jobber, it would be obliged to go without them so long 
that shipments of Government blankets would be 
greatly delayed. It will be remembered the railroads, 
which are run by the Government, can accept carload 
lots of freight only. Where would Chase come in on 
the twelve kegs of nails under this ruling? Now 
suppose the company appeals to the Government for 
the nails; what does the Government do? It orders 
Blank & Blank, Boston hardware jobbers, to deliver 
the nails to Chase. It is not a question of nails alone, 
but virtually everything in the hardware line. 

Some local jobbers, being unable to secure supplies 
of certain things because of Government regulation, 
are getting them from Canadian manufacturers. Such 
a course naturally increases the cost of said articles, 
but we have reached a point to-day where the cost of 
this or that thing enters very little into the question. 
But the question does arise, “Where are the Canadian 
manufacturers getting the steel to work with?” Surely 
the Dominion steel and the Nova Scotia steel com- 
panies can produce no more steel than their actual 
requirements demand. The only other answer, then, is 
that Canada is getting steel from us. Which, if true, 
but adds to the unfairness of the treatment of the 
hardware jobber by the Government. 

So far as shelf hardware is concerned the past week 
has been one of comparatively few changes in prices. 
The weather has been highly unfavorable for crops, 
which has slowed up the call for garden tools. Then, 
too, it has had a tendency to slow up other lines of 
outdoor work, which also has reflected back on the 
hardware trade. But local jobbers say they welcome 
the slacking up, for they have been working at a pace 
too fast for comfort. 
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3RUSHES.—Brushes of all kinds and descriptions 
have been advanced. Higher manufacturing costs, 
together with higher material costs, have made such 
action necessary. 

Forp AUTOMOBILE ParTs.—A liberal readjustment of 
prices in Ford automobile parts has been made. In 
some instances values actually have declined, but in a 
majority the change has been upward. 

NaILs.—The local trade, since. last reports, has 
received a severe jolt in the form of an announcement 
by the United States Steel Corporation. The sub- 
stance of the announcement was that the jobber could 
expect no back orders to be filled by the Corporation. 
Possibly this action is founded on a recent statement 
credited to the head of one of the Steel Corporation’s 
largest subsidiaries to the effect that the hardware 
jobber was not essential during the war. It is becom- 
ing more evident as the weeks pass that a serious short- 
age of nails will exist long before the summer passes, 
unless the Government insists that jobbers be allowed 
to replenish stocks. Already local stocks of certain 
sizes have been exhausted, and it is a question of but 
days when everything in the shape of a nail that can 
be used in the manufacture of packing cases and 
similar work will be cleaned up. Prices unchanged. 

PAINT.—The best qualities of New Era paints have 
heen advanced 35c. a gallon. Quotations on the cheaper 
kinds remain unchanged. 

We quote from jobbers’ stocks: 


3oston grade, best quality 


house paint, bright red, $3.45 a gal.; outside white, $3.60; 
inside white, $3.60 and $3.95; gray, blue, yellow and brown, 
$3.45; window blind green, $3.95; dark red, $3.45. Medium 
grade house paint. outside common colors, $2.80 a gal.; out- 
side white, $2.95; inside white, $2.95 Sereen paint, black, 
30c. a quart. 

Shellac.—Pure white in gallon cans, $4.08 per gal.; pure 


orange in gallon cans, $3.90 per gal. 

Linseed Oil.—In one-barre] lots, $1.72 per gal 

Turpentine.—In small quantities. 77¢. per gal. 

PouLtrRY NETTING.—Although the Government is 
encouraging people who have the room to raise hens 
and chickens and other animals that can be used as 
food, the Washington officials are not willing to allow 
manufacturers of poultry netting to give the jobbers 
all the stock desired. Such a conflicting attitude is 
difficult to understand. Stocks of netting are badly 
broken, and in order to secure stock the retailer is 
often forced to substitute. Prices unchanged. 

ScyTHES.— With bumper crops being grown in hay 
sections of New England, it is little wonder that the 
call for scythes is so heavy as it is. Jobbers’ stocks 
are badly broken, and in some cases down to practically 
nothing. And because of the scarcity of steel for 
manufacturing purposes the outlook is anything but 
encouraging. 

STANLEY Goops.—Prices on Stanley rules and levels 
have been advanced 15 to 20 per cent. 

STEEL.—The Government recently distributed speci- 
fications for about 1,000,000 tongs of steel, making 1,600,- 
000 tons since June 1. It is easy to see that jobbers 
will be obliged to wait some time before being allowed 
to replenish stocks of steel goods. In the meantime, 
local stocks are gradually growing less and less and 
the situation is becoming really serious. Prices on 
everything are very strong. 


CLEVELAND 


OrFrice OF HARDWARE AGE, 
Cleveland, July 9, 1918 


OBBING houses are finding it harder every day to 

secure goods, and there is a constant increase in the 
number of items in which there is a shortage or in 
which the supply is entirely exhausted. So far, the 
retailers are able to supply their needs fairly well by 
shopping around among the different jobbing houses 
and by often substituting other goods or other sizes. 
Jobbers are able under the present conditions to work 
off some goods that have been moving very slowly. 

The shortage is most acute in nails, wire and sheets. 
Jobbers hope that by following the Government re- 
quirements in making weekly reports as to the disposal 
of their stocks they will be able to replace to some ex- 
tent such lines as are controlled by the Government, 
but they expect that the shortage in these lines will 
continue indefinitely. Deliveries by the railroads have 
improved so that shipments are coming through from 
manufacturers fairly promptly after the goods are 
shipped. But with the scarcity of labor and the heavy 
requirements of the Government upon manufacturers, 
the latter cannot keep up with their orders, and the 
situation in this respect is becoming worse. 





The retail trade is viewing the situation with con- 
siderable concern, and many retailers are buying goods 
out of warehouse stocks now for next spring. These 
retailers feel that it is good business policy to purchase 
goods now, place them in stock and pay for them in 
order that they will have them when wanted. Orders 
that are being placed now to cover next spring’s re- 
quirements include lawn mowers, hose, wire cloth and 
other merchandise. With this future buying and a 
good volume of current business, sales by the various 
jobbing houses are fairly heavy. 

Conditions in the retail trade are very satisfactory. 
While the season for spring goods is about over, re- 
tailers report a good volume of general business in 
various staple lines. Most retailers at present have 
fairly good stocks and, while they may be short in 
certain lines or sizes, they are generally able to supply 
the demands of their trade. 

Numerous price advances have been made recently, 
and further advances are expected because of the ad- 
vance in freight rates and in manufacturing costs. 

Encouraging information has reached some of the 
Ohio manufacturers from Washington to the effect that 
the steel situation is likely to ease up within the next 
sixty days and that consumers will have far less trouble 
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in securing material than they are having at present. 
The embargo on shipments of non-essential materials to 
eastern points has been lifted and Ohio manufacturers 
are now able to move some products to the East that 
have been held up by the embargoes. 

ALUMINUM WaARE.—The Cleveland Metal Products 
Co. has advanced prices on its line of Aladdin aluminum 
cooking utensils about 10 per cent. 

AUGER BiTs.—A price advance of 10 to 15 per cent 
has been made by the Snell Mfg. Co. on its line of auger 
bits, ship auger and car bits. 

BoILters.—The Bryant Heater & Mfg. Co., Cleveland, 
has advanced prices about 10 per cent on its line of 
tubular gas heating boilers. 

BOLTS, NUTS AND RIVETS.—The demand upon jobbers 
is heavy, but shipments from manufacturers are slow 
and stocks are depleted. Manufacturers are accepting 
orders only subject to ability to fill after filling war 
essential orders. Jobbers are getting in some cases a 
price advance of 20c. on nuts. 


Jobbers’ prices to the trade are as follows, small lot 
buyers being charged about 5 per cent higher for bolts 


than the quotations given: 
Machine bolts, cut thread, small sizes, 40 and 5 per cent off 


the list; large sizes 35 and 5 off list; large machine bolts, 25 
and 5 off; stove bolts, 65 and 10 off; nuts, hot pressed, 
Square tapped, $1.70 off; hot pressed square blank, $1.90 off; 
hexagon nuts, blank, $1.70 off; hexagon nuts tapped, $1.50 off. 


CHAIN Hoists.—An advance of 10 per cent has been 
made on some lines of chain hoists. 

CHALK.—A 20 per cent advance has been made on 
carpenters’ chalk. Jobbers now quote blue chalk at 
$1 per gross. 

CLIPPERS.—Prices on toilet and horse clippers have 
been advanced about 10 per cent. 

CoPpPpER Propucts.—A price advance is expected in 
copper goods because of the 2%c. advance made by the 


TWIN 


MINNEAPOLIS AND ST. PAUL, MINN., 
July 3, 1918. 


AST month finished with trade in a very fair con- 

dition, considering all the handicaps. The difficulty 
of obtaining goods seems to be growing, with no relief 
in sight. Wire, nails and screw products are becoming 
scarce, with small promise for an early relief. In 
fact, every man who says anything about general con- 
ditions, and who has had the opportunity to observe, 
says conditions will be worse. Whole factories being 
commandeered for war work naturally decreases pro- 
duction of “civilian” articles. 

Collections are about up to normal. People are 
recovering from the effects of the Liberty Loan and 
other drives and cleaning up their accounts. Prices 
have remained at practically the same level on nearly 
all items. Higher prices from the factories continue to 
arrive, but local jobbers are holding off putting them 
into effect as long as possible. Shipments continue to 
arrive slowly, as congestion on the roads has not been 
reduced to any material extent. Right at the present 
time there is an embargo against shipping freight east- 


Obituary 


OMER A. STILLWELL, president of Butler Broth- 

ers, and one of the recognized leaders in Chicago 
business and financial circles, died at his summer resi- 
dence at Lake Geneva, Wisconsin, at one o’clock Sunday 
morning, June 23. The direct cause was a blood clot 
which reached the brain. 

Mr. Stillwell had been quite ill for the past three 
months, following a severe attack of pneumonia from 
which he was apparently slowly recovering. A few 
weeks ago he was moved from his Chicago residence 
at 1200 Lake Shore Drive to pass his convalescent 
period at his summer home, and it was believed that 
his complete recovery was but a matter of a short 
time. A relapse came suddenly, however, Sunday morn- 
ing. Only Mrs. Stillwell and his nurse were at his 
bedside when the end came. 

Mr. Stillwell was 57 years old. For thirty-six years 
he was active in the affairs of Butler Brothers. He 
was born at Ninevah, Pa., Dec. 31, 1860, his parents 
moving shortly afterward to Urbana, III., where his 
early youth was spent. There he received his educa- 
tion, which included two years at the University of 
Illinois. 

He came to Chicago in 1882, entering the employ of 
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Government on copper. The National Brass & Copper 
Co., Lisbon, Ohio, has withdrawn prices on all copper 
products and will announce prices on application. 


ENAMELED WARE.—There is a fair demand for enam- 
eled ware, and jobbers and retailers have good stocks. 
The Government campaign urging housewives to can 
as many food products as possible has resulted in an 
increased demand upon jobbers for preserving kettles 
and other utensils used during the canning season, but 
the retail demand for these is only moderate. The early 
fruits have been very scarce and high in price, so that 
housewives so far have not done a great deal of canning. 

Foop CHOoPpPERS.—A 10 per cent advance has been 
made on Universal food choppers. 

WHITE LEAD.—A price advance of 1c. a lb. has been 
made on the Morley brand of white lead which is now 
quoted by jobbers at 13%%c. per lb. 


TIRES AND ACCESSORIES.—The demand for automobile 
tires is very heavy and retailers are able to get good 
shipments on about all sizes of casings and tubes. How- 
ever, there is a scarcity in some of the higher priced 
tires. The demand for accessorits is very guvod. It 
is announced that automobile tire manufacturers, act- 
fng in accordance with recommendations of the conser- 
vation division of the War Industries Board, have de- 
cided to reduce the number of types and sizes of auto- 
mobile tires from 287 to 32. Under this plan all but 
nine types and sizes will have been discontinued by 
Nov. 1, 1920. The nine types to remain after that date 
range in size from 30 x 3% to 40 x 8, and include stand- 
ard non-skid types. The elimination of the so-called 
non-essential types will be gradual. Eleven will be dis- 
continued by Nov. 1 of this year, four by November, 
1919, and the remainder the following year. It is stated 
that the industry will be adjusted so that the types will 
be standardized to meet the new conditions. 


CITIES 


ward from here. Time of delivery after shipment has 
not improved. The advanced freights have added to 
the cost of the goods in varying amounts, and both 
jobbers and dealers are working toward the end of 
learning the price-on-their-shelves of the goods already 
in stock. 

Some of small dealers have been forced to close 
in this section due to having their very best men called 
in the draft. In some cases this was the proprietor 
himself. 

The single delivery a day scheme seems to be work- 
ing out very well. 

There are some cases where the demand is made for 
special deliveries, but these are easily disposed of. 
The public generally has accepted with very few objec- 
tions this new condition and is trying to conform with 
very good grace to the conditions. 

With the new “work or fight” ruling in operation, 
business men are wondering where they will land. It 
is believed the ruling will have very little effect here, 
a far smaller percentage being affected than was at 
first believed. This is good news, as working forces 
have been disrupted so many times the past year. 


Butler Brothers in a minor capacity. Starting at the 
bottom, he gradually passed through all the positions 
from the packing room to the presidency. He was 
made a director in 1902, vice-president in 1907, and in 
1914 was elected president of the company. 

Mr. Stillwell was prominent in Chicago civic circles, 
and in 1910 was president of the Chicago Association 
of Commerce. He was also a member of the Commer- 
cial Club of Chicago, and at various times held the 
offices of secretary and treasurer. 

From the beginning of the war, Mr. Stillwell took a 
very active part in the various relief and kindred ac- 
tivities, and for several years served as a member of 
the executive committee,. Chicago Chapter, American 
Red Cross. He was a director of Atchison, Topeka and 
Santa Fe Railroad, and served in a similar capacity 
for the Merchants Loan and Trust Company, and the 
National City Bank of Chicago, 

At the time of his death, Mr. Stillwell was an active 
member of the Chicago:Commercial Club, Union League, 
University, Mid Day, Old Elm, Onwentsia, and Lake 
Geneva Country Clubs. 

He is survived by his widow, Mrs. Ellen H. Stillwell, 
and his two sons, Addison and Wellesley, both of whom 
are serving as ensigns in the United States Navy, in 
active service. 
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Current Metal Prices 


The quotations given below are for small lots, as sold from stores in New York City by merchants carrying stocks. 
As there are many consumers whose requirements are not sufficiently heavy to warrant their placing orders with 
manufacturers for shipment in carload lots from mills, these prices are given for their convenience. 


On a number of articles the base 


iron and Soft Steel Bars and Shapes 








Refined irén: Per Ib 
1 to 1% in., round ‘¥ SQUATO.. 200% 4.744%4¢ 
1% to 4in. x % tol in...........-- 4.74%¢ 
1% to 4 in. = B30 PCT 4.9tt%he¢ 

Burden’s H. B. & S. bar iron, base price. .6.30¢ 

Burden’s Best bar fron, base price eae 6% one .50¢ 

Norway Bars, base price........-++-+++++ 20.00¢ 

Soft Steel: 

% to 1% in., round 7 square...... 4. 14%4¢ 
1 to 6 in. x % fm. 80 1 fm. cccccccees é 
1toé6in.x % and 5/18 in. 

Rods—% and 11/16......ccccsccecees 4% 

Bands—1% to 6 x 3/16 to No. 8....... 4.99 y¢ 

Shapes: f 

Beams and channels—3 to 15 in........ 4.24144¢ 

Angles : 
$ in. x % tm: and larger........-.+- 4.24%¢ 
8 in, x 3/16 in. and %& in. 449%¢ 
1% ay 2% in. = % in.....5 Diecaes . -4.29%¢ 
1% to 2% in. x By’ Se and thicker. .4.24%¢ 
1 to 1% Im. BB/1G6 Moc cccccccvees 4.291% ( 
1 to 1% in. = Oates Cevctameesss 4.34%¢ 
WES Be Bde ose cbhkeccotboseoveess 4.39 %¢ 
Bg CR Ce ha roe $.4414¢ 
ee Bere eee 5 24%¢ 
oy. 2 eer arr 1.94%¢ 

Tees : 
gg eee prone ee 4.04 %¢ 
1% in. x 1% in PE Bleck skswess 54%e¢ 
Pee i Oe BE a ick cs esaee “Deaite 
1% to BM & B/G... cccccvccccrscens 4.34%¢ 
8 im, OME IATHOT. ccc cccsccccscevse 4.79%¢ 

Merchant Stee) . 
r Ib. 

Bessemer Machinery .........+.++0005: 4.14%¢ 

ME. copoctsseteceicenvessseweves een 4.14%¢ 

Tee CRI ccccccvcvedvecsasctecetevecess 5.75¢ 

Open-hearth spring steel........... .50 to 8.00¢ 

Standard cast steel, base price... ‘is 5. Hy A 9 00¢ 

Mxtra cast steel......--ceecccees 18.00 @20.00¢ 

Gpecial cast steel...... nesndioane 23.00 @25.00¢ 

Tank Plates—Steel 
Per Ib. 
% in. and heavier......... 4.49%¢ 


Sheets 
Blue Annealed 


























gk rere 6.39 Ke 7.65¢ 
WO Ble svccccsccvess . 6.44%¢ cence 
lg ee ere 6.49 ee 7.80¢ 
Rs ne uss ae 6.54 1%¢ Spee 


No. 30 dveas 
Genuine Russia as per assortment....22%@25¢ 
Patent planished, . Dewees Wood. 

4¢; B10 to 10%¢ net 


A 11 to 11% 
Galvanized 
Per Ib. 
Pe Vise hee DR ease ea . 6.84%¢ 
SS Parr Tr err 6.99 he 
Nos. 18 and 20....... . T.14%¢ 
PN oa ad kc & 0: ed OO ee 7.29 %e 
Ge Mi vandeccdd Cuvkwewee ast 7.44%¢ 
DU AG 6:0 so k dckavevaseveceusekeamiwen T.59%¢ 
Pe Ming Feb hg CR KRO MA OES ..T.7TA Me 
ge ee .8.24%¢ 
No. 28, 36 in. wide, 10¢ higher. 
Corrugated Roofing, Galvanized 


2% in. 


sheets. 


corrugations, 10¢ per 100 tT. over flat 


Tin Plates 
Charcoal Plates 


AAA charcoal: Per box 
ib Ss sea sn quée'ac ou @ a 
ee 2S 6 bs-wadcivnsavuneecsvewes nominal 

A charcoal: 

MEE Se BA ceo an ks ebbncencseeeweund nominal 
Be BO BD Bc ccketnccsivevasenes -nominal | 
Coke Plates—Bessemer 
10 14 & BO, 10F Bu ccccccoscccscccsess nominal 
Be Be D Bee sctccceviccvecvecvecse . ++. nominal 
Terne Plates 
IC 20 x 28 with an 8-lb. coating........ nominal 
IX 20 x 28 with an 8-lb. coating........ nominal 


Brass Tubes, Rods and Wire, and 
Copper Tubes 
Manufacturers have withdrawn all quotations 


because of unsettled prices of raw materials and 
will only name prices to actual buyers. 


Copper Sheets 











price only is given, it being impracticable to name every size. 


Copper Wire 
Base price, at mill... ..cccccccccsesees nomina) 


Straits pig 
Bar 





Lake Ingot ceiteevaee ae errr? 
DE. cccurcwatueh igecedu ann wae 27.30¢ 
er ewechvedpenel .- -27.30¢ 

é 


Spelter and Sheet Zine 
Western Spelter 
Sheet Zinc. No. 9 base, casks. 


---10@1le 
-17¢; open 17%é 


Lead and Solder 


American pig lead........ mene 9@9MeE 
DP ccd cenduneeae tau one nek ws 10@ at. 
Solder, 4% & % guarantee..............0.. 3¢ 
WO, 2 GO cccccccccccdccasccescecees 63 be 
WG MEE? cuwscaueececteccessuceua 52%e¢ 
Prices of solder indicated by private brand 


vary according to composition. 


Babbitt Metal 


i CONN CAE Tiga es cach a cnedwacenKene $1.10 

Commercial grade, per M..........-eeeeee s 
Antimony 

BOE oc ccvccccaccceseveecascecccese 16@18¢ 
Bismuth 

Ge: ccewae dcnstnacsaenone .$4.50@$5.00 
Aluminum 


No. 1 aluminum (guaranteed over 99 per 
cent pure), in ingots for remelting (car 
load lots), f.o.b. mill, per ™...... - -32,10¢ 

i Bee ae ih « cewivceeecoveccuuaees 40@45¢ 


Old Metals 


The Government advance in the price of copper 
has completely upset the market; in fact trading 
has ceased pending a readjustment. We quote 
the market as follows, but there is 
ference of opinion as to values 


a wide dif- 


Copper, heavy and crucible 





No. | OTT Cee eC CCE E TET Copper, heavy and wire 
No. > PPP eer eer eee eee ee Sheet copper, hot rolled, 16 oz. (quantity Copper, light and bottoms 
NO. 14... cee ee ees eee eee eens lots), base price, per Ib., 36¢ net from mill, | Brass, heavy ... ee -14 
TE. ine es peed ee eee E Keb Ke 88¢ from stock. Brass, light ... 11.¢ 
Cold rolled, 14 oz. and heavier, 1¢ per Ib. ad- | Heavy machine composition 23.00 @ 23.50¢ 
Bor. Annealed—Black vance over hot rolled. No. 1 yellow brass turnings 13.00@ 14.00¢ 
One pass. ©. R. Wood's Polished 20 in. wide and under, 1¢ per sq. ft. No. 1 red brass or composition turn- 
soft steel refined, | extra; over 20 in. wide, 2¢ per sq. ft. extra. INES «eee ee eee seen 21.00@22.00¢ 
per Ib. per Ib. | Planished copper, 1¢ per sq. ft. more than | Lead, heavy ...... . .- : 7.00¢ 
Nos, 18 and 20.......... 6.29%¢ ee es | polished. : Lead, BE Ave deusrcweesccendsccveeeesdeel 5.25¢ 
Nos. 22 and 24.......... 6.34%¢ 7.60¢ Tinning, one side, 6¢ per sq. ft DE Cxeheadeveerecedesseeesccnsuhes 5.75¢ 
Paints, Oils and Colors 
— ee 7 -_ 
Animal, Fish and Vegeta-| Miscellaneous— |Cmber’ Burnt @28 |Bluet Soluble . ...-1.35@1.50 
| . Umber, Raw ......-- @27 Blue, Ultramarine ....14 @50 
ble Oils— | Saapeene Foreign. .® top nomina}| Umber, Burnt @27 |Brown, Spanish, high 
Linseed mos Quant | Domestic, prime, white Chrome Yellow @4i7 " — per ton........ 24.00@— 
ere or floated, f.0. oo] White and Red Lead. &c.— rat panish, low oie 
ci. tive-bbi. Hote and . $1.64 | od cokes fob, ast — Cents # Ib \Carmine, No. 40, bulk... 5.50@6.00 
iS) a @- | ies ® ton 22.00@24.00 Lead, sere White Dry 94 @10% |Green, Chrome, ordinary... 8 @12% 
Out- a town, five-bbl. ‘lots | k, Engl i In Oil White, less than reen, Chrome, pure.....40 @50 
no Chal nglish .....@ ton nominal Mu 
and over ....+-- -$1.62@$1.64) “pronch .......... 8 ton nominal 500 Ib., per 100 |Metallic Paint, @ ton, 
Koiled, 1¢ @ gal. advance on Raw.! ching Clay, Imported WG sccuancerccas $13.50 @— | Brown ..... ehdineets 24.00@32.00 
Lard, Prime Winter.....2.20@2.25) ® ton 20.00@40.00| 5006 tb. up to 200 nes | BOE ctacsccecccvcsce 24.00@30.00 
Extra No. Lecccccsees 1.45@1 50) | Ree 15.00 @ 22.50 2 Ib., per 100 Ib. .$12,15 @— Ochre, Medium, # ton. . .30.00@60.00 
NOs. Diciackenaenavenes 1:40@1.42| Cobalt, Oxide ..... @ TD 1.60@ 1.65, 2000 lb. up to 10,000 611.85 @ | American, Golden, lb. 6 @10 
ecccececceccccece ( ) per , foreign; G ioe 
ee herr eee ae hy — SES vasanees ae 10,000 Ib. up to es aileron: ~ 
SERIE Tadd SS Gilders ......4...-.-+-1.80@1.35 30,000 Ib., per 100 poe ote eae 
— Summer waiee* > & $11.54 @— Orange, Mineral, English nomina) 
bl. 20% @— Bx. Gilders ....c-eeeee 1.35@1.50 c > oe, *e por Bere, 0 | French nominal 
Sap rerrres My erie. avancavasdaaance’ 
white, Winter Bice ae Patty, Commercial— 15 tons, per 100 - —. pan eens eaele rte 
fallow, Acidless ........1.58@1.60 100 ib RRR eee ee ee ine 
iia bE DAGAGEES: «osc cceesees - — |Litharge, American, . - an 0 ‘ ‘4 
Strained — G— |In1 m to5 M tins...... $5.40@7.40| powdered, Steel Kegs, Le 2 0 8.... 5 Ge 
Vientiane a per 100 Ib. eneaee $1 3.50 @— Red, Tuscan Reckddotececons nomina! 
Southern f.0.b. Factory.1. ool. 05| Spirits—Turpentine— 500 Ib. up to 2000 Ibs.$12.15 @-— Red, Venetian # 100 lb... 2%@ 6 
Light Pressed ........++> 1.25@—| gal |2000 Ibs. up to 10,000 1.85 \  B,  ParerrrrTe ..35 @40 
Yellow Bleached ...... : e eae In Machine bblis......... 15 @. 10-398 . " up to 80.- = @ \Sienna, Italian, burnt and A 
on in al. G0) par 200 the"$n1-54 @— | yhewedered oo nno ess 1 @e 
tanks, per Ib......... 16% @16% um Shellac— » Carload, minimum 15 fond, @— | Italian, Raw, powdered. 6 @ & 
Covhin Imported, spot.... norninal 7); ee _.78 @79 — r | American, Raw ....... 2 8 
; Domestic, bbl. .......-18 sing, Orange ARE LG 70 @7 Zine. Dry pD American Burnt and _ 
= Ihomestic Prime... .. A. ©. Garnet... ccccceees 64 @65 Green SI. (French proc. )- 13%@14 | Powdered .......... 240 4 
, Newfoundland ......-, ae ei iaelapele eames nominal| White Sl. (French proc.).14 @14% fRale. WromeB ......0-.-- 3,77, nominal 
orn Refined, bbl....... a1] Second ORREMO cececce ,- 67 @68 American Process. | American...per ton $20. oa "40.00 
Cites fe body .....+. |Kala Button .........-. nominal} Standard 10 @10%| Italian ...............--. nominal 
i - ~ e |. Sere ..64 @65 Sterling ... 9%@10_ 'Terra Alba. 

oo ry Prime .... bb: ol. : oy DB. Dicctviccsccorecss 80 @81 Superior - 94@ 9%) French -...-.@ 100 Ib. nominal 
— coon, mite? ‘i 2 ~~ t= On Lehigh 9 @9%| English..... .® 100 1b. nominal! 
Wi ceey fae ones Pasar — @— | eo re ab Dry Colors— Amerienn® 100 Ib. No. 1 1.25@— 

Manchurian, spot, bbls.18 @— jpiack Lamp ............30 @40 & ie - 25 American. @ 100 lb. No. 2 1.00@ 

|Black, Coach, Japan..... 28 @40 =| Black, Carbon Gas.. 5 5 

Minerals Oils— |Black in il’ <4 He $avbuds 26 @32 (Black, Bone ; eo ge e — 5 @7 

Black, 29 gravity, 25@30. #@ gal.|Drop Black ........+.+-+- cy @32 |Black Drop . 1 @15 Raw and powdered........ nominal 
cold test ...... 22 @24 |Blue Chinese ........... 1.80@1.60|Black Lamp @45 uret. Aumevican 3%@ 4 

29 gravity, 15 cold ‘test. 22 @24 | Blue Prussian .......... 1.20@1.50|Black, Ivory 16 @30 | Raw lumps ecccccce e emninal 

RUMMNE ios ce +0008 33 @24 |Blue, Ultramarine ...... 45 p bes | Mineral Blacks, # ton. 4 phd i  Sipionopepeeper roc 
Cylinder, light “filtered: :*° @42 (|Brown Vandyke ......... 25 @3! | Blue, Celestial > =P. weston (ice Pale... ae eae 

Dark filtered ......... @41 |French Ochre .......+.-- 15 @is Blue, Chinese “al = ide Red i By, 
Paraffine, high viscosity . .40 @41 |Green, Chrome, Pure..... 70 @75 |Blue, Italian @— xide Red, native, lump.. 3%4@ 4 

903 sp. gravity.. ...86 @B&R |Green, Paris ......-+-++- 60 @75 |Blue, Prussian, Domestic. Vermilion, Quick Silver, English 

885 sp. gravity........ 26 @28 (|Indian Red ...........--- 24 @26 1.35 @1.50 2.00@2.10 
Bed Paraffine............ 36 @38 ‘Venetian Red .........-- 15 @18 (Blue, Prussian Foreign ...... nominal; Chinese .......-.++e-e0+- nominal 
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Attractive Pages from Store Papers—Good Camping and Fishing Ad— Fs 
Summer Specialties Featured in Inviting Ad—Other e 
Publicity that Is Paying 
By Burt J. PARIS 
Going Fishing ? LEHANE NET AEN EO \ 
reise ahas NEW PERFECTION 
HOSE magic words are all that is necessary to S 
get the attention of the summer sportsman who OIL COQK STOVE 
delights in the quest for specimens of the finny i 
tribe. In addition to the headline, there is the lure a a 
of the illustration. The adman has planned his mcol penal up = hom F 
display with telling effect and few fishermen will to give you that much i 


pass over this buying appeal. 

This ad features the essentials necessary to a 
successful camping and fishing trip and leaves the 
smaller accessories to the reader’s call at the store. 
Sport clothes, however, might have been included in 
this ad. 

Taken as a whole, the ad shapes up mighty well. 
It is the kind of advertising effort that produces 
big results for the advertiser. 


Going Fishing? 


Let us help you on that camping and fishing trip 
We carry everything to make the trip a success. 
Camp Chairs 
Good Heavy Camp Chairs at 
75c¢ to $2.50 


Camp Cots 

$4.50 to $5.00 
TACKLE THAT GETS ’EM 

$1.00 to $18.00 

$1.00 to $12.00 


50c to $1.50 
75c¢ to $25.00 


Casting Rods, from 

Fly Rods—We haye them at 

Cast’ Lines—Per spool 

Reels—The better kind 

Cane Poles in all sizes and lengths. 


THERMOS LUNCIL KITS 


Just the thing for those long trips to keep your lynch hot or cold. 
It keeps the food fresh and delicious. We have them in all sizes, 
made to ride on the runnistg board of your car. me in and 
fook them over. We have them from $12.00 to $35.00 


We Carry Everything for the Sportsman 


HVEY x PHILP 
Hardware Company 
Elm and Griffin 





1—Smacks of the early dawn and the open boat 


74 


more working time each 
day. Are you wasting that 
hour chopping wood, 
cleaning out your cook- 
stove or generating cook- 
ing heat. 





New perfection oil 
cook stoves do 
away with fuel 
gathering. They are 
smokeless and odor- 
less and give full 
heat the moment 
they are lighted. 
The new Perfection 
Oil Cooking Stove 
is the real Cooks 
stove. 








Simon Daniels 


Hardware, Furniture, Stoves, Wagons, Buggies, Implements, Black- 
smith Supplies, Wire Products. 322-326 N. Beaton St. and 3rd Ave. 











2—Getting away from fuel gathering 


Oil Stove Points Well *Presented 
No. 2 (2 cols. x 8 in.) 
HIS ad was sent us by Mr. David Daniels, ad- 
man for The Daniels Store at Corsicana, Texas. 


Mr. Daniels states in a letter to us that the ad, as 
well as several others of similar nature, was run 
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“STORE HOURS — OPEN 7 A. M. — CLOSE 6 P. M. 


LEAL LY 


“THE MOST sT INTERESTING | STORE I! IN ( OKLAHOMA” 








ORDER BY 
MAIL 


29 YEARS OF 
SERVICE 








haw Swing, $11.50 | 


Substantial hardwood swing, 
bolted throughout. Slat seats with 
comfortable back. Will seat four 





Palmer Peenaihe 














people. Stained and varnished 
Price $11.50. $2 75 
Small size for children, $5.50. . 

—Third Floor The well-known Palmer 
hammock, that is noted for 
its superior wearing quali 
ties; closely woven, attrac- 
tive combination colors, pad- 

‘o ded head rest. A good value 
gies at $2.75. 
Hi —Third Floor 
Ice Cream 
Freezers 











A great con- 
venience on hot 
summer days to 
have a freezer 
in your home, 
so you can 
make ice cream 
on short notice. Then it is 
cheaper and you know it is 
pure. Get one today. 

Second Floor 


ARCTIC FREEZERS 





The Bungalow Couch | 
Hammock $8 


The ideal hammock for comfort 
and service for the porch or lawn 
Steel wire ‘springs, padded mat- 
tress, covered ‘with heavy khaki. 














a Quart size ........+++ $2.10 
Support for the lawn, price $6, Q-Quart ....0.--cecec'ee G240 
—Third Floor BOARE. cicntnccbasves $2.85 
6-Quart ........ .+. $4.50 
S-Quart ........-206-- $5.70 

Auto Vacuum Freezer 


$3.50, $4.00 


Universal and 
Thermos Bottles 


They are indis- fi 


pensable in the 
camp and outing : ae) 





home, on the train, 










Porch Swing $3.50 


trips for keeping § il 
This is a very good value in a liquids hot or cold ff 
a ye —_ = —_ and sanitary, We 
1ard wood, golden oa inish show a complete i 


Price complete with chains and 


range of sizes and # 
hook, $3.50. 


styles, priced-from 
$1.50 up. 
First Floor 


—Third Floor 








DELIVERY PREPAID ON MAIL ORDERS 
W. J. PETTEE & CO., OKLAHOMA CITY, OKLA. 











3—Summertime specialties attractively presented 


during the same week that the manufacturers car- 
ried national publicity in Texas. 

As we have repeated in this department, get 
your manufacturer’s advertising schedules not only 
for their magazine advertising but their newspaper 
lists. Your local papers may be carrying strong 
national publicity on some of your lines this very 
week, 


Mr. Daniels cashes in on both magazine and 


newspaper copy wherever he can, and we believe 
this to be one of the reasons for the marked suc- 
cess of the Daniels advertising. 

The lettering at the top of this ad was the same 
as used by the manufacturer. Mr. Daniels was fur- 
nished with the necessary “slugs” for this use. An- 
other point you should keep in mind, this. Recently 


i enough crust to go over the top.” 
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we reproduced a hardware man’s Pyrex ad in which 
the company’s trade-mark slug was used. Wher- 
ever possible, get these slugs from your manufac- 
turers. Note the appeal of this ad: time saving a 
labor saving. ‘Do away with fuel gathering” 
happy catch phrase in these days of fuel vr td 
Save it for future use. 


‘*The Most Interesting Storein Oklahoma’”’ 


No. 3 (2 cols. x 11 in.) 
ERE is one of its ads, and if the store is as in- 
teresting as the ad, the slogan is perfectly 
true. This ad makes fine summertime reading. 
Everything is suggestive of coolness and comfort 
for the hot days 

Note the exceptionally attractive cuts of the 
swings and hammocks and the very neat manner in 
which each presentation is individualized by the 
light rule box. This is a very good piece of typog- 
raphy, contrasting panel text with a column of text 
with free sides. It makes for the easiest kind of 
reading and also lends great attractiveness to the 
ad as a whole. 

Ice cream freezer and Thermos bottle news com- 
plete this attractive ad, and while we haven’t been 
notified of the results obtained, we are confident 
that the ad put over enough sales to pay its way— 
and then some. Maybe next week we can tell you 
just what it did do in the way of sales and pros- 
pects rounded up. 


A Page from ‘‘ Hardware News”’ 
No. 4 (5% in. x 8 in.) 
ERE’S a page from that snappy little store 


paper issued monthly by the Pierson Hardware 
Company, Pittsfield, Mass. Hardware News is a 
| ta 
Will you invest your money with Uncle Sam, now? 
Or, let Germany take it away from you later? Liberty 
Bonds, Thrift Stamps, War Chest. 








EVERY KIND OF A THING TO KILL BUGS 


Paris Green for Potatoes. 
Hellebore for Currant Bushes. 
Arsenate of Lead for Spraying. 
Bug Death for Vegetables. 
Pyrox for Spraying 
35 cents to 75 cents per pound 


AND NOW WATER THE GARDEN 
Rubber and Cotton Hose 
Our Brands 
Devonshire—Superior—Double Tube—Como—Guaran- 
tee—Lehigh 
10 cents to 18 cents per foot complete with couplings. 
Nozzles, Yerden Bands, Menders, Washers, Hose Réels. 


PUT DOWN SOME EGGS FOR WINTER 
One quart of Water Glass, 25 cents, nine quarts of 
! water, fifteen dozen eggs and you have saved from four 
to seven dollars. Worth saving. 





HOW ABOUT ICE CREAM? 
White Mountain Freezers are still the best freezers, 
that’s why we sell them. 


| 2 quart, $2.85 4 quart, $3.95 6 quart, $5.00 


HEARD IN A STORE | 

“When’s it goin’ to come off, Jen?” 

“My weddin’? Oh, next month, if Jim can 
get a week off from his job. I think he'll be 
i able to; you see it ain’t as if he were askin’ for 
i a vacation to have a good time.” 





“Why is a slacker like a piece of custard pie? 
j Because he is yellow all through and hasn’t 


2S Sete SSS a - = 





4—A store paper small in size but big in results 
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four-page paper, and one of its 
distinguishing features is its 
change of color each month. For 
June the color scheme was brown 
stock and brown ink. This month 
it may be blue stock and blue ink, 
etc. 

Hardware News has a unique 
editorial policy. Many depart- 
ments are covered each month by 
the chatty paragraphs you will 
find on this sample page. Prices 
are, as a rule, freely quoted. The 
paper serves as a periodic re- 
minder and sales suggester, and 
it is making good. 

No attempt is made to chron- 
icle customer news, for the paper 
isn’t big enough, and we don’t 
recommend trying to do this un- 
less the sheet is enlarged. 

Hardware News is a grown-up 
bulletin with the make-up of a 
store paper, and so long as it does 
not try to cover too much ground 
with its limited size it will con- 
tinue to be a valuable asset for 
the Peirson Hardware Co. Some 
of these days the Peirson Com- 
pany may come forth with a full- 
fledged store paper—who knows? 


Sanford’s Hardware 
Herald 
No. 5 (10% in. x 14 in.) 


a bed take a look at a store pa- 
per fully developed in size 
and in scope of reading material. 


Pace TwO 
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THE HARDWARE HERALD. 
A MONTHLY BOOSTER NEWS- 
PAPER 








Published for the benefit of the cus- 
tomers of J, D. Sanford & Son, 
The Quafity Hardware Shop.” 

Leurinpurg, ¢ = oa 


The Hardware Herald sent free for 
the asking. 
©, L. Sanford, . . Editor. 
THE SLACKER. 

Now aince we've joined the army, 
to you think you're doing right, when 
vou treat the slacker better than the 
man who has to fight? If he won't 
lefend his country he isn’t worth a 
damn, nothing but a guisance in the 
eyes of Uncle Sam. 18 years 
to 40, he’s supposed fo volunteer, and 
buckle on his arms with little sign of 
fear. But you'll find him changing 
dollars, playing games, and at the 
dance; for he'd rather go to hell than 
to take a trip to Frarte. 

We're not su; to grumble, but 
we think it mighty queer that the sol 
dier drinks the water and the slacker 
gets the beer. We must always be in 
quarters rather early in the night apd 
show up in the morning with our faces 
lean and bright. But the slacker is 
a piker, with no one else to please, 
save the one-and-forty pounder that 
he packs around with ease; he is all 
for gain and pleasure and for Country 
takes no chance, But he ought to go 
to hell if he doesn’t go to France. 

~The Hatchet. 


Gardening Courtesies. 

One morning Jorkins looked over 
his fence and said to his neighbor, 
Harkins 

‘What are you burying in that 
hole?” 

Just replanting some of my seeds, 
that’s all,” was the answer. 

Seeds!” exclaimed Jorkins, angri- 

It looks more like one of my 
hens!” 

“That's alt right,” said the other. 
‘The seeds are inside.” - 

—Harper’s Magazine. 


Mrs. AH. James, Mra. E. A. Er- 
win, Mrs. J. P. McRae and Miss Mary 
Phillips each has « new Myers Porch 
Swing 

Garden Plows lighten the work in 
your war garden. We have the gar- 
en plows 

After looking over the oil stove 
market, Mr. and Mrs. C. 8. McMillan, 
route 2, came to our store for a Flor- 
ence Automatic Oil Took Stove 

Mr J. T. Myers now has the easy 
job of turning the crank to a PEER. 
LESS Freezer. We. have just sold 
him one of these easy running, quick 
freezing freesers. 








NEWS FROM THE FRONT 


times as many 


Mr. J. 8. Wuerran, Deiny, Flo, spreped 
tomato vines with PYROX, and writes: ‘I picked 
'S crates comatoes from the atre bimdes 
leaving 200 crates on the vines, @ 
being too late to get prices. 


Pyrox disposes of the bug question 
on all kinds of vegetables and fruits 
If you believe in growing good prod- 
ucts, free from disease and insect dam 
age, get a jar of Pyrox and spray them 
now. 





John’s Stop Squeak Oil does stop 
all squeaks of éprings, body and all 
other places. Just take a small brush 
and paint it along the edge of the 
springs, and it will penetrate between 
the leaves, dissolve and rémove the 
tust and leave a thin layer of grease. 
giving perfect action. 

Well oiled springs makes your car 
ride easier, gives more miles per gal 
lon of gaz and more tire mileage. One 


J. D. SANFORD & SON trial will convince you. 








Mr. J. H. Terry, East Laurinburg. 
bought Pyrox for his potatoes. Pyrox 
will destroy all leaf eating insects and 

lat foliage on all kinds of 
LAWN MOWERS. aa 
Keep your lawn mowed. See our line of easy run- 
ning lawn mowers. We will save you mohey. Plain and 
ball bearing 











de 
What Will Your Son Say? 


In the years to come, when our chil- 
dren and your children walk together 
and say, “My father bought bonds,” 
and “miv father gave to the Red Cross 
and to the Y. M. C. A. and tried to be 
. a good citizen in the community,” 
RUBBER HOSE. somebody will say to some boy’s son: 

Don't let your garden or lawn suffer for lack of water. eda pote = idly bony pity 

t tust ¢! head 

Be your own rain maker. We have Rubber Hose in plain Fae and say: “My fathér stayed 

and wire wrapped. 12 and 15e. per foot. at home and made money.”—Tom 
Witten. - 


$6.50 and up. 





J. D. SANFORD & SON 


“The Quality Hardware Shop.” Ber @ neeee & eeeaiy 
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here, and if there is an explosion, you 

will blow a whistle. You understand? 

MOTHER GOOSE AT SEA Benjamin Two Way Sockets are just| Private Spude—Yes, sorr! Will we 
_ the thing when you use an electric blow it going up or coming down 








Bye. Baby Bunting, Daddy's gone-a-|iron coffee percolator or other elec-|*'T? 
hunting, 


Gone to get a Teuton's skin, just to 
make the baby grin; 
Gone to get a helmet, too, to make 
the baby laugh and coo. 
—The Haichet 
Before we die, there's just one wish 
We'd crave of hard old Mistress 


We'd like to find some place where 
fish 


Are just as plentiful as bait 

We have the fishing tackle, reels, 
rods, lines, hooks, poles ete. Every. 
thing to make a fishing trip complete. 

Mr. D. M. McLaurin, route 4, and 
Mr. J. M. Bowen, Laure! Hill, bought 
Cotton Hoes 





tric appliances and want a light bt the 
same time 


Flying Honor Flag. 

Laurinburg and Scotland county 
went over the top with their mini- 
mum quote for the Third Liberty 
Loan and now under “Old Glory” at 
the Graded School there flies the 
“Honor Flag” of the Liberty Loan be- 
cause Laurinburg and Scotland coun- 
ty came across 

Mr. J. A. McMillan, route 2, took 
out home with him one of eur Mahog- 
any Mantel Clocks. 

Fly time is screen time. Come to 
as for your sereens. 





We sold a Dazey Churn to Mr. J T 
Bostick. 


Golden Degt Seed Corn for planting 
after small grain.Get your seed now 


Mrs. J. BR. Murphy sent to us for a 
Grain Cradle. 


Mr. T. T. Covington, Jr., carried 
home a Westinghouse Electric Iron 


Mr. A. R. Waltere purchased a My 
ers Deep Well Pump for one of the 
Britt cottages on Middleton Heights 

a 

Pyrox not only kills potato bugs. 
but increases the crop yield by keep- 
ing the vines green and healthy 


RRR Ceo Te OS . - 





This is page two from the May 
issue of the Herald, published by 
J. D. Sanford & Son, Laurinburg, 
N. C., and edited by Mr. C. L. 
Sanford. 

Before you peruse its columns, note its fine make- 
up. The local newspaper hasn’t got anything on it 
when it comes to make-up, that’s our vote. Those 
two ads come right out to meet you with their im- 
portant summertime messages. 

You will notice customer news aplenty in this 
store paper, which reminds us of the experience of 
Editor De Prez of “Dep’s Pep,” that sparkling sheet 
published out at Shelbyville, Ind., by the J. G. 
DePrez Co. Editor DePrez left out a customer 
notice one month and he was severely taken to task 
for his omission by said customer. Other editors 


of store papers have told us the same thing, and the 


other day we cited some of these instances to a 
dealer who was lukewarm on the subject of store 
papers. He offered no further argument after that, 
and dollars to dogtails he’ll be mailing us a copy of 
his store paper before long. 

Editor Sanford devotes a large share of his space 
to boosting the various war loans. Every store 
paper editor ought to see to it that his paper car- 
ries ads, notices and write-ups on Bonds, Red Cross, 
Thrift Stamps and various war activities. 

Here’s another point for you store paper editors. 
Feature more hardware devices that save food, fuel 
and labor. Hardware advertising in the newspapers 
has developed this idea a great deal more thoroughly 
than have the store papers. We hope to see some 
strong conservation write-ups in the July store 
papers. 


5—An example of excellent store paper make-up 


Merchandise Show 


The week of August 19th has been selected as the 
date for the semi-annual ready-to-wear and general 
rnerchandise show to be held at the Grand Central 
Palace, New York, under the auspices of the Popular 
Price Merchandise Association of which Charles D. 
Bailey is president. 

The lines to be represented at this show cover every- 
thing within popular price limits, including notions, 
light hardware, toilet articles, leather goods novelties, 
neckwear, underwear, hosiery, waists, skirts, ready-to- 
wear in all lines, furnishings, etc. 

Merchants and buyers are admitted free of charge 
to these shows, and every one in the trade is welcomed. 

There are no fees or commissions, the exhibition being 
in effect a convention of manufacturers, distributors 
and buyers of popular price merchandise. 


Cincinnati Club Meets 


HE Hardware Club of Cincinnati held its semi- 

annual dinner at the Heidelberg, in Newport, Ky. 
J. M. Tucker, president of the Club, presided. At his 
request no business matters were discussed and the 
evening was devoted to recreation purposes. 


The Cincinnati Hardware Guild members, who were 
present, announced through President Charles W. Lam- 
mers of Madisonville that the annual outing of the 
Guild would be held at Highland Grove, Ohio, on July 
11. All the members of the Hardware Club were urged 
to attend. The affair will be in the nature of an old 
time picnic at which the ladies will be present. 
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The Right Hinges—Sold the Right Way! 


You can hand to your customers just the Hinges they 
want, complete with the proper screws, in aninstant when 
you have in stock 


Stanley “Sc” Hinges 
Boxed with Screws 





Your customer examines the 
Stanley Hinge Display, and on its 
swinging panels he points out 
the hinge he wants. 


From your stock you select a 
box bearing the 
hinges selected. 


number of 


Wrap up the box, ring up the 
sale on the cash register, give the 


customer his change—and you're 
ready for the next. 

No pulling out drawer after 
drawer, no hunting for screws to 
fit a certain size hinge, no awk- 
ward parcel to wrap, no delay to 
make the buyer impatient, no 
disordered, unclassified stock, but 
everything as it should be—mak- 
ing sales quicker, easier, more 
certain and more profitable. 


Stanley Hinge Displays 


Each display consists of four strong cards hung on a steel support and 
hinged so that they can be swung from side to side. They show full-sized 
reproductions in natural colors of the various styles and sizes of Stanley Hinges 
and Hasps. Furnished free to each dealer who stocks Stanley ‘‘Sc’’ Hinges, 


packed with screws, a pair in a box. 


Our Service Department will give you information concern- 
ing our Special Offers and Sales Helps which will increase 
your Hinge Sales. Write today! 


€ 


NEW BRITAIN, 


New York 
100 Lafayette Street 


Works 


CONN., U. S. A. 


Chicago 
73 East Lake Street 


Manufacturers of Wrought Bronze and Wrought Steel Hinges and Butts of all kinds, including 
Stanley Ball Bearing Butts. Also Pulls, Brackets, Chest Handles, Peerless Storm Sash Hangers 
and Fasteners; Screen Window and Blind Trimmings; Twinrold Box Strapping, and Cold Rolled 


Strip Steel. 


Stanley Garage Hardware is adaptable for factory and mill use. 
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NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 
by Hardware Manufacturers 


Little Giant Tool Boxes 


The Little Giant Tool Box Company, 
34 Atlantic Avenue, Boston, Mass., 
manufacturer 
carpenters’ 


of machinists’ chests, 
boxes, mechanics’ tool 





No. 7 Carpenters’ shoulder tool bow 


cases, ete., has recentiy introduced its 
No. 7 carpenters’ shoulder tool box 
made of three-ply veneer, bound with 
angle iron, brass lock and bolt, and 
with a metal handle on top. The box 
measures 32 in. long, 9 in. high and 
9 in. wide. 

The company has also brought out 
a machinists’ tool chest, No. 14, made 
of oak, with eight drawers. The chest 
is made with a patent interlocked cen- 
ter support and end guides and nickle 
hardware. It measures 20 in. long, 
12 in. high and 10 in. wide. The five 
top drawers are lined. 

An eight-page illustrated pamphlet 








Machinists’ tool chest No, 14 


showing this company’s extensive line 
will be mailed upon request. 


Warner Fountain Shaving 
Brush 


The Warner-Patterson Company of 
Chicago, Ill., has just announced to 
the trade the Warner fountain shav- 
ing brush which should prove as popu- 
lar among men as the safety razor. 

The brush itself is a genuine Rub- 
berset of the highest quality, and in 
the handle is a cartridge filled with 
Mennen’s shaving cream. It has been 
perfected and patented in every de- 
tail. It is simply and durably made, 
and the best materials used, as the 
adoption of Mennen’s shaving cream 
and the Rubberset brush will indicate. 
The cream is fed through a flexible 
rubber tube to the bend of the bristles, 
which is the spot where the lather is 
most quickly generated. To lather 


Reading matter c 


with the Warner fountain shaving 
brush it is only necessary to dip it in 
the water, turn the cap at the base to 
feed the cream and apply. 

The fountain shaving brush is now 
being offered to the trade. National 
advertising, the concern states, will 
be started about September 1, and a 
sensational campaign will be made. 
Page advertisements will appear fre- 





Warner fountain shaving brush 


quently in the leading national pub- 
lications. The Warner-Patterson Com- 
pany was formerly the Warner-Lenz 
Company, maker of the world-famous 
Warner Lens. Illustrated literature 
and prices will be mailed to dealers 
upon request. 


Dietz Rinsing Plug 


The Dietz Mfg. Company of Cin- 
cinnati, Ohio, has recently introduced 
the Dietz rinsing plug, a simple in- 
vention, consisting of a brass tube 
which has a rubber band at the bot- 
tom, fitting it into any drain hole in 
a stationary tub. The plug is kept 
steady and upright by an adjustable 
and detachable bracket which holds it 
to the top of the tub. 

The new device makes it possible 
to secure perfect rinsing, with only 
one operation and in one tub of water. 
This is done by keeping the water 
clear, clean and running. At the same 
time the device prevents the water 


78 


overflowing the tub. The cold water 
running in from the faucet or from 
the exhaust hose of the power washer 
drops to the bottom of the tub; the 
warmer and slightly soiled water rises 
and flows out through the holes in the 
tub near its top, then down through 
the tube and out through the drain 
hole into the sewer. In this way 
rinsing in clear, clean water is possi- 
ble and only one rinsing is needed. 
This makes the clothes white, saving 





Dietz rinsing plug 


considerable time, labor and money. 
The rinsing plug is guaranteed to give 
complete satisfaction or money will 
be refunded. Further particulars and 
prices will be submitted to dealers 
interested upon request. 


Marshalltown Trowel Catalog 


The Marshalltown Trowel Company, 
Marshalltown, Iowa, has just pub- 
lished a new illustrated catalog show- 
ing its broad line of trowels and other 
tools for plasterers, bricklayers, 
cement workers and tile setters. 

The Marshalltown plastering trow- 
els which were the original product 
of this company, have earned a world- 
wide reputation. They are noted for 
the use of only the finest crucible 
spring steel in the blades, the employ- 
ment of a most accurate and modern 
equipment for tempering the blades 
exactly right, rigid adherence to the 
highest standard of workmanship 
throughout, proper proportioning and 
shaping each trowel so that it has 
just the right balance, and finishing 
and polishing them in the highest 
manner. Another feature of the 
trowel is the mounting which is so 
tough and hard that it can be ground 
thin and light, yet retain the extreme 
stiffness. The blades and the mount- 
ing are securely joined with steel 
rivets, countersunk and ground flush, 
giving a smooth, perfectly finished 
trowel that it is. claimed will give 


ontinues on page 80 
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A One-man Grindstone 


Equipped with ball-bearings, drip can, 


comfortable seat—rides like a bicycle. 





ihe 





) WM d Grind 
R- ounted Grindstones 
include stones of assorted grits in 15 stock styles of foot treadle and 
power grindstones. Every R-W Grindstone is cut from selected Berea 
grit. 
‘ R-W Grindstones won’t come back; 


The customer who buys them will. 


: Ri chard sWilcox Manufacturing (o 


, 
: SAN FRANCISCO Aurora, Iuuinors, U.S.A. MINNEAPOLIS 
NEW YORK Richards Wilcox Canadian Co,Ltd.London Ont. STLOUIS 


“Ahanéer for any door that slides” 
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years of satisfactory service. A copy 
of this catalog, which contains 32 
pages, will be mailed to dealers upon 
request. 


All-Steel Hose Reels 


The F. C. Thornton Company, 
Cleveland, Ohio, is the manufacturer 
of an all-steel hose reel which is made 
in two different models, namely, No. 1 
and No. 2. The prime object of these 
reels is to prevent hose from becom- 


,ing worn out by being stepped on, 
kinked, jerked around, smashed by 
heavy weights, dragged around on 


stone or sandy surfaces, or exposed to 
the baking rays of the sun. 

The Thornton hose reel is consid- 
ered the safest place ‘to put hose and 
know that it will not be damaged. 
The smooth round winding drum pre- 





| 
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Thornton all-steel hose eels 
vents kinking. It is stated that it 
takes less time to wind the hose on 
this reel than it would to coil it 


loosely in the same space. 

The No. 1 reel is buiit with a ratchet 
that holds the hose while winding, and 
it is made of a heavily enameled steel! 
frame and galvanized, winding drum 
which makes it rust- _ It has a 
capacity for 50 ft. of %-in. hose and 
sells for $37.50 per rr 

The No. 2 all-steel reel was made 
to meet the demands for a substantial 
reel at a moderate price. Its con- 
struction differs but slightly from 
the No. 1 reel. It is minus the ratchet 
and is constructed of’a lighter metal 
in some of the parts which are not 
subjected to severe strain. The reel 
is finished in black enamel with a gal- 
vanized winding drum. It has the 
same capacity for hose as the No. 1 
reel and sells for $30 per dozen. 

The manufacturer claims that with 
ordinary use these reels should last 
forever. Further particulars will be 
mailed to dealers interested upon re- 
quest. 


Gravity Roller Bearing Hinge 


The R. F. Carpenter Manufactur- 
ing Company, 988 East 64th Street, 
Cleveland, Ohio, manufacturer of 
“Sanymetal” toilet partitions, has 
just come out with a new gravity 
roller-bearing hinge for toilet room 
doors, office railing and partition doors, 
ete., which has as its basic principle 
the replacement of spring action by 
zravity action. 


This hinge consists of five parts 
only and has no pins or superfluous 
parts to get out of order or to become 
loose. The upper hinge is essentially 
a heavy casting with a pivot carried 
in a socket. The lower hinge is of 
a similar design, with the weight of 
the door carried on a wheel rolling on 
a double incline. The reversible cam 
in the lower. hinge embodies a socket 
for the pivot and also an incline for 
the roller. 

The use of a spring for the closing 
force is wholly dispensed with. The 
door closes from its own weight by 
the force of gravity. The roller at 
the bottom does the business. By this 
roller friction is largely eliminated. 

The one type of hinge is adaptable 
to any swing door of any material, 
right or left. The cam is reversible. 
When the cam is in the first position 
the door comes to rest closed. When 
the cam is reversed the door becomes 
in-swinging and comes to rest open. 
There are no separate types of hinge 
for right and left doors—the same de- 
sign serves for both; it also serves 
for either in-swinging single or dou- 
ble-acting doors. It may be installed 
on metal or any other material. On 
wood doors the sockets are mortised 











An installation of Carpenter’s gravity 
hinges on a “Sanymetal’ steel toilet 
door with close-up view of hinges 


into the wood and serewed in from 
the top or bottom. The hinges are 
furnished for doors of any thickness, 
and are adjustable for any width of 
post. 

It is claimed that the lasting qual- 
ity of this hinge depends simply on 
the fact that it contains nothing to 
wear out. It never needs to be re- 
paired or replaced; it is stated that it 
will last as long as the door itself. 
Its simplicity of design and operation 
insures perfect action indefinitely. 
The hinge is positive in action; double 
doors are guaranteed to close in a 
true line. To make such doors match 
perfectly in each individual case, a 
hardened set screw provides for per- 
manent adjustment of the cam. The 
operation of the hinge is absolutely 
noiseless. It is furnished in brass, 
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malleable iron or cast iron, all in 
nickel-plated finish unless otherwise 
specified. The price varies according 
to the material used, but the cost with 
any material is said to be moderate. 
Dealers interested in receiving illus- 
trated literature and prices will ad- 
dress the above manufacturer. 


Makes Boat Leakproof 


“How to make your fishing boat 
leakproof” is the title of a very inter- 
esting 16-page booklet recently sent 
out by L. W. Ferdinand & Company 
of 154 Kneeland Street, Boston, Mass., 
importers and distributors of Jef- 
fery’s marine glue. 

The following is an extract taken 
from the booklet: “You can get rid 
of this pest—leaky water—that sim- 
ply haunts the fishing boat. All it 
takes is a few hours’ work so easy. it 
should be as play to you; the putting 
into practice, on your own fishing 
boat, no matter in what age or con- 
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FERDINAND, 


Jeficry’s marine canoe glue 


dition the hull may be, of a few in- 
structions that are simplicity them- 
selves—the employment of material, 
cheap in price, plus a flatiron, sharp 
knife, hammer and a little heat. Then 
you will find that you have not only 
made your boat waterproof forever, 
but that you have stiifened the hull 
fom 15 to 331/3 per cent, completely 
banishing the idea that you will have 
to buy a new boat inside of a couple 
of more seasons. The principle in- 
volved in making any small boat leak- 
proof is very simple to understand. 
Jeffery’s marine glue is absolutely 
waterproof, and a hull painted with 
a heavy coat of hot glue must be 
waterproofed even before the heavy 
unbleached cotton cloth is applied. 
The operation of laying the cloth in 
the glue by ironing with a hot flatiron 
draws a portion of the glue up into 
the pores of the cloth, filling and 
waterproofing it, so‘that no water can 
soak into it, or the wood beneath. The 
cloth and the boat’s bottom in this 
operation actually become as one, and 
neither water nor oil can permeate 
through them as long as the boards 
of the boat hold together.” 

Dealers interested can obtain copies 
of this booklet which is very attrac- 
tively illustrated by addressing the 
above company. 


Abbott Burnishing Process 


The Abbott Ball Company, Elm- 
wood, Hartford, Conn., has recently 
sent out a pamphlet of 24 pages de- 
scribing the Abbott burnishing proc- 
ess of finishing small metal parts by 
means of steel balls, for innumerable 
purposes in factories on many diverse 
classes of goods. 


Reading matter continues on page 82 
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he A-P Danville 
liston Clothes line Pulley 


Cicaning Day Easicr O 
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Adjustable Guards 
This patented feature makes it by far the most desirable pul 
ley on the market. Prevents clothes being drawn into contact 
with pulleys: adjusts itself to any angle as the line sags under 
heavy load and holds the line firmly in center of wheel 





Suspending Link 
Made of heavy steel wire and cannot pull 
out. Always pulls in straight line, taking 





of wheel under heavy load. 


Steel Yoke 

oe Regt Formed to give the greatest pos- 
4 sible strength and works so closely 
that the smallest line cannot leave 
the wheel. Wire rope or cord 
line can be used 


~~, 
A Child Can Operate It 
Adults find it difficult to operate 
SMALL pulleys when a rope or 
cord is used and impossible with a we 
wire line. oS 


Wheel is Five Inches in Sy 
Diameter 

Has much greater drawing power ° 
and runs much easier than smaller 
pulleys, keeps the lines apart and 
prevents tangling beiween 
the pulleys. 








Strain trom the axle. and prevents QN H 
the yoke from binding on the rim ow 








A-P Danville Hardware 


Serves With a Non-Breakable 


Malleable Iron-Clad Guarantee 


DOOR HANGERS 
SPRING HINGES 

4 OVERHEAD 

Ys CARRIERS | 


an FIRE DOOR 
HARDWARE ; 
ROLLING : 

STORE LADDERS 


a HARDWARE 
a SPECIALTIES 


(cS Allith-Prouty Company 





DANVILLE _ ~~ FLLINOIS 
Chicago Boston Res Anuncios 
New York Philedciphs San FP rencee 








Notes of the Retail Hardware Trade | 


PERRIS, CAL. 


-Holloway & Spittler, successors to Hook 
Bros., request 


: catalogs on the following items: Bathroom 
fixtures, belting and packing, bicycles, buggy whips, builders’ 
hardware, building paper, children’s vehicles, churns, cream 
Separators, cutlery, dynamite, furnaces, furniture department 
gasoline engines, hammocks and tents, harness, heating 
stoves, heavy farm implements, heavy hardware, iron beds, 
kitchen cabinets, kitchen housefurnishings, linoleums, lubri- 
cating oils, mechanics’ tools, oil cloth, paints, oils, varnishes 
and glass, poultry supplies, pumps, ranges and cook stoves, 
refrigerators, shelf hardware. wagons, buggies and washing 
machines. 

GUERNEVILLE, Ca.—S. B. Buckner has taken over the stock 
of J. T. Coon. 

SPARTA, ILL.—C. O. Bates has commenced business here. 
dealing in automobile accessories, builders’ hardware, cutlery, 
fishing tackle, paints, oils, varnishes and glass, shelf hard- 
ware, etc. 

EDINBURG, IND.—The 


stock of W. J. 
by J. F. Bowman. 


Morris is now owned 


KENDALLVILLE, INb.—The Kendallville Hardware Company 
has commenced business, and will carry a stock of automobile 
accessories, dairy supplies, linoleum, washing machines. 
builders’ hardware, mechanics’ tools, etc. Catalogs requested 
on a general line of hardware 

. HAMPTON, IOWA. 
stock to the Murphy 


HARRIS, lowa.—The Sowles 
chaser of the stock of A. Nack. 


Ksslinger 


3ros. have disposed of 
Implement 


Company. 


their 


Hardware Company is pur- 


JUNIATA, lowa.—The Wilson Implement Company has com- 
menced business here The concern will handle a line of 
belting and packing, cutlery, fishing tackle, builders’ hard- 
ware, washing machines, etc. 

LISBON, lowa.—J. M. 
Hardware Company 
packing, 
chanics’ 


Bridges, who has bought the Kohl 
stock, requests catalogs on belting and 
crockery and glassware, fishing tackle and me- 
tools. 


WATERLOO, lowa.—U. G. Kramer has moved to new quar- 
ters at 219 West Fourth Street. where a complete stock of 
builders’ hardware, children’s vehicles, cutlery, dairy supplies, 
dog collars, fishing tackle, furnaces, galvanized and tin sheets, 
kitchen housefurnishings, mechanics’ tools, poultry supplies, 
shelf hardware, sporting goods, tin shop and washing ma- 
chines is carried. 

INGALS, KAN KE. M. & S. L 


Hahn have purchased a hard- 
ware business here 


SPENCER, MAss.—-!’. A 
store at 9-11 Mechani 


Richard has 
Street 


opened a hardware 

ESCANABA, MICH.—The 
chased the Adler Building 
sale and retail, but mostly 


Delia Hardware Company has pur- 
The firm’s business is both whole- 
wholesale. 


ELBOW LAKE, MINN.—QO. H. Belgum & Co. now owns the 
stock of the Elbow Lake Hardware & Lumber Company. 


Fort RIPLEY, MINN.—The Johnson 
was recently destroyed by fire. Catalogs are requested on 
the following lines: Automobile accessories, belting and pack- 
ing. bicycles, buggy whips, builders’ hardware, building paper, 
children’s vehicles, churns, cream separators, crockery and 
glassware, cutlery, dairy supplies, fishing tackle, furnaces, 
galvanized and tin sheets, gasoline engines, harness, heating 
stoves, farm implement heavy hardware, lime and cement, 
lubricating oil. mechanics’ tools, paints, oils, varnishes and 
glass, prepared roofing, pumps, ranges and cook stoves, shelf 
hardware and washing machines. 


Bros. hardware stock 


GENEVA, MINN.—W. C. Gruetzmacher has commenced busi- 
ness here. His stock comprises baseball goods, builders’ 
hardware, fishing tackle. mechanics’ tools, washing machines, 
etc. Catalogs requested on a general line of hardware and 
plumbing goods. 


GoopRIDGE, MINN.—The CG. 
N. H. Dahl is the purchaser. 


HAMMOND, MINN.—Heinbockel & Ferstnau have bought the 
stock of belting and packing. dairy supplies, lubricating oils. 
ranges and cook stoves, shelf hardware, ete., from Cordes & 
Hoenk. 

PILLAGER, MInn.—The V. H. Sorg Hardware Company has 
purchased the Ramberg hardware and implement stock. 

PRESTON, MINN.—The Ebert 
owned by H. O. Ebert 

WAVERLY, MINN L. J 
of John N. Swanson. 

EXCELSIOR SPRIN 
to Homer Crowley, requests catalogs. 

LATHROP, Mo.—T. G. Klepper has opened a store here 
The new owner has remodeled and enlarged the interior of 
the store. 

PIEDMONT, Mo.—-The Piedmont Hardware Company has 
started in business in the Blaine building, handling the fol- 
lowing lines: Baseball goods, bathroom fixtures, belting and 
packing, bicycles, buggy whips, builders’ hardware, building 
paper, children’s vehicles, churns, cream separators, crocker) 
and glassware, cutlery, dairy supplies, dog collars, electrical 
household specialties, fishing tackle, galvanized and tin sheets, 
hammocks and tents, harness, heating stoves, heavy farm 
implements, heavy hardware, home barbers’ supplies, iron 
beds, kitchen cabinets, lime and cement, linoleums, lubricating 
oils, mechanics’ tools, paints, oils, varnishes ana glass, poultry 
supplies. prepared roofing. pumps. ranges and cook stoves, 
refrigerators, sewing machines, shelf hardware, silverware, 
sporting goods, tin shop, toys and washing machines. 

ANTELOPE, Mont.—The stock of Grayson Bros. has 
damaged by fire. Catalogs requested. 

WILcox, Nrer.—A hardware business has been established 
here by S. T. Doher. His stock will include a line of automo- 


Gulrud stock has been sold 


Bros. hardware stock is now 
Zimmer has taken over the stock 


Mo.—The Harper Hardware, successor 


been 


bile accessories, bathroom fixtures, belting and packing, buggy 
whips, builders’ hardware, building paper, children’s vehicles, 
churns, cream separators, cutlery, dairy supplies, dog collars, 
dynamite, electrical household specialties, fishing tackle, fur- 
naces, galvanized and tin sheets, gasoline engines, hammocks 
and tents, heating stoves, heavy hardware, home _ barbers’ 
supplies, kitchen housefurnishings, lubricating oils, mechanics’ 
tools, oil cloth, paints, oils, varnishes and glass, plumbing 
department, poultry supplies, pumps, ranges and cook stoves, 
sewing machines, shelf hardware, silverware, sporting goods, 
tin shop and washing machines. 

AN, N. Y.—W. J. 
e to R. L. Willis. 


Jressikr, N. D.—Graham McCulloch has purchased a hard- 
ware stock here, and added several lines. 


EL Wheeler has disposed of his stock 


DELEVAD 
of hardwar 


KILLDEER, N. D).—Rosendahl & Nyhagen, who operate hard- 
ware stores at Dunn Center and Manning, have opened a 
branch here. They request catalogs on refrigerators and 
building paper. 


Zap, N. D.—The C. A. Finch Lumber Company has suc- 
ceeded to the business of the Zap Mercantile Company. 


NEWARK, On10.—The Crane-Krieg Hardware Company, 11 
S. Park Place, doing both a wholesale and retail business, 
has increased its capital stock from $30,000 to $48,000. 


WASHINGTON C. H., OHIo.—W. S. Fogle has purchased 
the business of the Sampson Hardware Company, carrying a 
wholesale and retail stock. Catalogs requested on automo- 
bile accessories, baseball goods, bathroom fixtures, belting 
and packing, bicycles, buggy whips, builders’ hardware, 
building paper, children’s vehicles, churns, cream separators, 
cutlery, dairy supplies, dog collars, electrical household spe- 
cialties, fishing tackle, furnaces, galvanized and tin sheets, 
hammocks and tents, harness, heating stoves, heavy hard- 
ware, home barbers’ supplies, kitchen housefurnishings. 
lubricating oils, mechanics’ tools, paints, oils, varnishes and 
glass, plumbing department, poultry supplies, prepared roof- 
ing, pumps, ranges and cook stoves, refrigerators, sewing 
machines, shelf hardware, silverware, sporting goods, tin 
shop, wagons, buggies and washing machines. 

KINGFISHER, OKLA.—Josiah 
hardware stock of C. I. 
his own. 


Gooden has 
Wagner and 


purchased the 
combined it with 


Orr, OKLA.—Hill Walling has commenced business here, 
dealing in automobile accessories, baseball goods, belting and 
packing, bicycles, buggy whips, builders’ hardware, building 
paper, children’s vehicles, churns, crockery and glassware, 
cutlery, dairy supplies, dog collars, fishing tackle, furniture 
department, gasoline engines, hammocks and tents, harness, 
heating stoves, heavy farm implements, heavy hardware, 
home barbers’ supplies, iron beds, kitchen cabinets, kitchen 
housefurnishings, linoleum, lubricating oils, mechanics’ tools, 
oil cloth, paints, oils, varnishes and glass, plumbing depart- 
ment, poultry supplies, prepared roofing. pumps, ranges and 
cook stoves, refrigerators, sewing machines, shelf hardware. 
silverware, sporting goods, toys, games, wagons, buggies and 
washing machines. Catalogs requested on a general line of 
hardware. 


RYAN, OKLA.—The Hillery Bros. Hardware Company has 
recently been established, to conduct both a wholesale and 
retail business. 


BONESTEEL, S. I).—Harry L. Slaughter has disposed of his 
interest in the hardware business here to T. J. Thompson. 
The firm will now be known as Lindley & Thompson. 


BONHAM, TEX.—The Charles Davis Hardware Company 
has opened a store here, dealing in baseball goods, automo- 
bile accessories, fishing tackle, etc. 


ForNEY. TEX.—Sheppard Bros. are purchasers of the hard- 
ware stock of W. M. Huggins. 


Hico, Tex.—Frank Mingus has resigned as manager of the 
Jordan-Spencer Lumber Company, Iredell, Tex... and is now 
in charge of the hardware and implement department of the 
Petty Bros. Mercantile Company. 


Port ARTHUR, TEX. 
pany, 648 


-The Port Arthur Sporting Goods Com- 
Proctor Street. has been incorporated to deal in 
automobile accessories, baseball goods, cutlery, children’s 
vehicles. fishing tackle, gasoline engines, lubricating oils 
mechanics’ tools. sporting goods, etc. The capital stock of 
the concern is $10,000 

INGRAM, Wis.—A. O. St. Clair is successor to M. Y. Cliff 
& Co. The new owner requests catalogs on some of the fol- 
lowing items: Buggy whips, builders’ hardware, children’s 
vehicles, churns, cutlery, dairy supplies, dog collars, dynamite, 
fishing tackle, furnaces, furniture department, galvanized and 
tin sheets. gasoline engines, hammocks and tents, harness, 
heating stoves, heavy farm implements, heavy hardware, 
lime and cement, linoleum, lubricating oils, mechanics’ tools, 
oil cloth, paints, oils, varnishes and glass, poultry supplies, 
prepared roofing, pumps, ranges and cook stoves, refriger- 
ators, shelf hardware, silverware, sporting goods, tin shop 
and washing machines. 

HOLLANDALE, Wis.—The stock of Carlyle Hosking has been 
sold. Leonard & Lerch are the purchasers. 

Lopi, Wits.—George McLean has sold his interest in the 
hardware firm of Keleher & McLean to William Breit, and 
the name has been changed to Keleher & Breit. 

MANITOWOC, Wis.—The Stangle Hardware Company has 
increased its capital stock to $125,000. The concern requests 
catalogs on automobile accessories, baseball goods, bathroom 
fixtures, belting and packing, builders’ hardware, building 
paper. churns, cutlery, dairy supplies, dog collars, electrical 
household specialties, fishing tackle. hammocks and tents, 
heating stoves, heavy hardware, home _ barbers’ supplies, 
kitchen housefurnishings, linoleum, lubricating oils, mechan- 
ics’ tools, paints, oils, varnishes and glass, poultry supplies, 
prepared roofing, pumps, ranges and cook stoves, refrigerators, 
sewing machines. shelf hardware, silverware, sporting goods 
and washing machines. 


Reading matter continues on page 84 
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